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Lemon Chrome Yellow I131P 


were the first lithographic inks 


made from dyestuffs 
treated with sodium tungstate 

tor better suntastness 

and are still leading 


with their outstanding resistance properties 


Our booklet “Inks, Lithographic and Printing” may be obtained on request 


The Senefelder Company, Inc. 








32-34 Greene Street New York 13, N. Y. 
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You’ll find the new HAMMERMILL PAPER WEIGHT ANOTHER BIG TIMESAVER 
CALCULATOR the simplest, most convenient cal- 





Just off the press. The new 
edition of the Hammermill 
used grades (bonds, books, covers, index bristols) Manual of Paper Informa- 
in one place. One scale—at top—is the key for tion. Lists all Hammermill 
papers being made now. 
Hundreds of different items! 





culator you have ever used. Four of the most- 


any grade in any size. Simply set the width 
under the length (for instance, 17 under 22 as 





Gives grades...colors... 
illustrated above), then read the weight under weights ... finishes . . . sizes. MANUAL 
the substance weight of the grade you are figur- You’ll want to keep it on hacer = 





your desk for ready refer- 





ing on. Handy. Desk size. Durable. A real time- 





ence. Conveniently indexed 


saver for estimating the weight per ream of odd oo tile yee in eoleetinn 





sizes. Ask your Hammermill Agent for it. paper for nearly every job. 
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IT’S NEW! Sce the new Lawson “38” in opera- Six-inch clamp opening... Easy treadle action. 
tion at the Lawson showrooms now! You'll Roller, ball or needle bearings on working parts. 


V-belt drive... Non-oiling multiple disc clutch. 
The Lawson cutter measures 39” between uprights to 
conveniently handle 38” paper. 


marvel at its simplicity — nothing complicated 
about the Lawson “38”. You'll agree that it’s the 
first real advancement in paper cutters offered to 
the trade in years. You'll appreciate its modern We invite comparisons. See the Lawson “38” in 
design—completely enclosed yet with every op- operation at our showrooms today. The first of 
a complete new line of precision paper cutters, 
the Lawson “38” will prove its superiority in 
performance, design, safety, accuracy and de- 


pendability. 


erating part easily accessible. 
Be sure to check these exclusive features, in- 
genious safety devices and operating innovations: 


Rugged in design and styled for easy operation. 

New and advanced safety features including automatic 
overload safety device. 

Automatic clamp pressure adjustment assures accurate 
cutting of every type of paper. 


SHOWROOMS: 
426 WEST 33rd STREET, NEW YORK 1, N. Y. 


Higher speed for greater production. 

Built-in, illuminated and magnified measuring band, 
with fluorescent lamp across the front of machine. 
Quick knife changing device. 

Closed knife bar slot prevents work spoilage. 
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THIS MONTH'S COVER 


This scene in the pressroom of Haynes 
Lithograph Co., Silver Springs, Mary- 
land, near Washington, D. C., is one 


of a series of photographs of the com- J U N E : 194 u 
pany’s recently completed plant. VOLUME 14, No. 6 
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. and it’s something to shout 
about! 


Tufhide Metal Litho Inks are 
gluttons for punishment—they can 
“take it’ on any job and give it 
back to you in the high quality of 
your finished products. 


Tough—flexible—highly resistant 
to the stresses of processing—bril- 
liant in color—fast drying—hard 
drying and permitting wet varnish- 
ing, Tufhide Inks are acclaimed by 
metal decorators everywhere. 





Sinclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, New York City 


Albany Boston Cleveland Detrow Kalamazoo Manila New Haven Philadelph 


Sewitce was Lo coast Baltimore Charlotte Dallas Havana Kansas City Mexico City New Orleans San Fran 
Birmingham Chicago Daston Jacksonville Los Angeles Miami Nashville Seattle 














OF AMERICAN PAPERMAKING 


THE HISTORY 


ILLUSTRATING 


SERIES 


IN A 


SIX 


IS NUMBER 


THIS 











WHEN UNCLE SAM SOLD THE FIRST POSTAGE STAMP 


The first Federal postage stamp in America was 
issued in 1847. An act of Congress passed in that 
year fixed the postal rate at 5c fora distance of 300 
miles and 10c for longer distances. When Bulkley, 
Dunton was established in 1833 there were no Ameri- 
can postage stamps in existence. Much mail was 
handled by private companies who issued their own 
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A complete series of these illustrations consisting of 12 pictures and carrying no advertising, will be sent on request. 





carrier stamps. This service was costly and not al- 
ways safe. Organized mail service had a stimulating 
effect on business and has greatly contributed to 
the growth and development of the paper industry. 


BULALEY, DUNTON & CO., INC. 


Fine Papers Since 1855 
295 MADISON AVENUE, NEW YORK 17, N. Y. 
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Near Crisis at Oxford Paper Company 


by Tony Barlow 


























_ makes its own pulp 
of many varieties for the 101 
different kinds of quality paper it 
produces. 

There in a nutshell is one basic 
reason why such high standards 
of quality can be set and main- 


tained for all Oxford papers. 


Not only do we take extreme care 
in making pulp—not only have 
we huge wood reserves on which 
to draw —we also do everything 
right through to the finishing of 
our papers. Oxford is completely 


integrated, 


There are other good reasons for 


S 





INCREDIBLE! IN MAKING PULP FOR 
OXFORD PAPERS A FEW WOOD FIBRES 
FALL SHORT OF BEING TWICE AS 

UNIFORM AS PEAS IN A POD. 




















Oxford quality. As a constant 
guide to our veteran craftsmen’s 
“know-how,” samples from 
every paper run get numerous 
laboratory tests to make sure that 
quality remains uniformly high. 


In addition, for many years now 





Oxford has been accustomed to 
making over 1,000 miles of quality 
paper a day. Behind this experi- 
ence is never-ending research in 
all kinds of paper problems. So 
when you think of quality print- 


ing papers, think of Oxford first. 


Included in Oxford’s line of quality printing and label 
papers are: ENAMEL-COATED — Polar Superfine, Maineflex, 
Mainefold, White 
UNCOATED —Engravatone, Carfax, Aquaset Offset, Duplex 


Seal, and Rumford Litho CIS; 


Label and Oxford Super, English Finish and Antique. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine and West Carrollton, Ohio 
WESTERN SALES OFFICE: 35 East Wacker Drive, Chicago 1, Ill. 
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LITH-KEM-KO Gttt0uttt. 


A LINE OF 


DEEP-ETCH CHEMICALS™ 











Lith-Kem-Ko 


JEEP-EICH 


CHEMICALS 






DEVELOPER 


STORE at Room rempenaTuRt 


CONTROL NUMBER 


MTMO CHemicar a suppry CO. INC 
*3 Pax now, mew roan 7." * 








Here's a booklet with step-by-step informa- 
tion on how to use these Lith-Kem-Ko 
Deep-Etch chemicals. It includes prices and 
other data. Send for your copy — NOW. 
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The biggest Jack-in-the-Box you ever saw 


The U. S. toy industry normally rings 
up $200,000,000 a year in sales, but the 
old cash register won’t be big enough 
for the toy industry now in the making. 
As toy manufacturers resume produe- 
tion, and as many other manufacturers 
expand into toy making, young Amer- 
ica is about to open the biggest jack-in- 
the-box this nation has ever seen. 

It is our job, as “Paper Makers to 
America,” to keep abreast of the ex- 


pansion of American industry in every 


field. To do this, we must, ourselves, 
expand . . . for Mead Papers of the 
Mead, Dill & Collins, and Wheelwright 
lines are essential to the production, 
protection, promotion, distribution, and 
sale of increasing quantities of the 
nation’s merchandise. 

Whatever you make and however you 
sell, let informed Mead merchants the 
nation over be your source of supply 
for these versatile printing surfaces... 


“the best buy in paper today.” 


@ Mead offersa completely diversified line of papers in colors, substances and 


surfaces for every printed use, including such famous grades as Mead Bond; 
Voistrite Bond and Offset: Process Plate; Wheelwright Bristols and Indexes; 
D & C Black & White; Printflex; Canterbury Text; and De & Se Tints. 


1846 « ONE HUNDRED YEARS OF PAPER MAKING e 1946 


THE MEAD CORPORATION 


“PAPER MAKERS TO AMERICA” 


| Pa pers 
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STABILIZED 
ALBUMIN 
SOLUTION 


. a stabilized solution of hen-egg albumin carefully selected and standard- 
ized for lithographic purposes. 


It is always fresh, free from impurities and uniform in density and pH value. 


SINVALCO Albumin Solution can be used on either zinc or aluminum 
plates and on all types of grain . . . It is necessary only for the operator to add 
dichromate sensitizer (furnished with each package) and the required amount 
of water to produce a superior plate coating solution. 


Let us demonstrate to you in your own plant the many advantages of using 
SINVALCO Standardized Chemicals . . . Write, wire or phone the nearest 
Sinclair & Valentine plant today... 


s ewe 8 Cg FRO M C OAS T T O COAS T 


Sinclair and Valentine Co. — 


Main Office and Factory: 611 West 129th Street, New York City 


SINVALCO 


Ready te Use 


STANDARDIZED 


CHEMICALS 
SINVALCO Solution No. 1 


Deep-Etch Coating Solution 
(Ready Mixed) 
SINVALCO Solution No. 1 
relate =) 

Deep-Etch Coating Solution 


SINVALCO Solution No. 2 


Stopping-Out Sheilac 


SINVALCO Solution No. 3 


Deep-Etch Developer 


SINVALCO Solution No. 4 


Deep Etching Solution for Zinc 


SINVALCO Solution No. 5 


Deep Etching Solution for 


Aluminum 


SINVALCO Solution No. 6 


Uhlatehilal-we Gtelala-taliaeli-s 
SINVALCO Solution: No. 7 
Deep-Etch Lacquer 
SINVALCO Solution No. 8 
Developing Ink 
SINVALCO Solution No. 9 


Lithotine Asphaltum 


SINVALCO Solution No. 10 
Siielelliba-te me Viellullime lel hills 


SINVALCO Solution No. 11 


Litho-Kleen Concentrate 


SINVALCO Solution No. 12 
Alehi-l aidamiclan Slate 


SINVALCO Solution No. 13 


Plate -Etch for Aluminum 


SINVALCO Solution No. 14 


zelValicl lal 4.4: 0 icl ae Ali 


SINVALCO Solution No. 15 


melelalicllil aidsmiolae- Vili 
SINVALCO Solution No. 16 
ilelollip4-tc MGI mle] Uhileln) 
Lithotine 
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“PASCO ABRASIVES ASSURE BEST RESULTS NN 


LITHO PLATE GRAINING SUPPLIES 


AGSCO GRAINING GRIT SILICON CARBIDE 
WAUSAU FLINT QUARTZ ALUMINUM OXIDE 
SILICA GRAINING SAND STEEL GRAINING MARBLES 
TS P CLEANER GLASS GRAINING MARBLES 


GRAINING ORE PUMICE 


AND 


AGSCO-TUFF-STUFF GRAINING MACHINE LINING 





AMERICAN GRADED SAND CO. 


2512-18 GREENVIEW AVENUE 
CHICAGO 14, ILLINOIS 
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PREPARED BY INTERNATIONAL PRINTING INK DIVISION OF INTERCHEMICAL CORPORATION 
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PRIZE WINNERS ANNO 





UNCED IN IPI 


TENTH ANNIVERSARY ESSAY CONTEST 





Winner of the Tenth Anniversar il Auard 








Prominent Men Act as Judges 


Serving for the tenth consecutive year 
as Chairman of the judging committee 
was Harry L. Gage, Vice President of the 
Mergenthaler Linotype Co. He was 
assisted by such outstanding men as 
C. R. Counquergood, President, Canada 
Printing Ink Company, Ltd.; Major 
George Fielding Eliot; W. E. Griswold, 
Executive Director, Lithographic Tech- 
nical Foundation, Inc.; and Frederick J 
Libby, Executive Secretary, National 
Council for Prevention of War. 


Ohio School Wins Silver Cup 


The Silver-Cup for the school submit- 
ting the essay most attractively printed in 
color went to Timken Vocational High 
School, Canton, Ohio. Winner of the 
Silver Cup in previous contests, this 
school has usually placed high in all 
phases of the competitions. 


| 
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New Englander Takes Special Anniversary Award; 
Refugee Youth Also Places High Among 6,000 Entrants 


Prize winners in the Tenth Annual 
Essay Contest, in which more than 6,000 
students of printing in the United States 
and Canada competed, have just been 
announced by Fred Hartman, Educa- 
tinal Director of the National Graphic 
Arts Education Association, in coopera- 
tion with International Printing Ink, 
sponsors of these annual essay contests. 
Subject of the contest was, “Printing 


and World Peace’’. 


Winner of the Tenth Anniversary Spe- 
cial Award was Richard Oransky, 18 
year old senior of Portland High School, 
Portland, Me. A student of Industrial 
Arts he also is interested in radio and is 
already credited with 38 weeks of various 
teen-age news and variety shows broad- 


cast by radio station WGAM. 


First prize in the regular contest went 
to 17 year old 
Frank Brenner, of 
the New York 
School of Print- 
ing. Frank came 
to the United 
States via wartime 
England in 1943. 
At the age of ten 
Frank escaped 
from Nazi Ger- 
many to Great 
: Britain where 
FRANK BRENNER he experienced as 
many as twenty-one air raids in one day. 


Canadian and Brooklyn Youths 
Each Take Two Prizes 





Sidney G. Simpson, of the School of 
Graphic Arts in Montreal, Canada, whose 








essay placed second, also won first prize 
for producing the best printed entry. He 
intends to become a printer when his 
education is cael. 


Third prize winner was Julius Kieves, 
18 year old student at Brooklyn Tech- 
nical High School. He, too, is a double 
winner. In addition to winning third 
prize he placed fifth in the competition 
for the best printed essay. 


Julius intends to enter Cornell next 
fall to study electrical engineering. 


Fourth prize went to Chandler R. Meloy 
of the John H. Francis Polytechnic High 
School, Los Angeles, California, and 
John Randolph of the Gerstmeyer Tech- 
nical High School, Terre Haute, Indiana, 
was recipient of fifth prize. Five dollars in 
Savings Stamps was awarded to each of 
the 25 runners-up. 


“Best Printed Essay’”” Awards 


First prize for the Best Printed Essay 
went to Sidney G. Simpson, School 
of Graphic Arts, Montreal, Canada, 
second prize to Catherine Ross Sheppard, 
N. R. Crozier Technical High School, 
Dallas, third prize 
to Ernest Schiff, 
Murrell Dobbins 
Vocational 
School, Philadel- 
phia, fourth 
prize to Barbara 
Dalton, J.C. Mur- 
phy Junior High 
School, Atlanta, 
and fifth prize to 
Julius Kieves, 


Brooklyn. 





. SIDNEY G. SIMPSON 
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HE Lithographic industry is big and it’s going to get 

bigger; and better than ever. For the past thirteen 
years the National Association of Photo-Lithographers 
has been a fast growing trade association. There is in our 
work that spirit of aggressive pioneering which will make 
our industry even greater than it is today. Like the litho- 
graphic industry we have been constantly growing 


stronger and here is what we are doing. . . 


Labor Relations 
We are serving our members in the field of labor in- 
formation and counsel. Close up experience in labor 
negotiations—continuing studies of wage economics 
information regarding wage scales and labor contracts 
throughout the entire lithographic industry—aggressive 
action in the jurisdictional dispute over lithographic 
pressmen and plate makers—these are some of the more 
salient points in our labor program and the value of such 
services, the need for such insurance should never be 


underestimated. 


Uniform Accounting and Cost System 
Our uniform system has become recognized as tops 
Many of 


these systems have been installed and are working today 


completely anticipates every possible need. 


helping lithographers to know what they are spending 
for, what they get... helping them keep production costs 
within competitive limits. This is available to members 


and is another field in which we serve. 


Production Costs Analysis 

The NAPL Economy Hourly Cost Survey is now in 
process of revision and when this is complete will provide 
a completely new standard of comparison by which litho- 
graphic operating costs may be judged. Our previous 
survey enabled NAPL members to measure their produc- 
tion costs by a budgeted yard stick . . . in its revised form 


this survey will modify that yard stick to present day costs. 


NATIONAL ASSOCIATION OF 


1776 Broadway 


a BIG job for a BIG industry 


Trade Practices 

Who owns the lithographic negatives and plates? That 
question still comes up and when it does we can supply an 
overwhelming mass of legal precedent favoring the lithog- 
raphers. More often than not this will settle any such dis- 
pute with no further reference to the courts and our 
“Trade Customs” have frequently served the same func- 
tion in instances which are too diverse to mention. These 
NAPL Trade Customs have served as evidence and their 
wide usage and acceptance by the industry have made 
them authoritative. This is another service which has 


meant dollars and cents savings to our members. 


New Competition 
A novice in any business is frequently his own, and 
everyone else’s worst enemy. Right now many new- 
comers are casting more than just glances at lithography’s 
phenomenal growth and, right now, we are trying to help 
anyone who wants to get into this industry with sound ad- 
vice. We cannot and do not attempt to say “Yes” or “No” 
you shall or you shal] not. We can only advise, point out 
the booby traps, counsel prudence. Nor is this purely 
altruistic . . . established lithographers, our members will 
welcome a broadening of the industry only if it comes on 
a sound competitive basis. We do not want our path 
cluttered with some one else’s failures; so: we. for the 
industry. are distributing to the entire Graphic Arts 
Industry a little booklet which should be of real value 
to those considering lithographic installations. We will 
continue serving the entire industry now and for the 


future. 


There Is A Big Job Ahead 

We can be of real service to you, the producer of lithog- 
raphy, you who wish to enter the lithographic field, you 
who have services or supplies for lithographers. The 
National Association of Photo-Lithographers has con- 
stantly increased in membership since its organization 
thirteen years ago. You owe it to yourself to find out 


why lithographers so consistently stay with us. 


PHOTO-LITHOGRAPHERS 
New York 19, N. Y. 


Walter E. Soderstrom, Executive Secretary 


| 

| NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 

| 1776 Broadway, New York 19, N. Y¥ 

Gentlemen: 

, Please send me “The Experiences of Mr. Hopewell,” no 
| charge or obligation Lavy Da Ae <i ark a ae 
| We would like to know more about your Association. Our 
press equipment is as follows: 

| Presses smaller than 22” x 34” 

Presses 22” x 34” up to 35” x 45” 

Presses larger than 35” x 45” 

Firm Name ee 

i Individual ERED UE pce 

I ira ca os or bi ao raha ae Sa ee ae 


NATIONAL ASSOCIATION 
OF PHOTO-LITHOGRAPHERS 


1776 BROADWAY 
NEW YORK 19, N. Y. 





MODERN LITHOGRAPHY 














Lithograph Press Cylinders Reconditioned By Specialists... 


For the past twenty years, Arthur Tickle Engineering Works has specialized in reconditioning for the 
trade, damaged printing press cylinders, or cylinders that have been reground previously on the bodies 
and are too small in diameter. In our modern plant, damaged cylinders have been turned down on the 
surface and sprayed with metals such as Hard Stainless Steel, High Carbon Steel, Monel Metal, and 
18-8 Stainless Steel. Cylinders rebuilt by our process are more durable than new cylinders because of 
the increased hardness of the deposited metal and its resistance to corrosion. After spraying, cylinders are 
ground with precision accuracy to their original diameter or to any diameter desired. The thickness 
of the sprayed metal is controlled to vary from 14.” to 14” on the side. 

The journals of the cylinders, if scored or worn, are rebuilt with High Carbon Steel (363 Brinell 
hardness) and ground to standard diameter, with a resulting increase in wear. 

Other techniques in which Tickle Engineering specializes include the reconditioning with High Carbon 
Steel of scored ink fountain rolls, ink cylinder journals of various ink rolls, dampening rolls, and various 
drive shaft journals. 

Worn cylinder eccentric bearings are generally metal sprayed with High Carbon Steel on the outside 
diameter and with hard babbitt on the inside diameter for straight journals, and with Hard Stainless Steel 
on the inside for ball bearings. 

Tickle Engineering is equipped to spray any metal obtainable in wire form, on any surface round or 
flat. if it is a printing press cylinder, water trough, or the inside of a tank. 

Tickle Engineering will be pleased to discuss your special problems and to submit estimates based on 


efficiency and careful cost control. For quotations and any further information, write to 


ARTHUR TICKLE ENGINEERING WORKS. 


Repairers and Builders of Special Machinery 


DEPT. M, 21 DELEVAN STREET, BROOKLYN 31, NEW YORK 
(Only Office in the U.S.A. 
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You'll like the balance... 


AS Reprolith and Reprolith 
Ortho are “‘just the ticket”’ for 
you if you’re looking for practical emul- 
sion speed in graphic art films. For Re- 
prolith films are manufactured to give 
you high speed, in addition to a desir- 
able balance of other equally important 
film qualities. 

You'll like Reprolith and Reprolith 


Ortho not only in the camera, but for 


contact exposures too. Try it. See how 


well it performs in your shop. Under 


yvour working conditions. 


CHECK THESE OTHER ADVANTAGES 


1. Tough Emulsion—resists abrasion 
and other accidental damage from fin- 
ishing tools, or dust, dirt, and similar 
hazards. 

2. Short Development 


minutes gives maximum density and 


as little as 1% 


contrast. 

3. Fine detail—high resolving power, 
fine grain, and an effective anti-halation 
coating combine to give negatives and 
positives of excellent definition. 

4. Regular and thin base—to provide you 
with a film exactly suited to your needs. 


5. High Contrast—sharp, crisp dot and 
line structure. ‘‘Blacks you can’t see 


through—whites as clear as glass.”’ 


6. Two emulsion types—Reprolith and 
Reprolith Thin Base for high blue sensi- 
tivity; Reprolith Ortho and Reprolith 
Ortho Thin Base when extended color 
response is desired. Ansco, Bingham- 
ton, N. Y. A Division of General Ani- 
line & Film Corporation. General Sales 
Offices, 11 West 42nd Street, New York 
18, New York. Branch Offices in New 
York, Cincinnati, Chicago, San Fran- 
cisco, Dallas, Los Angeles and Toronto. 


ANSCO REPROLITH FILMS 


EASY TO HANDLE « HARD TO BEAT 
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FROM THE FUCHS & LANG COLLECTION 














LEND A HAND 


Support the Lithographic Industry’s Organization 


Better 


We celebrate two important anniversaries this 


year —the 150th anniversary of Senefelder’s dis- 


covery of lithography and the 25th anniversary of 


the development of the idea of a lithographic 


technical foundation. 


There could be no better time for more individ- 
uals among the 800 lithographers and supplier 
members interested in the advancement and im- 
provement of lithography to lend a hand. The goal 
of practical, properly sized and budgeted research 
and educational programs is in sight. It can be 
reached with the burden of cost widely and prop- 
erly distributed, insurance for the future properly 
provided for in endowment, trained personnel and 
adequate facilities, if every member will add to his 
financial support a little action in his plant and 


community. 


for 


METHODS — MATERIALS — MEN 


See that your associates and employees in your 
plant, and your suppliers and their representatives 
know all about and support the LITHOGRAPHIC 
TECHNICAL FOUNDATION—“its aims, objectives, 


publications, courses, research accomplishments. 


L. T. F. is ready to help you. Show your appre- 


ciation by being a go-getter for L. T. F. 
1. Get annual dues memberships up to $100,000. 


2. Get Employee Training Courses in use in 


plants and properly organized schools. 


3. Get present texts, manuals, research bulletins 


and other L. T. F. publications in wider use. 


Understand the benefits of being a L. T. F. mem- 
ber and constantly point them out to non-members. 
Send names of prospective members, lithographers 
or suppliers to LITHOGRAPHIC TECHNICAL 
FOUNDATION, INC., 131 East 39th Street, New 
York 16, N. Y. 


FUCHS & LANG DIVISION 


(ESTABLISHED 1870) - SUN CHEMICAL CORPORATION 


100 SIXTH AVENUE, 


BOSTON CHICAGO CINCINNATI 
FORT WORTH 


SAN FRANCISCO 





NEW YORK 13, N. Y. 


CLEVELAND 
LOS ANGELES 


PHILADELPHIA ST. LOUIS 
TORONTO, CANADA 











t takes a heap of craftiness 
In jumping brooks and logs 
To keep the smart and nimble fox 
From going to the dogs. 














SMART 


It is also worth noting that to keep a printing job from 

‘* going to the dogs’’ it is necessary to use a paper that is 

smart and nimble on a press. That is why so many 

printers use Atlantic Bond. It hurdles production 

obstacles. 

With a minimum of makeready...with the least 

amount of waste and stoppage .. . Atlantic Bond flows 

through the press, picks up a sharp, clean impression 

and comes out a finished job as smart and fresh as a daisy. MADE BY 

So for a better job . . . better letterheads, envelopes and EASTERN CORPORATION 
business forms...use Atlantic Bond, the genuinely BANGOR, MAINE 
watermarked bond that is always smart on the press. 











ATLANTIC BOND 
ATLANTIC LEDGER 
ATLANTIC DUPLICATOR 
ATLANTIC COVER 
ATLANTIC VELLUM 
ATLANTIC LETTERHEAD BOX 
ATLANTIC BOND ENVELOPES 
ATLANTIC BOND CABINET STATIONERY 
ATLANTIC BOXED TYPEWRITER PAPER 


A complete line of dependable, standardized business papers 


EASTERN MILL BRAND LINES 


ATLANTIC ANTIQUE LAID 
ATLANTIC MIMEO BOND 
ATLANTIC MANIFOLD 
ATLANTIC MANUSCRIPT COVER 
ATLANTIC DUROPAKE 


VOLUME BOND ENVELOPES 


An inexpensive, dependable watermarked 


VOLUME BOND 
Eastern Mill Brand Paper 


MANIFEST BOND MANIFEST MIMEO BOND 
MANIFEST LEDGER MANIFEST DUPLICATOR 
MANIFEST BOND ENVELOPES 
The leading Mill Brand Line in the Economy Group 


The above Brand names are registered trademarks 


EASTERN MILL BRAND MERCHANTS 


MMMCR in cenccesdes The Millcraft Paper Co. 

Sc anidwaneda W.H. Smith Paper Corp. 

Aiemaaeria, La... <ciccses Louisiana Paper Co. 

Ms cs ctcccadescsccoeuns Sloan Paper Co. 

( errors Baltimore Paper Co. 

OE € cvcccdaes Henry D. Mentzel & Co. 

Me The Mudge Paper Co. 

Baton Rouge........... Louisiana Paper Co. 

Birmingham...............Sloan Paper Co. 
ntdetatsdeseséocieqneenteeeenns John Carter & Co. 
ne + -Century Paper Co. 
WUTTTTT TTT TTT Cook-Vivian Company 
Mtdbbeeseeeeeeseennneel Von Olker-Snell Paper Co. 
Bridgeport... .ccccccccccccccccccccscccccs Lott-Merlin, Inc. 
Bristol, Va... .ccccccccccscccccescccccccecs Dillard Paper Co. 
PEGs 6 6asensccccccesevdocnces Franklin-Cowan Paper Co. 
re ee. cceenincdeteecenduaeenene Dillard Paper Co. 
Chattanooga, Tenn............eesececceeese Sloan Paper Co. 
( ccanindkederandcedanee Bermingham & Prosser Co. 
CHICAS € csccccdccciccccedsssonces La Salle Paper Company 
I ss ncdinbioncansacdddaaanaeninl Reliable Paper Co. 
CIN 6 iiwiccccxercnscecsdpeneat The Johnston Paper Co. 
NI 6555 40d deneseneneoneawmal The Millcraft Paper Co. 
CID: 66 os cdccdcnsscssccesesceswen cee eee aa 
CR ckiecd teat ekesstndeminmne ane Olmsted-Kirk Company 
6509s Ott beenaddbooeenenedeanknead Dixon & Company 
PEG sss ccecdcnenessccesoonsanen Pratt Paper Company 
PFET TE COTTOC TET Cee Chope-Stevens Paper Co. 
POND 6066 cccnsceccsaceseeanes The Millcraft Paper Co. 
PONE WOES ke cdccccccccccescesscess Olmsted-Kirk Company 
Ce ER Gin ddnw ence cenedendoeeneel Dillard Paper Co. 
I Us Eni teeckencecincresedensunen Dillard Paper Co. 
Hartford So CTs John Carter & Co. 
, PCCTCTT CCC OCTET TT ...Henry Lindenmeyr & Sons 
PR carcnceves sense neetnneeeumeand L. S. Bosworth Co. 
Indi | ptabihonyekniaca tas Indiana Paper Company 
ndianapolis ; MacColl eae i 
sCebtaeeebesenewel acCollum Paper Company 
PRGIOM, BEINEs so cc cccccccecesaveccoeene Townsend Paper Co. 
DI, Pili te seccisdcernnawans Jacksonville Paper Co. 
PI hs Bivciedacedeeceewaaed The Millcraft Paper Co. 
PE cc Gednsdcntcnnanend Bermingham & Prosser Co. 
TCT TTT TTT TTT TT eT Arkansas Paper Company 
Re IND 6.5.60 seieennccdeeneeaeedecued Carpenter Paper Co. 
EE ee ee re ees The Rowland Paper Co. 
I Mi cntendseenineeereeananwne Macon Paper Company 
i i. Oe cc icceneedessedaeeaae C. H. Robinson Co. 
PR ck ckecdtnesceeva pene eanen Everglade Paper Company 
PMUNOR sctdciccssncenws Wisconsin Paper & Products Co. 
Minneapolis................-Stillwell-Minneapolis, Division 
Carpenter Paper Co. 
NS | TEER Teer eT OCLC TTT TT Partin Paper Co. 
PN BM ciceescdeecncnnd vane Louisiana Paper Company 
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Nashville...... .-.Bond-Sanders Paper Co. 

PONE. 6ss0scccsecacenas Central Paper Co. 

New Haven... Whitney- Anderson Paper Co. 

New Orleans.......... Alco Paper Co., Inc. 

Barer Berman Paper Corp. 

steccene Forest Paper Company 

DON WOES occccccuas Majestic Paper Corp. 

errrr rT ...-Milton Paper Co. 

rer A. W. Pohlman Paper Co. 

CIE svisdcesccenssrccccaccssncasees Carpenter Paper Co. 
CD std dcbdinsdccdccdsctecndcevsencetsauas Field Paper Co. 
CI, BUM. oo: cectccccccscenccccuaeadon Central Paper Co. 
‘ a. PeCTee CT ree Molten Paper Company 
scat tony ge CLL The J. L. N. Smythe Co. 
PINE, sock cwenedeenaca General Paper and Cordage Co. 
I i odie inn deena ml ah emee C. H. Robinson Co. 
ou ceagom maaan Carter, Rice & Co. of Oregon 
errr rer re Narragansett Paper Co. 
IN bddnsoccsacdecccsendseccevuns Virginia Paper Co. 
WRG. Ka aedecsaedccnkecceneacueue Dillard Paper Co. 
PUNO nocescosccsccaccecseacaes Genesee Valley Paper Co. 
St. Louis...............Shaughnessy-Kniep-Hawe Paper Co. 
le NE 066000 in ke csessetnaenindwasae E. J. Stillwell, Division 
Carpenter Paper Co. 

Gath AMOOOIO oid cviccsccdsdssccsccaccec neem reper te. 
SOM BOSD oss dsccceccsscccnsoessanceee Carpenter Paper Co. 
DU WUMEGIIOS ccde sie cdcccanctdseessaana Carpenter Paper Co. 
SOVOME 666 scccvcccccscsdsonsssvens Atlantic Paper Company 
PET er Cr Pere Carter, Rice & Co. of Washington 
BOING ncn ccdsecccicrccessssncaces Louisiana Paper Co. 
SRGIMNEEE, DEAEB ess csiccdiesicns Whitney-Anderson Paper Co. 
I, CE, iit sicndeiwiscevsesannwes Lott-Merlin, Inc. 
MONE 6.6 6 6 sn hadnsedecensesacedicceen Capital Paper Co. 
pT rer Ter eer eee eT Tee TT eT TT TTT Tampa Paper Co. 
pS er ee Louisiana Paper Co. 
eee rrr er The Millcraft Paper Co. 
BEE oi nctéeentensnedvasedseodiewenennae Central Paper Co. 
BER pasbieeetneessedsreeesnnssawenen Tulsa Paper Company 
ee ae . Olmsted-Kirk Company 
I, Be Cas. dc cntnsdasacawes Virginia Paper Company 
WERE 0662s serccasaressancunsnewen Southwest Paper Co. 
WOENNNOE 6 vcctecdccvssscoseus Butler-Dearden Paper Service 
WEL Kassbkdciencheedanieeas eens The Mudge Paper Co. 
Monterrey, N. L., Mexico...........+++ Carpenter Paper Co. 
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‘ Sinclair & Carroll Co.!% 
kers of Printing @ Litho Inks 


NEW YORK 





— "™ coe FINE OFFSET INKS" 











NCLAIR & CARROLL has long been recognized as a depend- 
able source of supply for fine offset inks. Constant research 
and close contact with lithographers’ pressroom problems 
enable us to supply the best inks for changing requirements 


7 


of the industry. 


The excellent press working properties of SAC inks save time 
and money in the pressroom while their strength and brilliance 
meet the most exact demands for quality lithography on either 


paper or metal. 


Our nearest office is always ready to serve you. 


INCLAIR & CARROLL CO., Inc. 


591 Eleventh Avenue New York City Tel. BRyant 9-3566 


A NGELES SAN FRANCISC ORLEANS 
5 345 Battery S! 211 Decatur St. 
l. Magnolia 1968 
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reaching over 500,000 
users of letterhead paper 




















every month... 


Yes, here's a strong sales force work- 
ing for you each and every month. 
Ads like this one, showing business 
men the specifications of fine cotton 
fibre paper . . . what to look for and 


expect in a watermark. 


Business men are accustomed to buy- 
i ps ing according to specifications. These 
new watermarks by Fox River will 
THE WATERMARK simplify their paper buying, save time 
1S YOUR in your selling. 
t 


Watch these monthly advertisements to 





business men. They're 






out to help you increase 
@ Yes, here's your guide to buying pres 
I tige-building letterhead paper 
















your profits on letter 









='ll be safe if the watermark reveals 


answers to these three questions be- IT SAYS 2 


Advertising e the finest papers are made from 


: fib he mo otton fibre, = 
PRSTOTTEME vos: ts pores Posty: nme qh THINGS/| 9 
| 





head paper. 
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| DUNS REVIEW] 






al who made it like Fox River, 

has been making fine cotton fibre 

agers since 1883 

.s instance, our English Bond is water 
fm ked as illustrated. It's a beautiful paper 

letterheads, forms, envelopes and any 

iness contact papers or outgoing mail 



















: your printer, lithographer or engraver 





»mmend the paper with the correct 
on fibre content for each business 










25% TO 100% COTTON FIBRE 
BOND. LEDGER, ONION SKIN 
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FOX RIVER PAPER CORPORATION 


406-F S. APPLETON STREET, APPLETON, WISCONSIN 
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Be sure to specify 
Dayco Rollers for 
your NEW presses. 


‘ ahye ... might take quite a bit of “doing”. 
Puttin 


But, right today there is a printing roller 
that would work just as well in this Death Valley 
climate as in an air-conditioned shop. It’s the Dayco 


Roller. {| Heat, whether bone dry or dripping wet, has no effect on 





it. Neither does oil, varnish, dye or any kind of ink. {| Dayco Rollers 
may be used in offset or letterpress printing ...in job printing or newspaper shops. 
High press speeds have no adverse effects on their fine printing qualities. They 


outwear other rollers four toone. {| It’s easy to cover your present metal stock. 


Write today for details. THE DAYTON RUBBER MANUFACTURING COMPANY 
DAYTON 1, OHIO 


latin American Representative: National Paper and Type Company, 120 Wall 
Street, New York, N. Y. Canadian Representatives: Manton Brothers, Ltd., 
Toronto- W innipeg-Montreal-Vancouver 
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DAYCO ROLLERS BY Hayton Tekwala lo ee 


CLCONCE Im maT AND SYNTHETIC #usete 


MANUFACTURERS OF THE WORLD'S FINEST PRINTING ROLLERS 
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Number 6 in the Mohawk Series on the American Indian < 


~~ 
































CULVER SERVICE 


The craftsmanship of the Indian was nowhere better displayed than in building canoes. It is 
only recently that moulded plywood boats have equaled them in being both light and watertight. 




















There’s the craft of the Indian, brains of the white man in 


NAVAJO LEDGER 


A watermarked sulphite ledger built for hard usage. 


It is tough and bulky and stands up under erasures. 


MOHAWK PAPER MILLS = Cohoes, N.Y. 
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save time 


WITH PITMAN U. V. ALBUMIN PROCESS 


Because it is free from the variations found in egg albumin, the results obtained 
from PITMAN U. V. ALBUMIN are far superior, far more dependable in everyday 
application. To further simplify your platemaking procedures, it contains a sensitizer 
already mixed in precisely the proper proportions. Quick acting, easy to use, and 
always uniform, it is easily made up with a minimum of measuring. Pitman U. V. 


Albumin eliminates guesswork completely and insures long press runs. 


Simplify your shop methods with other PITMAN PREPARED SOLUTIONS 
Deep Etch Process * Metalprint Process * Bluprint Process * Blackprint Process * Etc. 


Get complete information and prices from your nearest Pitman distributor 


Nonold AM ITINBIN Crow 





LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 





1110 - 13th STREET, NORTH BERGEN, N. J. °* Sist AVE. and 33rd ST., CHICAGO 50, ILL. 
Canada: Latimer, Ltd., 90 Niagara St., Toronto « Pacific Coast: G. Gennert, 1153 Wall St., Los Angeles 
156 Pearl Street, Boston 10, Mass 
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WHEN THE *_ RUMNMER 



















It’s a versatile boom boom boy who can double in catgut. During the war a 
lot of drummers took an unhappy try at the finer notes in the music of business, But affairs of state 
and of commerce are crying for more experts and fewer experimenters to beat out the tune. Given 
half a chance, business can provide enough goods to supply demand and check inflation; then adver- 
tising will keep sales big. Business is the backbone of our economy, and advertising is the lifeblood of 


commerce. Let’s have the downbeat NOW! Good printing on Champion paper will carry the melody. 


M ° 
THE Chau COPE Vier AND FIBRE COMPANY... HAMILTON, OHIO 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeterie . . . 2,000,000 pounds a day 
MILLS AT HAMILTON, OHIO...CANTON, N. C.... HOUSTON, TEXAS 
NEW YORK - CHICAGO - PHILADELPHIA - DETROIT - BOSTON - ST. LOUIS « CINCINNATI - ATLANTA «+ SAN FRANCISCO 





District Sales Offices 











_—— completely swamped at the pres- 
ent time with a demand for lithography unpre- 
cedented in the industry’s history, many lithog- 
raphers are finding time to make plans for the 
competitive selling which lurks around the 
corner. Salesmen are being added to war- 
orphaned sales staffs, and markets are being 
studied, although neither paper nor press capac- 
ity could be found by most shops to take on any 
additional volume at present. This is sound plan- 
ning, we believe, and the shops which ride along 
on the crest of today’s vast price-is-no-object 
market, without thought of future markets, may 
find themselves (to mix a metaphor) on thin ice. 

There is considerable information along this 
line in the talk made at the recent Milwaukee 
Graphic Arts Conference by E. F. Schmidt, the 
first installment of which is published in this 
magazine this month. Speaking mostly of direct 
advertising, which accounts for a large part of 
the lithographic market, Mr. Schmidt analyzes 
where this business comes from, and the present 
rapid expansion of the market. He discusses the 
competitive media which get a large percentage 
of the advertisers’ dollar. The problems of selling 
direct advertising are also discussed, and the 
advantages of specializing in certain categories 
of printed or lithographed material are sum- 
marized. 

The talk will provide profitable reading for 
all who are interested in the sales end of 
lithography. 


= item along the same line of interest 
is announced this month, a book “How to Sell 
Lithography,” written by a lithographic sales 
executive. It is a fresh, postwar presentation of 
the subject and is generously illustrated with 
halftones and line drawings. The book seems to 
be the first on the subject for some time and 
should supply some profitable information to the 
many new salesmen coming into the industry. 

The book has not yet been published, but is in 
an advanced stage of production. 
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Wiis: the lithographic union in New York 
recently signing a contract with employers pro- 
viding for a work week of 36% hours, (after 
asking 35) many lithographers in other parts of 
the nation have wondered if this short week will 
spread. 

Now the pattern becomes more clear, as the 
Amalgamated Lithographers of America, in its 
May convention, decided to amend its by-laws 
to provide for a 35-hour week across the land. 
The change from a policy of a 40-hour week to 
a 35-hour week must be approved by a referen- 
dum vote of the membership of local unions to 
make it official. 

The effect that this increased labor cost, neces- 
sarily reflected in the price of finished litho- 
graphed material, may have on the competitive 
position of lithography among other media, 
remains to be seen. We can hope it doesn’t be- 
come one of those goose-that-laid-the-golden-egg 
propositions. 


= paper shortage will be with us for another 
year. That is the informed and considered guess of 
the head of one of the large paper manufacturers, 
whose remarks, under the title, ““The Paper Out- 
look,” are published this month beginning on page 
31. The paradox of the situation is that there is 
more paper being manufactured at the present 
time than ever before in history. So, rather than 
a shortage of paper, there is actually a “surplus of 
demand,” if that’s any comfort to us. 

The reasons why paper production cannot 
equal the greatly expanded demand are varied. 
Some mills have a bottleneck of machine capacity, 
others a pulp bottleneck, etc. Certain kinds of 
paper can be made with greater machine, pulp 
or casein economy than can other kinds. This 
explains the present trend toward cutting down 
or discontinuing some grades of paper while con- 
centrating production on other grades which can 
be produced more efficiently with the materials 
or equipment available. 

It is a situation with which lithographers 
should be familiar in dealing with buyers who 
ask, logically, why there is still a shortage of paper 
nearly a year after the war has ended. 
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director. 


Standing: Edward D. Morris, LNA secretary; W. Floyd Maxwell, executive 
Seated: George C. Kindred, treasurer; Maurice Saunders, chair- 





man; George E. Loder, president; and George W. Hall, vice-president. 


ITH the subject of labor 
relations, both on a general 
national scale and_ specifi- 


in the lithographic industry, 


cally 


overshadowing the three-day pro 
gram, the 41st annual convention of 
the Lithographers National Associa- 
tion, its first since the end of the war. 
was held May 14-17 at the Marlbor- 
ough-Blenheim Hotel. Atlantic City. 
N. J. Registration reached about 400 
for the program which dealt almost 
entirely with management subjects. 

George bk. Loder. National Process 
Co.. New York, was reelected presi 
dent of the association. as were other 


ollicers. They are Maurice Saunders. 


chairman of the board: Georee W 
Hall, Western Lithograph Co., Lo: 


\ngeles. vice-president: and Georg: 


C. Kindred. Kindred, MacLean & Co.. 


Long Island City, N. Y.. treasures 
Lester E, Oswald. E. F. Schmidt Co.. 
Milwaukee, was elected a director in 
B. Gugler. Milwaukee 
who wished to retire. Matthew II 
Asso- 
ciations case for the industry before 
the National Labor Relations Board 


in the jurisdictional dispute between 


place of QO. 


O’Brien, who presented the 


unions, was appoinied attorney for 
the association. W. Floyd Maxwell 
and Edward D. Morris were re-ap 
pointed executive director and secre 
lary respectively. A list of director 
accompanies this report. 

On exhibit at the convention were 
the 56 award winnine direct) mail 
campaigns of the Direct Mail Adve 


tisine Association. the 58 books com 


Offset 


Lithography exhibit. and the tex! 


prising the 1946 Books by 
hooks. manuals. training material 
and other displays sponsored by th 
Lithographic Technical Foundation 
The first day’s program included « 
welcome by Mr. Loder, and talks on 
the general economic situation and on 
the lithographic industry's labor juris 
dictional problem. A technical pane! 
discussion was introduced as a ne\ 
feature of the convention. A closed 
meeting of the bank stationers was 
held in the evening. On Wednesday 
the LNA and the Lithographic ‘Tech 
nical Foundation held their respectiv« 
business meetings, and in the afte: 
noon, the paper situation was sum 
marized, and a round table diseu 


sion on lithographie training 
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ield. The third day’s program was 
levoted to three talks on various 
phases of the current labor situation 
wd the business of the convention 
nuded in the afternoon with a lun 
heon meeting of the Point of Pm 
hase Advertising Institute which is 
reported elsewhere in this issue. Ivi 
day was devoted to golf. 

Summaries of the various talks and 
panel discussions follow. except for 
those which are published in’ move 
complete form elsewhere in this 


magazine. 
Survival of Free Enterprise 


Henry J. Taylor. writer, radio 
inalyst, and economist.—Declarine 
that the government is groping al 
the wrong end of the labor problem 
while our economic system is seri 
ously threatened. Mr. Taylor called 
for a courageous overhauling of pres 
ent laws from the bottom up, anid 
equality treatment of all super com 
bines of power, whether business or 
labor. He advocated a four point pro 
gram: 1.) The Wagner Act must be 
revised (not repealed), because it is 
one-sided. It needs to be balanced: 
2.) Some method of arbitration must 


be provided for labor controversies 
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that harm the public interest; 3.) Spe- 
cial privileges and immunities of la- 
bor must be safeguarded against 
abuses as are those of business; and, 
1.) Employees must be protected 
against tyrannical bosses, He as- 
serted that a revision of the Wagner 
Act would be fairly simple if Con- 
gress truly sought equality. He said 
that present laws provide for legal- 
ized payment for immunity from as- 
sault, and that free enterprise cannot 
survive when a few men lawfully can 
tie up the whole country and stab it 
in the back. If the LNA, for example, 
did anything comparable, they would 
be quickly condemned and leaders 
would be jailed, Mr. Taylor pointed 
out. The United States has always 
been opposed to the ruling of many 
by the few, he declared, and pointed 
out that every fundamental American 
right is restricted for the public good. 
Rights are regulated, they are protect- 
ed, and there is also protection against 


the abuse of rights. 
Litho Jurisdiction Dispute 


Matthew H. O’Brien, attorney of 
New York and Washington, LNA 
counsel, and counsel for the LNA and 
the National Association of Photo- 


Lithographers in the recent Fooie & 
Davies in Pacific Press Cases.— After 
tracing the history of these two fa- 
mous cases which were recently com- 
pleted, Mr. O’Brien said that they 
illustrated what an employer should 
not do in regard to the jurisdictional 
disputes between unions in the print- 
ing and lithographing fields. The 
Foote & Davies case, he said. deter- 
mined that an employer has no right 
to recognize a parent union’s jurisdic- 
tional award. There is no safe course 
open to qa lithographer in whose plant 
a jurisdictional dispute arises but to 
obtain a National Labor Relations 
Board election to determine which 
union should have bargaining rights. 
Mr. O’Brien urged that every clause 
in every contract should be carefully 
checked. It is obvious, he said. that 
the printing pressmen will invade 
lithographic plants, especially com- 
bination plants, and each case will be 
treated as a new one in spite of the 
precedent recently set. In the Pacific 
Press case the decision in favor of 
the pressmen was not in direct con- 
flict with the Foote & Davies decision, 
he said, because of these important 


differences: In the Pacific case there 














1. The technical panel Standing (L. to R.)— 
Paul W. Dorst, LTF; Michael H. Bruno, Armour 
Foundation; Alfred F. Rossotti, president, NALC 
chairman; Louis Englehart, IPI; Michael Annick 
Rutherford Machinery Div. Seated—William Fal- 
coner, Eastman Kodak; Ernest Jones, Graphic Arts 
Corp.. Wm. |. Hogan, Miehle Co.; Wm. R. Maull 
Mead Corp.; and Robt. F. Reed, LTF. 2. At LTF 
exhibit: Dr. Paul J. Hardsuch, Armour; S. A. Sheri 


was no history of collective bargain- 
ing, there was no complaint of unfair 
labor practices, the plant layout of 
letterpress and offset department was 
different, supervisory men had charge 
of combinations of processes, and em- 
ployees were interchanged on the two 
processes, 

Mr. O’Brien discussed the possible 
effects which might come as a result 
of the Amalgamated Lithographers of 
the CIO. He 


that the CIO's national policy was 


America joining said 
more strongly enforced on locals, that 
the party line is pretty well estab- 
lished. and that it sees that member 
unions adhere. We may find that some 


ALA CIO. but 


might join the pressmen, he asserted. 


locals will not go 
The industry is going into a period 

of jurisdictional problems, and he 

emphasized the importance of the 

following: 

clauses 


Scrutinize all contract 


dealing with jurisdiction; 
Study the physical layout and 
supervision of combination plants 


is considered by the NLRB; 
Promptly exercise the right to 
appeal to the board for an election 


when two unions have conflicting 


jurisdiction demands. 





dan, Armour; Michael H. Bruno, Armour; Robt. F 
Reed, LTF; Paul W. Dorst, LTF. 3. The Training 
Panel—George McLaughlin, Dr. L. S. Hawkins; 
Wade E. Griswold; Dr. D. J. MacDonald; Charles 
Latham; Charles F. Spalding; Harry E. Brinkman; 
and Harry H. Platt, chairman. 4. Henry J. Taylor, 
George E. Loder, and Matthew O’Brien. 5. Leon- 
ard J. Smith, Wm. A. Lydgate, speakers, chairman 
Loder, and Alfred P. Haake, a speaker. 6. First 


Technical Panel 
Alfred F. Rossotti, 
Lithographing Co., North 
president of the Na- 
tional Litho Clubs. 
The panel consisted of Michael An- 


Chairman. 
Rossotti 
Bergen. N. J. 


Association of 


nick, engineer. Rutherford Machinery 
Div., Sun Chemical Corp.. New York: 
Michael H. Bruno, Armour Research 
Foundation, Chicago, assigned to 
lithographic research; Paul W. Dorst. 
Lithographic Technical Foundation; 
Louis Englehart, International Print- 


ing Ink Div.. Interchemical Corp.; 


William Faleoner, Eastman Kodak 
Co.: Ernest Jones. Graphic Arts 
Corp.. Toledo; William J. Hogan, 


Miehle Printing Press & Mfg. Co.; 
William R. Maull. Mead Corp.; and 
Robert F. Reed, director of research. 
Lithographic Technical Foundation. 

Mr. Rossotti opened the discus- 
sion by pointing out the need for 
the elimination of waste and _ inefh- 
ciency in production in view of the 
higher wages now being paid in the 
industry. 

Cameras 

Improvements in cameras will 
come in the present trend toward pre- 
cision automatic control and opera- 
tion, according to Mr. Annick. There 


is a gradual evolution toward fool- 








to tee off in golf tournament were Gordon Hall, 
LNA, Chicago; Al Rossotti, Rossotti Litho, N 
Bergen, N. J.; and Ernest jones, Graphic Arts 
Corp., Toledo. 7. R. R. Heywood, Jjr., R. R. Hey- 
wood Co., N. Y.; G. W. Mathison, Michigan Litho 
Grand Rapids, Mich.; Jack Wolff, Western Prtg. G 
Litho, St. Louis; and Harold Merten, Strobridge 


Litho, Cincinnati 
Photos 1-5 courtesy Printii 


proof operation he said, but he does 
not see any camera or film or plate 
in the near future which will elimi- 
nate dot etching, Contact screens were 
discussed and their improvement of 
tone range and quality were pointed 
out. Mr. Falconer discussed the de- 
vices for measuring and controlling 
the quantity of light used in camera 
and platemaking exposures. He said 
also that improvements were coming 
in are lights with the application of a 


type used in motion pictures. 


Film 

Mr. Bruno, who, as an army cap- 
tain, was formerly research officer of 
Army Map Service. discussed the 
need for dimensional stability in film, 
and said that the army used a special- 
ly made “topo base” which reduced 
stretch and shrink, and which changed 
dimensions equally in both directions 
when it did change. He said vinylite 
is the most promising material for a 
eood film base as it holds absolute 
size, but dificulty is encountered in 
vetting emulsions to stick to it. It also 
softens at about 130 degrees F. The 
need for a film base will be met he 
felt sure. He recommended air condi 
thermostatically con- 


tioning and 


trolled sinks as practical aids. Mr. 
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8. C. W. Weis, Jr., Stecher-Traung, Rochester; 
G. W. Mathison, Michigan Litho Co., Grand Rapids; 
Jack Wolff, St. Louis Div., Western P G L Co.; 
and Les Jackson, Stecher-Traung. 9. C. ‘“‘Stew”’ 
Richmond, Geo. LaMonte G Son, Nutley, N. Jj. 
Vic Savale, LaMonte; W. P. Gildea, Jr., The Fal- 
coner Co., Baltimore; Ernie DeMuth, Reserve Litho 
G Printing Co., Cleveland. 10. R. F. Dauwbenbis 
and George Walsh, Offset Engravers Associates, 


Bruno and Mr. Falconer agreed that 
ithough many unique things were 
done in the war photographically, 
operations 


changes in commercial 


will be evolutionary. Improvements 
have been made in the products of 


all manufacturers they indicated. 


Photo-Typesetting 


Mr. Falconer said that composing 


type matter by photography will 


probably be developed within the 
next year, as several manufacturers 
are well advanced on it. A successful 
method of setting type this way for 
lithography would be one of the big- 
gest improvements, provided it is 
practical and corrections can be made, 
he said. Mr. Falconer did not name 


any manufacturers of such machines. 


Cellulose Gum 


Dr. Paul J. Hartsuch, of 
who worked on the LTF development 


Armour, 


of cellulose gum, the new replace- 
ment for gum arabic, explained the 
properties of the new gum and showed 
samples of lithographic plates where 
the new gum has been used. (The new 
gum was described in detail in Mod- 


ern Lithography, May, page 45.) Dr. 


Hartsuch also reported that similar 
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New York; M. S. Burroughs, Dexter Folder Co.; and 
William Carroll, Sinclair G Carroll Co., New York. 
11. William C. Johnson, Ketterlinus Litho Mfg. Co., 
Phila.; Harrison K. Caner, Ketterlinus; George C. 
Kindred, Kindred, MacLean G Co., Long Island City: 
George L. McGinley, Ketterlinus. 12. M. P. 
Thwaite, Dennison G Son, New York; David D 
Godfrey, Fuchs G Lang Mfg. Co.; E. H. Wadewitz. 
Western Printing G Litho Co.; Racine, Wis., and 


research on the new gum had been 
carried on by William H. Wood, re- 
search director of Harris-Seybold Co., 
and that the results of the two sep- 
arate projects had corroborated each 
other. Some Chicago plants have al- 
ready entirely converted to use of the 


new gum, the speaker said. 


Grain 


S. A. Sheridan, of Armour, a metal- 
lurgist who has been working on the 
problems of plate graining, spoke 
briefly of the need for standardization 
of grain as a basis for a standardized 
process all the way through. He told 
of the specification for plate mate- 
rial recently drafted by the founda- 
tion. Mr. Bruno also briefly described 
the Cronak process for prevention of 
oxidation of zine plates. (This process 
detail in Modern 

1945 and 


was described in 
May 


succeeding issues. ) 


Lithography, four 


Photocomposing Machines 

New metals will be seen in post- 
war photocomposing machines, Mr. 
Annick said, as he revealed plans for 
making the backboards and negative 
holders of magnesium, a metal lighter 


than aluminum. 





George E. Loder, National Process Co., New York. 
13. William Winship, Brett Litho, New York; 
Maurice Saunders, LNA chairman; Charles Frazier, 
Brett; and W. Floyd Maxwell, LNA Exec. Director 
14. C. R. Gregory, Herald Printery, Louisville, Ky.; 
J. S. Porterfield, George V. LaMonte, and George 
V. LaMonte, jr., all of Geo. LaMonte G Son, 
Nutley, N. J. 


New Plates 


Mr. Dorst, who recently returned 
from a survey in Germany for the 
War Department, revealed some de- 
tails of a new type of lithographic 
plate developed there. The plate is 
bi-metallic, with a brass image area 
and a stainless steel surface in non- 
printing areas. It is in effect a deep 
etch plate with a brass image, he 
said. He did not describe how the 
plate is made. Mr. Dorst also told of 
a somewhat similar plate developed 
in Sweden which has a copper image 
and a chromium non-printing area. 

Mr. Bruno briefly described the 
use of Ansco color print process as 
used by the army for proving line 
work in color from negatives without 


making press plates. 


Presses 


Mr. Hogan described the unit con- 
struction of presses so that identical 
units may be added to a press to 
make it a two- three- or four-color 
press. He told of the development of 
smaller diameter press cylinders and 
of the higher speeds made possible. 
He said that there is a trend toward 
using less water and that this will aid 


in ink drying. Static eliminators are 
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he asserted. 

















New Roller 


described a new type of 
cently developed which he said is non- 


evreasing, Made of a new metal con- 


said the new rollers have successfully 
replaced the brass and fountain roll- 


ers on 35 offset presses. 


a requirement on high speed presses. 


Charles Geese. a consultant to Time. 
Line ‘on whi h is doing considerable de- 
velopment work in offset lithography. 


taining chromium and mercury. he 


Inks 


Faster drying is the trend in off- 


set inks. according to Mr. Englehart. 
This is true both in sheet- and web- 
fed presses. he said. With heat appli- 
cation. ink is now being dried in- 
stantly on web-fed presses he said, 
and added that inks are 
without heat in 


drying in 
about three hours 
sheet-fed work. Fast drying inks can 
be made to run with the same proper- 
ties as other inks, he said, and have 


With 


some new inks lithography can com- 


the same tinctorial strength. 
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pete successfully with other pro 
esses in the production of textile an 


plastic printing. he asserted. 


Paper 

\ new machine finished ground 
wood paper coated on one side or tw: 
sides with quality somewhere betwee: 
a super and a coated sheet is in th 
offing. according to Mr. Maull. H: 
also discussed wet strength paper a 
developed during the war. Jack Kro 
nenberg. S. D. Warren Co., was called 
upon and his opinion, agreeing wit! 
Mr. Maull’s, was that the peacetime 
field for wet strength paper would by 
rather limited. 

The subject of paper curl was dis 
cussed by Prof. Reed who summar 
ized a recent bulletin on the subject 
issued by the Foundation. (This was 
Vodern Lithog- 


raphy, April. Pg. 28). 


published in full, 


Training Panel 

Chairman, Harry H. Platt. Sackett 

& Wilhelms Lithograph Corp.. New 
York. Members of the panel were 
Dr. D. J. MacDonald. dean of lithog- 
York School. 
George McLaughlin. dean of the New 
York Trade School, Harry EF. Brink 
Litho- 


graphing Co., Cincinnati, Wade F. 


raphy, New Trade 


man, president. Cincinnati 
Griswold. executive director Litho- 
graphic Technical Foundation. 
Charles Latham. LTF. Charles F. 
Spalding, Kellogg & Bulkeley, Hart- 
ford, Conn., and Dr. L. S. Hawkins. 
U.S. Office of Education. 

Mr. Platt. in his introductory re- 
marks, said that there is not only 
a need in the lithographic industry 
to educate men for better skills, but 
also to educate ourselves to the need 
of education, Training, he said, may 
be broken down into three divisions. 
apprentice training. upgrading, and 
refresher training. Formal training 
must be supplemented by on-the-job 
training, he pointed out. Methods of 
training in lithography are through 
schools, in-plant. and co-operative in 
plant. 

Mr. McLaughlin described the de 
velopment of the New York Trad 
School and the courses in lithography 


(Continued on Page 78) 
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HIS 


into three parts. First. the im- 


discussion divides itself 


mediate over-all situation in 
the book paper manufacturing indus- 
situation over the 
And third, the 


specific and individual problems that 


try. Second, the 
next two or three years. 
you may be having in getting paper 
at the moment. 

The over-all book paper situation 
first point of 


today—which is the 


this discussion—is freely tagged with 


the phrase “paper shortage.” In my 
opinion there is no paper shortage 
today. based on all previous history 
and experience. Rather what is both- 
ering you and bothering us is a sur- 
plus of demand, 

In the 1937 


1940 the book paper industry oper- 


years from through 
ated at various percentages of capaci- 

In 1937, for example. the indus- 
try operated at about 87 per cent of 
capacity. In 1938 (the poor year) the 
industry was down to 70 per cent of 
capacity. Taking the four years as a 
whole the average is a little less than 
SO per cent of capacity. 


In 1941. 


nary year of high demand coupled 


which was the extraordi- 


with a certain amount of speculative 


buying. the industry operated at about 
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though more sheets of paper are 
produced now than ever before, 
the demand may not be met until 1947. 
—The out >. offsets and coateds. 


By eS = OLMSTED, i. 


President, S. D. Warren o> Rosta” 


96 per cent of capacity. 
2.000.000 book 


produced. 


tons of paper 

Thus far in 1946 the industry has 
been operating at approximately the 
same percentage of capacity as it 
operated in 1941 and is now produc- 
ing at the rate of 1,900,000 tons—a 
slightly 
traordinary production rate of 1941. 

When that in the 


magazine field and in the commercial 


figure just below the ex- 


you remember 


in the book pub- 


printing field and 
lishing field the average basis weight 


is probably some 8 per cent less than 





Paper Controls Stay Off 


Controls of paper, similar to those exercised 
by the War Production Board during the war, 
will not be reinstated during the present paper 
emergency, John D. Small, head of the Civilian 
Production Administration said May 24. Mr. 
Small cited figures for the first quarter of 
1946 which show an overall production of 
4,573,702 tons, or an annual rate of 18,492,808 
tons. In 1941 paper production reached an 
all time high of 17,762,364 tons. Mr. Small 
said that the request of the Printing Industry 
of America, through its president James F. 
Newcomb, for the reinstatement of warlike 
controls on paper, was contrary to government 
policy to remove all production controls from 
the industry divisions as soon as production 
reached normal. 





In that vear 


were 









1941, 


on an area basis the production today 


it was in you can realize that 
is greater than it has ever been in his- 
In other words, it is a true state- 
fact that the book 


industry right now is producing more 


tory. 
ment of paper 
sheets of paper for more printed im- 
pressions than it has ever produced 
before. 

So that based on all previous ex- 
perience one cannot say that there is 
commonly 


a paper shortage in the 


accepted sense of the term. 


Surplus of Demand 


There is. however, an extraordinary 
surplus of demand. Money is avail- 
able and so people are buying many 
magazines and many books. Industries 
are trying to get back into civilian 
production and in many instances are 
promoting new products. The result 
of this is a heavy demand for maga- 
zine advertising and for all forms of 
It must not 


I think. 


that virtually every piece of printed 


printed sales literature. 


he overlooked by any of u 


sales literature in this country is now 
out of date This 
means catalogs. booklets, sales manu- 


labels. 


and needs revision. 


als. informational literature, 











package wraps and all the rest—all 
of which must be revised and reprint- 
ed. You people are better able to 
judge than I the reasons for the tre- 


mendous demands for lithography. 


We therefore all find ourselves in 
this position—that we are making a 
lot of paper, that we are doing a lot 
of printing, that we are all making 
reasonable profits. But what is bother- 
ing you is the same thing that is both- 
ering us, namely, the opportunities 
that we are losing to do more than 
we are now doing. We are all shed- 
ding a tear because we can’t fully 
capitalize on the opportunities that 
this market presents, and in the proc- 
ess of shedding the tear we are likely 
to overlook the fact that we still have 
a lot of paper to sell and print and 
that we are still doing a pretty good 
job as judged by any normal stand- 


ards. 


If we are lucky, present production 
levels can be maintained in the in- 
dustry and I would expect that over 
the balance of the year they might be 
somewhat 


increased though you 


must realize that there are certain 
doubtful factors in the situation. One 
is the question of whether Sweden and 
Finland can export to this country a 
reasonable amount of pulp. Due to 
shortages of coal the Swedish pulp 
industry is running at but 65 per cent 
to 70 per cent of capacity. A recent 
price advance in pulp permitted by 
OPA has created an 


Sweden and Finland to ship here, but 


incentive for 


the lack of coal in both countries 


might conceivably create a_ bottle- 
neck that would nullify the price in- 


centive. 


Due to the repressive action of OPA 
ceilings the adhesive situation for 
coated paper (meaning both casein 
and starch) is in a chaotic condition, 
and while all mills are striving to 
find and use substitute adhesives there 
is no assurance at the moment that 
the volume of coated paper now being 
produced can be maintained. Inci- 
dentally, in many instances the use 
of substitute adhesives is producing 
poorer quality coated paper and less 
uniform coated paper than was made 


during the war. But I can assure you 
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Potential Supply 








Chart illustrating guess 
that book paper supply 
may meet real demand 
about August 1947. 
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that most coating mills today find 
themselves in a situation quite beyond 
their control and not at all to their 


own liking. 


The Future 
let's get to the second sec- 


N”* 
tion of this talk, which tries to 


analyze what may happen to you and 
to us over the next two or three years, 
This perhaps can best be illustrated 
by a study of the expected relation- 
ship between demand and supply in 
the book paper industry. A projected 
demand for book paper has been pre- 
pared for the Book Paper Manufac- 
turers Association by the Econometric 
Institute of New York. The demand 
is predicated on the usual economic 
factors of national income, the tax 
situation, growth of population, 
trends within the industry and within 
the graphic arts, etc. It is merely a 
prediction, of course, but it is an in- 
telligent economic prediction and in 
my opinion is not far out of line, if 
any. It indicates that the demand 
today is around 2,400,000 tons. in- 
creasing slightly through 1948 to a 
demand of about 2,500,000 tons. 


Now when we look at the projected 
growth of production we see that dur- 
ing 1945, when the industry was still 
operating under war controls, produc- 
tion was held to a level somewhat less 
than a million and a half tons. Since 
last fall, when government controls 
were revoked, the industry has built 
back to the figure which I mentioned 
1.900.000 tons. 


previously —namely, 


This is where we are today. 

The industry has earmarked large 
sums for expansion of facilities and 
for increased production. This in- 


creased production will come from 





three directions. First, many mills are 
rebuilding their paper machines 
modernizing them—so that they will 
run at higher speeds and therefore 
produce more product. Other mills 
are adding new paper machines. Still 
other mills in the groundwood indus- 
try and mills that are obsolete from 
a newsprint standpoint are convert- 
ing some of their machines to the 
manufacture of machine coated paper 
for the magazine field. 

A survey of the industry indicates 
that the accumulated effect of these 
three types of expansion will result 
in a productive capacity some time in 
1948 of 2,750,000 tons. That is a 


known figure and in all probability 





it is a conservative figure. 





Balance by 1947 

The rate at which these improve- 
ment and expansion programs can be 
carried out is anybody’s guess. But 
my personal guess of the rate is that 
production will meet real demand 
about August of 1947, and beyond 
that period there will be an excess of 
productive capacity so that we in the 


paper industry will be experiencing 





a competitive market. 


Of course the definite point for 
this cross-over cannot be fixed with 
certainty because the increase in pro- 
duction may come faster than I have 
anticipated or it may come more 
slowly. Also we must remember that 
after production reaches demand 
there still may be a strong pull on 
paper for a temporary period while 
distributors and consumers are re- 
building inventories. Also the export 
demand for paper may have an effect 
which cannot intelligently be antici- 


pated at the moment. 
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So I ask you to view this projection 
only as an approximation, but it does 
seem reasonable to me to assume that 
some time between June and Decem- 
ber of 1947 supply and demand 
should come in approximate balance 
and therefore take off our backs the 
load that you and we are now carry- 
ing. 

Present Conditions 


HAT I have been discussing up 
W.. this point is the general 
over-all situation, but I am_ very 
aware of the fact that some of you 
individually may be having extraord.- 
inary problems in getting what you 
need from your regular suppliers. 
Such situations are of serious conse- 
quence to you and your plants at the 
moment and are therefore of much 
more pressing interest than any dis- 
cussion of the over-all picture. 

Too generally it has been stated 
that the purchase of book paper mills 
by magazine interests has had a 
drastic effect on the situation. I per- 
sonally do not think this viewpoint 
holds much water because the only 
Groundwood Mills that 


Free From 








have thus far been made captive by 
the magazine interests are New York 
and Penn. Company and Bryant, and 
they comprise but 5 per cent of the 
current production of book paper. 
A 5 per cent withdrawal can have a 
tightening effect. of course, but it 


cant have a drastic effect. 


Label Papers 

If you are not getting what you 
consider to be a proper amount of 
M. F. label or super label there may 
be several reasons for it. 

First, a mill may be short of sul- 
phite pulp. M. F. label or super label 
requires a high percentage of sulphite 
pulp and a low percentage of clay 
because the paper must be tightly knit 
for lithography and in the case of 
label knit tightly 


enough to hold up varnish. An amount 


super must be 


of sulphite that will make 10 tons of 
label make 22 


tons of EF. F. book paper for letter- 


will 


M. F. or super 
press printing. If pulp is the bottle- 
neck it is only natural that a manu- 
facturer would figure that by making 
KE. F. book instead of M. F. or super 





label he would get more running on 
his machines. he would hold his labor 
force, he would satisfy more custom- 
ers, he would bill more tons of paper, 
he would make more total profit. The 
point I am making is that with a 
shortage of pulp there is an incentive 
for the producer to go to letterpress 
paper rather than lithographic paper. 

Or another manufacturer may have 
plenty of pulp and his bottleneck may 
be machine space, which really 
means the speed at which he can run 


Because M. F. 


super label must be tightly knit, as 


his machines. and 
| explained before, they must be run 
slowly on the paper machine. A let- 
book 


much softer, as you all know, and can 


lerpress paper can be very 
therefore be run faster. In the time 
it takes a paper machine to make 10 
tons of M. F. or super label it can 
make 14.1/3 tons of FE. F. book paper, 
and again there are the same incen- 
tives to make more production, to 
take care of more customers. to have 
more total billings and to make more 
over-all profit. 


(Continued on Page 79) 
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E.F. BOOK 


A book paper mill may be able to make 
14 1/3 tons of E. F. Book for letterpress 
printing in the same number of paper ma- 
chine hours required to produce only 10 
tons of Litho M. F. or Super Label. 
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COATED BOOK 


(STARCH ) 


COATED LABEL 
(CASE/N) 


Left—A mill may be able to make 22 tons of E. F. 
book for letterpress with the same quantity of pulp 
required to produce only 10 tons of litho super label. 
Above—Casein is necessary in litho coated grades of 
paper but letterpress coated may be made without 
casein. 
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Western Printing & Litho. Co. 
Racine, Wis. 


Executive Committee 


Harry FE. Brinkman R. R. 
Leonard Knopf 


Thomas B. Sheridan 
KE. H. Wadewitz 


Finance Committee 
R. R. Heywood 


Milton P. Thwaite 











Charles W. Frazier, New President 





OU will remember that exact- 
ly two years ago, at our an- 
nual meetings in Chicago, we 

announced a new program for the 

Lithographic Technical Foundation. 

We took upon ourselves the task of 

rebuilding the permanent financial 

structure of the Foundation with a 

goal of $1.000,000.00 for endowment. 

We also adopted a new policy to ob- 

tain operating funds in the form of 

annual dues memberships from the 
industry. And we announced a new 

Ten Point program designed to ex- 

pand L. T. F. activities and step up the 

operations in keeping with the growth 
and opportunities of the industry. 

In the two years since, I believe we 
have more than fulfilled the promises 
of each one of these Ten Points. And 
I believe that as I review them, we 
can all look at the actual record of 
progress with pardonable pride. 

1. Fiscal Policy. As promised, we 
have published and distributed to the 
membership and to the industry our 
annual financial statements and _ pe- 
riodic reports, showing the revenue 
and the expenditures and the complete 
status of the Foundation’s financial 
affairs. 

2. Fiscal Management. As prom 
ised. we have engaged the services of 
a recognized fiscal agent, acting in 
an advisory capacity, and I know that 
the financial report speaks for itself 
in proving the effectiveness of this 
policy. 

I cannot pass this opportunity with- 
out special commendation for the fine 


(Continued on Page 81) 
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CLEAR, CRISP LINES 
AND CLEAN, HARD 
DOTS—THE FILM 
THAT’S RIGHT THE 
FIRST TIME... 


Kodalith Orthochromatic Film—Ixtreme 
contrast. Sensitivity extends well into the 
green. For fine line and halftone work. 
.0055-inch base. 


Kodalith Thin Base Film—.0035-inch base 
permits lateral reversal by printing with 
emulsion side toward the printing light. 


Kodalith Halftone Film—Particularly suit- 
ed to halftone work requiring dot etching. 


Kodalith Transparent Stripping Film—F or 
all kinds of combination work. Readily 
strips dry, to hold accurate size. 


Kodalith Films are supplied in sheets and rolls. 
Order from your Kodak Graphic Arts dealer. 





GRAPHIC ARTS DIVISION 


Eastman Kodak Company, Rochester 4, N. Y. 


L_ 
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SAM'L BINGHAM’S SON MFG, CO. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 























RUBBER OFFSET 
NON-MELTABLE COMPOSITION 
FABRIC-COVERED Ri © L L 2 Ri S VARNISH & LACQUER 
ROTOGRAVURE GRAINING 


OFFSET ROLLERS 


LITHO-PRINT (Rubber or Synthetic) 
for Durability and Printing Qualities. 


SAMSON (Vulcanized Oil) 
Lower Priced but with Equally 
Good Printing Qualities. 


ASK FOR OUR QUOTATION 


FACTORIES 


ATLANTA 3 DES MOINES 2 KALAMAZOO 12 OKLAHOMA CITY 6 
CHICAGO 5 DETROIT 10 KANSAS CITY 6 PITTSBURGH 3 
CLEVELAND 14 HOUSTON 6 MINNEAPOLIS 15 ST. LOUIS 2 
DALLAS 1 INDIANAPOLIS 2 NASHVILLE 3 SPRINGFIELD, O. 


Roller Makers since 1847 
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TRY AN IMPROVED FOUNTAIN ETCH 


WITH THESE ADVANTAGES...AND THESE PROTECTIONS 


oo aa ae cea a cm aus as ame cad 






a 





@ No dulling of press ink with strong etches 





e@ Sharp work 






e@ Clean plates @ No plugged grain on long runs 
@ Even dampening @ No caked-up dampening rollers 
@ Longer plate life @ No damage to image or metal 







@ Constant pH control @ No souring of gum arabic 








Harris Hydro Etch is a plate and fountain etch that reduces 
Harris Litho-Chemicals the standing time of your presses. Used in conjunction with 
Harris Hydrogum, it will facilitate sharp, clean presswork. 






are sold by: 






W. E. BOOTH COMPANY 
Toronto—Montreal 


emai paeetietnadee al 
CALIFORNIA INK COMPANY ‘ = SS ——, 


San Francisco—tLos Angeles 
Portland—Seattle—Salt Lake City 



















G. C. DOM SUPPLY COMPANY 
Cincinnati 







DOMINION PRINTING INK & COLOR 
COMPANY, LTD. 
Vancouver 









HARRIS-SEYBOLD COMPANY 
Atlanta—Dallas 








A. E. HEINSOHN 
Denver 







McKINLEY LITHO SUPPLY COMPANY 
Cincinnati 








METZGER PHOTO SUPPLY COMPANY 
Akron 








HARRIS 
PHOTOTECHNICAL LABORATORY * SEYBOLD 
Washington, D. C. COMPANY 









ROBERTS & PORTER, INC. 
New York City—Boston 
Chicago—Detroit 





Hydro Etch comes in 64-ounce and one-gallon packages for 
economy. Hydrogum is packaged in 5, 25 and 100-pound 
containers. Both are available at your nearest dealer. 





SINCLAIR & VALENTINE COMPANY 
Baltimore 







HARRIS - SEYBOLD COMPANY 


CLEVELAND 5, OHIO 





JUNE, 1946 




















meet all kinds of metal printing requirements 













Whatever sheet size or thickness you wish to litho- The efficient Hoe inking mechanism provides ade- 
graph, there is a Hoe Decorator that will enable you quate and even distribution of color on jobs requir- 
to produce the finest quality of work, at the highest ing the heaviest body of ink. 

operating speeds ever attained in the metal printing In gang die printing of jar caps and crowns, the 
industry. work conforms exactly to the layout sheets. 


That’s why almost all of the metal decorating 





presses sold in recent years in the United States and 


Canada have been built by Hoe. Sizes of Standard Models 
Hoe presses are designed for lithographing on 26” x 34” 31%" x 45” 38” x 58” 
tinplate, steel or aluminum sheets from 36 to 16 29” x 36 32" x 48 41" x 54 
a «ae 34” x 36” 42” x 45” 

gauge, and up to 48 x 72 inches in size. 42” x 60” 48” x 72" 


Exceptionally sturdy construction and precision ; 
| I Machines will also be designed 


alignment throughout assure accurate registration and built for special purposes 








at high speed. 


R. HOE & CcO., INC. 910 East 138th Street, New York 54, N. Y. 


BOSTON . CHICAGO * SAN FRANCISCO 
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THE RIGHT CHEMICALS... 


Your chemicals must be right. They play an important part in trouble-free runs, 
quality jobs, and profits. 


Make sure that your chemicals are right by insisting on MERCK CHEMICALS 
FOR THE GRAPHIC ARTS. 


Exacting laboratory control ensures their purity, uniformity, and reliability. You 
can depend on them for the same good results, from the same procedures, every time. 
Write for catalog. 


MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, Ill., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal, Toronto ® Valleyfield 









For Offset Plate Making 



















TEMPERATURE 
CONTROLLED 
SINKS 

































WHIRLERS 






PLATE GRAINING 
MACHINES 











La 
a pe 
E _ eo j 





VACUUM 


PRINTING FRAMES STRIPPING 
TABLES 


























Equipment Excels! 


| nae ipl ipo tla OFFSET PRESSES REBUILT 


ZARKIN MACHINE Co., INC. 


335 E. 27th St., New York 16, N. Y. Phone LExington 2-0052 
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N the subject “Selling Creative 
Printing” there are three main 

parts that seem to present them- 
selves: good signs for sales, bad signs, 
and some ideas and suggestions as to 
what we can do about them. 

Under the heading Good Signs, it 
doesn’t take much imagination to see 
a huge volume of business ahead for 
us... in fact, it’s here right now. 
Let’s see what just a few of the many 
signs are. 

More money is being, and will be 
spent, on advertising. Probably many 
of you are familiar with the survey 
made at the close of 1945 by the As- 
sociation of National Advertisers. Of 
the 152 companies reporting: 

Sixty-three per cent of them will 
increase their 1946 advertising budget 
over 1944. 

Seventy-three per cent will increase 
their “46 budget over 1940. 

Only 5% will decrease their 1946 
budget under their 1944 figures. 

(Increases range from 5% to 300% 

and more than half of these in- 
creases will be 20% or more.) 

This picture is for a cross-section 
think it 


probably is as representative as any 


of national advertisers. I 
available figures would be. We can 
take just one industry—the grocery 


field—and see what is happening 
there. 

According to the Grocery Manu- 
facturers of America, that industry 
will increase its 1946 advertising ex- 
penditure by 26 million dollars over 


any previous period in its history. 





JUNE, 1946 


By E. F. SCHMIDT 
President, E. F. Schmidt Co. 
Milwaukee 


Before the recent Milwaukee Graphic Arts 


Conference 


Another survey, this one by the 


Committee of Economic Development, 
found that industry in general ex- 
pects to do an 801% billion dollar 
business in 1946—an 
412% over 1939's 57 billion. 


Now, how big an industry are we- 


increase of 


including printing and lithography? 
According to a report in the maga- 
zine Direct Advertising, the printing 
industry did 2.6 billion in 1939 — 
expects a 30% hike to $3.4 billion 
in 1946. (This includes all types of 
printing—not just direct mail.) To 
narrow the figures down to our own 
part of the printing industry, here 
are some interesting figures. (1944 
and °45 are omitted because they 
were not representative.) (See below.) 

Now—where is this increased vol- 


ume coming from. 


New Uses of Direct Advertising 
During the war, direct mail was 
used for nearly everything; to replace 
depleted sales forces, to substitute for 
conventions, to make up for space 


unobtainable in other media; for pub- 


inting 





lic relations. As a result of this war- 
time usage the effectiveness of direct 
advertising for new uses was realized 

—in many instances for the first time. 

New products will require the use 
of direct advertising for the first 
time. A Dun and Bradstreet report 
showed that 37% of the 13,000 man- 
ufacturers said they would introduce 
new products; 29% of the 13,000 said 
they would require new markets for 
those products; and 46% of them 
said they planned to expand terri- 
tories. Does that story spell new busi- 
ness for us? You know the answer. 

The armed services made use of 
printing in many ways. Some of those 
methods made such an impression 
on officers and men—personnel who 
now are purchasing as civilians again 
that these uses will be extended 
into other, commercial fields. Instruc- 
tion guide books, for instance, would 


fall into this category. 


New Users of Direct Advertising 

There are even more than the usual] 
number of new businesses that spring 
up after a war. Some of them are the 
future du Ponts. Fords, Allis-Chalm- 
ers. There are big new names on the 
horizon already—names like Higgins 
and Kaiser and Fraser. There will be 
more. Then there will be many small- 


Volume of Printed Advertising 


Direct Mail* 


1941 SEER ER . 315 million 
i ae .cececeee Oe MRRERROM 
1943 Pa meeen eco 330 million 


*Direct mail included 
a 1 


mailing and postage, (Ist ar 


printing, processing, 
1 3re lass.) 


Total 
193 million 


Direct Adv.** 
178 million 

165 million 160 million 
200 million 530 million 


**Direct advertising included displays, maps, 
house magazines and other matter, not neces- 
sarily mailed 

(Above figures by McCann-Erickson) 




















Higher Speed— 


Economy—- 
Ease of Preparation— th This 
five gallon bath one gallon of feature alone reduces the time and labor required 








SEE THE DIFFERENCE 


FOTO-FIX 
Bath 








ORDINARY 
Bath 





1. Sodium Hyposulphite 4. Boric Acid 1. Pour FOTO-FIX into tank or tray 
2. Sodium Sulphite 5. Potassium Alum 2. Add Water 
3. Acetic Acid 6. Water 3. Add a little Liquid Hardener 
% Open 5 containers . . . measure 5 % No muss ... no fuss... no 
quantities . . . mix or dissolve 5 formula. And THIS bath is twice 
chemicals in water in proper order. as fast lasts twice as long. 


OTO-FIX 





A high-speed, long-lasting, acid-fixing hardening solution 
for use with Films, Plates, or Paper 


red in a Tew minut 


use FOTO-FIX ror: 


Life— >» 


in preparing baths by 50%. 


Phillips & Jacobs 


622 Race Street Manufacturing 
Philadelphia 6, Pa. Chemists 
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er firms whose futures can be care- 
fully nurtured by us until they be- 
come grateful and voluminous users 
of our product. It is really surprising 
how many firms can enter success- 
fully 
fields which have been long estab- 
lished. 


It is not surprising that the num- 


even at quite a late date 


freezer makers has 
1941 to 47 this 


year. But it may surprise you to see 


ber of home 


jumped from 3 in 


the following increases in long estab- 


lished fields: 


Field No. of Manufacturers 
1941 1946 
Washers ........ 48 54 
Refrigerators 26 33 


look at this 


picture for radio—one of the most 


And—believe it or not 


highly competitive fields in the coun- 
try: Radios—82 in 1941. and 110 
businesses 


now. These new these 


new users of our product—will more 


than offset the number of failures 
which always take place. And the 
net result is bound to be a big in- 


crease in the use of all advertising. 


Expanded Use of Material 


because of the war, and because of 
a gradually changing picture, many 
of the old familiar pieces of printed 
promotion are going to get new boosts 
in popularity. We need mention but 
a few of them. 

There is already a demand for in- 
creased display materials. There is 
even a call—or soon will be—for an 
entirely new type of display. With 
the trend toward open display win- 
dows in retail stores. displays for 
tomorrow will in many cases have 
to be designed and printed on two 
sides. so that consumers inside and 
outside the store can get the message 
Then, too, many advertisers recognize 
for the first time the importance of 
closer dealer cooperation—which de- 
mands better quality and more prac- 
tically planned display material. Dis- 


full- 


fledged advertising medium. with spe- 


plays now have become a 
cific circulation and coverage. 
There has been a tremendous in- 


crease in the use and function of the 


house magazine. A quick look at the 
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growth of these publications show 


some interesting facts: 


No. of 

House 
Yea) Magazines 
RN scakcsch toms <. «Sena aree eae 334 
_ ae eee ee 575 
a etree anc kre sc ae 280 
MI ea hala sAacies So hater aero re 417 
Rink saee) «aie bo eioratin eoenatats 1000 
RE Re ey ae 6000 


1930—but 


remember that in those days, man- 


Notice the decline in 


agement had not seen the real value 
of the house publication. The esti- 
mate of 6000 magazines for this year 
refutes the claims of those who pre- 
dicted a short life for the issues born 
in war-times. (Sure—a few of them 
have been dropped already; but in 
veneral, they are here to stay.) 

| wonder if you have any idea of 
the size of this young giant of the 
private publishing business? What 
would you guess as the annual ex- 
penditure, in this country, for house 
magazines, including salaries and all 
expenses? A million? Five million? 
The answer is more than fifty million 
dollars! 

To show you what types of new 
house magazines are planned, here is 
the result of a survey conducted by 
the National 


k:ditors: 


Council of Industrial 


57°¢ of the 460 companies con- 
tacted will have new externa] 
magazines. 


ISN ot 


them will have new in- 
ternal magazines. 
15 of them will have new com- 
bination magazines—both in- 
ternal and external. 

\ third kind of printed promotion 
which is receiving increasing popu- 
larity is the modern Annual Re port 
now a carefully planned part of pub- 
lic relations, sales promotion, and 
advertising—(not a dried up audi- 
tors report. as it used to be). 

Another group of pieces in direct 
advertising, which is getting more 
and more demand. is the class of 
books termed anniversary issues and 
institutional books, which do a great 
amount of indirect selling. both to 
employees and the customers. 

Finally, there are the special cata- 


logs and bulletins prepared in this 





country for stimulating export 
markets. The production of foreign 
language literature is not difficult, 
provided printer or advertiser take 
extreme pains before hand to ar- 
range for a translator with a full 
kuowledge of the foreign languages 
as it is popularly used — not as 
taught from texts. 

So much for the uses and users of 
our product. I don’t think we have to 
worry about any decline in the desire 
for printed material. On the surface 
there is little doubt that the overall 
picture is a rosy one. Now let’s look 


at our competition, 


Competitive Situation 

At first glance. we seem to be sit- 
ting pretty when compared to our 
chief competition. Magazine rates 
have been skyrocketing. Radio time 
is nearly sold out. We'll leave this 
situation looking pretty—-and return 
to it shortly. 

I haven't attempted to name all the 
good signs for sales in our business, 
but I think enough of them have been 
mentioned so that a few of us are 
tempted to light up a good cigar, sit 
back, and let things roll. Suppose we 
take a realistic view of some of the 
signs that are not so rosy. 

We have stated that more money is 
voing to be spent for advertising. 


Now 


we will get our share? Another ques- 


. what assurance is there that 


tion—-what should our share be? Here 
is an analysis recently issued by the 
National Industrial Advertisers Asso- 
ciation of Chicago. These figures are 
from a study of industrial advertis- 


ing budgets. 


Total of 
Media Percentage 
Industrial Publications...... 10 
General Magazines ....... 26.7 
(for companies using them) 
EG NE ovis btn cain ones 9.8 
Consolidated Catalogs .... 5.4 


(The balance. presumably, goes into 
miscellaneous advertising expense. ) 

Note that when the last two items 
are totalled. direct advertising gets 
only 15.20% of the entire budget. Yet, 
according to Eldredge Peterson, an 
editor of Printers’ Ink, direct mail is 
second, in actual dollars spent, to all 


(Continued on Page 83) 
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PART FOUR 


HE discussion of the optional 
features and accessories which 
merit consideration in May 
covered focusing mechanisms, screen 
mechanisms, screen compensators, and 
flashing lamps. It was pointed out 
that accessories may be classified in 
four categories: 1) conveniences, 2) 
time savers, 3) essentials, and 4) 
precision controls. 


Aperture Control 

Whether it be for line or halftone 
work, the photographer will have to 
make very fine diaphragm settings. 
Since the aperture indicator, as sup- 
plied on most process lenses, gives 
only broad divisions, the photogra- 
pher is forced to set the diaphragm 
to the intermediate points by inter- 


polation. With such arbitrary set- 
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Choosing a 


Process Camera 


By HERBERT P. PASCHEL 


tings, the exposure of a line nega- 
tive is subject to considerable varia- 
tion due to lack of coordination be- 
tween the diameter of the diaphragm 
and the distance between lens and 
film. For the same reasons, consid- 
erable deviation in the relationship 
between screen distance, diaphragm 
size, etc., will be encountered in half- 
tone photography. With each change 
in distance between lens and film, a 
coordinated change must be made in 
the diameter of the lens diaphragm in 
order to maintain the required light 
transmission factor (f: value). In 
halftone work, where more than one 
stop is used, it is not only necessary 
to maintain the required relationship 
between lens opening, screen dis- 
tance and bellows extension. but the 
relationship between the various 
stops must be accurately maintained. 


The minute changes required cannot 


eubtn. 7 

The lens scale 
of the Douthitt 
Diaphragm Con- 
trol. The posi- 
tions for setting 
the indicator 
are obtained 
from another 
unit which au- 
tomatically reg- 
isters the bel- 
lows extension. 





FG. 2—> 

ATF-Long 
Diaphragm Con- 
trol. The scale 
divisions are 
correlated to 
the bellows ex- 
tension which is 
obtained from 
the focusing 
tapes. 















be judged accurately by means of the 
lens diaphragm ring and scale. 
available 


Various devices are 


which permit infinite accuracy in 
lens aperture settings. In general they 
consist of a finely graduated dial 
attached to the lens (Figure 1) or 
lensboard, a pointer fastened to the 
lens diaphragm ring and, in some 
cases, a vernier movement for pre- 
cision settings. The graduations on 
the scale are generally coordinated 
to some particular halftone theory 
although some scales are simply a 
fine graduation of the f: values. 
Whatever the scale may be, it will 
nevertheless permit lens settings ex- 
actly coordinated to the bellows ex- 
tension. By means of such aperture 
control, the quality of halftone neg- 
atives will be improved, errors in 
exposure due to diaphragm varia- 
tions will be eliminated and a uni- 
form line and halftone technique 


evolved. The following constitute 
some of the prominent aperture con- 
trols available, namely, Douthitt, 
Kinzler, Wesel, A.T.F.-Long (Figure 
2). 


It is possible with several of these 
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THE ATF CHIEFS are designed primarily to handle the 


widest variety of jobs with the least lost time... to ease and 


speed the pressmen’s work and to “keep on rolling along.” 


In short, a profitable press to own and operate. ATF Chiefs 
are made in three useful sizes: 14x 20, 17x 22, and 22x 29. 
Ask your ATF Salesman, or write for commercial samples of 


actual runs that show what the Chiefs can do for you. 


OFFSET... complete from 
darkroom to pressroom 


ATF Precision Cameras and _ plate- 
making equipment are modern and 


eflicient, too. 


AMERICAN TYPE FOUNDERS 


200 Elmora Avenue, Elizabeth B, New Jersey 
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controls to operate them trom the 
darkroom (Figure 3). This otters 
many advantages since the photogra- 
pher need not leave the darkroom to 
change apertures during a halftone 
exposure or when making several 
negatives of different sizes from the 
same copy. 

The above controls provide a pre- 
cise means of setting the lens aper- 
ture to specific diameters—leaving 
the choice of both diaphragm diame- 
ter and exposure in the hands of the 
operator. The Robertson Diaphragm 
Control (Figure 4) utilizes a new 
approach to diaphragm control in 
that. during the exposure, the diame- 
ter of the aperture is gradually and 
automatically diminished so that the 


range of apertures from the highlight 


FIG. 4 (Below)—Robertson Automatic 
Diaphragm Control. This unit not only 
correlates the diaphragm setting with the 
bellows extension but also, throughout 
the exposure, gradually diminishes the 
diaphragm from a highlight stop down 
to the detail stop. Exposure interval is 
also controlled 


FIG. 5 (Top, Right) —Synchronized arc- 
light carrier of the bracket type. View 
also shows camera back with elevating 
screen mechanism. (Robertson Camera) 


FIG. 6 (Lower, Right) —Synchronized arc- 
light arrangement with separate rails and 
carrier. (Vallette) 
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FIG. 3—Darkroom end 
of modern precision 
camera. The small panel 
at extreme right con- 
tains diaphragm control 
and scale, filter changer 
and exposure timers 
(Rutherford Camera) 


stop down to the detail stop is smooth 
and continuous instead of abrupt. 
The result, according to the manu- 
facturer, is a smoother blending of 
tone values between highlight and 
shadow. The starting point (maxi- 
mum aperture) is determined in ae- 
cordance with the degree of enlarge- 
ment or reduction. This device may 
be considered as a combined dia- 
phragm control, automatic diaphragm 


changer and exposure timer. 


Arc-Light Carriage 

In order to obtain uniformity of 
exposure, it is necessary that the dis- 
tance and angle of the are-lights from 
the copy remain constant at all times. 
Under the older arrangement the op- 


erator must change the position of 


















the lights with every change in the 
copyboard position. It is not always 
possible to judge. without actually 
measuring the distance and angle, 
whether or not the lamps are ac- 
curately positioned. Since the 
strength of light is inversely pro- 
portionate to the distance between 
light source and illuminated surface, 
any variation in are-light position 
will result in a variation of light 
strength reaching the copy. Such var- 
iation will induce under-exposure, 
over-exposure and uneven illumina- 
tion. A simple solution to this prob- 
lem is the are-light carriage which 
connects a pair of arclights to each 
other and to the copyboard at a 
fixed distance and angle. Not only is 
the copy illumination standardized 
by this means but the movement of 
the lights is synchronized to that of 
the copyboard—effecting thereby a 
considerable saving in time and ef- 
fort, for both lights and copyboard 
are positioned at one and the same 


time. 


Of the many are-light carriages 
available. there are only three basic 
types. The simplest arrangement is 
the bracket type (Figure 5) which, 
hy means of a set of adjustable rods, 
ties up the lights on their original 
stand to each other and the copy- 
board. An elaboration of this type 
consists of a separate carriage 
hooked up to the copyboard which 
supports the lamps. Both of these 
devices ride on the floor. The second 
type consists of a pair of adjustable 
arms emanating from the copyboard 
carriage to which the are-lights are 
attached. The third type utilizes a 
set of rails (Figure 6) attached to 
each side of the camera bed and run- 
ning the full length. to which are 
attached separate carriages with ad- 
justable arms supporting the lamps. 
The latter two types have advantages 
in that there is no connection between 
floor and lamps to impede the travel 
of the lamps or for transference of 


vibration to the camera bed. 


Even with precise diaphragm set- 
tings synchronized are-lights and ac- 
curately judged and timed exposures. 


it is still likely that variations in 
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YOUR CUSTOMER KNOWS WHAT YOU’RE 
TALKING ABOUT WHEN YOU SAY: 


2D Keeommenud Wchoosa Goud 


Chances are your customer has already used Nekoosa Bond, or 
he’s seen the Nekoosa advertisements in TIME and BUSINESS 
WEEK. He knows that Nekoosa Bond is pre-tested—for quality 
and performance—for appearance and printability. 














When you recommend Nekoosa Bond, you are recommending an 
old friend—a friend that will bring satisfaction to the printing 
buyer and more sales to you. 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WIS. 
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manufactured by 










Nekoosa-Edwards Paper 
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exposure will be encountered. The 
cause can very often be attributed to 
current fluctuation which influences 
the light output of arc-lamps. With 
every change above or below the 
normal line voltage, there will be a 
corresponding increase or decrease 
in illumination reaching the copy. 
Obviously, the photographer is un- 
able to judge. or compensate for, 
such changes. 

We are all familiar with photo- 
electric meters for determining the 
strength of light and electronic timing 
devices for accurate control of time 
intervals. The combining of two such 
instruments by means of a special 
electronic circuit (Figure 7) results 
in a device which is capable of con- 
trolling a pre-determined light-time 


cycle in accordance with the strength 








DARK ROOM WALL 














FIG. 7—Typical installation of an electronic 
exposure control on a darkroom camera 
(Lux-o-meter) 





FIG. 8 (Above)—General Electric Totalua 
electronic exposure control. 






of the illuminant. The light-sensitive 
element (photo-tube) receives light 
from the same source that illuminates 
the copy. The impulses set up by the 
photo-tube are integrated by the elec- 
tronic circuit which, in turn, activates 
the timing mechanism. Variations in 
the strength of the light reaching the 
photo-tube are recorded by the cir- 
cuit which then accelerates or retards 
the timing mechanism in accordance 
with such changes in light strength. 
As the 


time interval is lengthened and, con- 


illumination decreases, the 
versely, the time interval is short- 
ened should the light strength in- 
crease. The net result is an exposure 
that is balanced to maintain the time 
and intensity factor, The operation 
of such devices is comparatively sim- 
ple, requiring, on most models, 
merely the setting of the timing scale 
for the light-time units known to 
produce the desired exposure. 
(mong the exposure controls pres- 
ently known and available are the 
Totalux (Figure 8) Hurleton, Gelb 


and Luxometer (Figure 9). 


Teamwork of Devices 
Individually, each of the devices 
under discussion has a function which 
it can fulfill by itself. However, ut- 
most utility, or efficiency, can some- 
times be obtained only by means of a 
companion device. It might be well. 
therefore, to summarize some of the 


devices 


these 


remarks made about 


throughout the article. 








FIG. 10 (Above)—Rotating filter hclder 


(behind the lens) controlled from within the 
darkroom. (Rutherford) 





FIG. 9—Lux-o 
meter electronic 
exposure control. 








Scale focusing is based on optical 
laws governing the function of lenses. 
Introduction of other optical equip- 
ment either in front or in back of 
the lens can and will alter the condi- 
tions on which a focusing scale is 
based. The halftone screen alters the 
focus sufficiently to require a differ- 
ent distance between lens and film at 
a specific degree of enlargement or 
reduction, than a line setting. Thus, 
to avoid the need and annoyance for 
differentiating (in focus) between 
line and halftone settings, scale focus- 
ing and screen compensators should 
be considered inseparable. 

A flashing lamp operated electri- 
cally from within the darkroom 
serves no useful purpose unless the 
lens aperture can also be controlled 
inside the darkroom. 

An electronic exposure control, for 


greatest’ efficiency and advantage. 
should be complemented by a dia- 
phragm control and synchronized are- 
light carrier. The screen compensator 
should also be considered a compan- 
ion device to an elevating or sliding 
screen mechanism. 

Mention might also be made of the 
rotating filter holders (Figure 10) 
operated from the darkroom, which 
are desirable additions to cameras 
possessing darkroom operated dia- 
phragm controls and flashing lamps. 

Most camera operations, with the 
exception of inserting or removing 
copy, can be performed or controlled 
within the darkroom, Such an ar- 
rangement possesses many operating 
advantages. In selecting the camera 
you need, keep in mind that it is like- 
ly to be with you a good many years. 
During those years it will affect your 
over-all operations in many ways. 
An unwise choice, although it may 
be low in initial cost, may make your 
operating costs higher than they 
should be. 


have the engineering skill and manu- 


Camera manu facturers 


facturing facilities to produce a cam- 
era for every lithographic require- 
ment. The camera that fits your needs 
is yours for the asking. Whether or 
not you get it depends on how care 


fully you select it. * * 


(The above concludes this series on 
Choosing a Process Camera.—EDITOR. ) 












































































Leather Is Back! 





Now you can have R & P leather distributor 
rollers, and smoother, better production 


This is the news your presses have been 
waiting for all war long. Leather .. . yes, 
leather ...is back! Which means you can 
have Roberts & Porter smooth leather dis- 
tributor rollers on all your new presses... 
and better, faster, more economical produc- 
tion. 


Robport leather distributor rollers are 
precision-fabricated and scientifically-tested 
to allow for stretching. They’re smooth. 


Robport leather distributor rollers do not 
chip, crack or blister. They're tough. 


Robport leather distributor rollers have a 


longer life than any other type of distributor 
roller. They're durable. 

Robport leather distributor rollers cost 
less than most rubber or composition rollers. 
They're economical. 


Robport leather distributor rollers assure 
a cleaner, smoother flow of ink. They're 
efficient. 

Smooth, tough, durable, economical and 
efficient . . . what else is there? 

Write today ... for prices of Roberts & 
Porter leather distributor rollers for your 
new presses. 


Roberts & Porter, Inc. 


CHICAGO — 402 South Market St. 
BOSTON — 88 Broad St. 





NEW YORK — 100 Lafayette St. 
DETROIT — 477 Selden Ave. 
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TIME EXPOSURE, PARK AVENUE AT DUSK, BY LEON DE VOS 


Business moves on Color, too! 


Business Forms get things done 
—-particularly if they are color- 
keyed for action. Using color to 
identify each page of a multiple 
form speeds identification, gets 
it to its destination faster, 


simplifies handling and filing. 

Today, millions of business 
forms are printed on Howarp 
Bonp, available in whitest white 
and in many clear, clean colors. 
It is a quality bond—so fine, in 


fact, that it is also a favorite 
letterhead paper. Thanks to 
wide distribution it is quickly 
available everywhere. Say 
“Howarp Bonn” for letterheads 
and business forms. 


HOWARD PAPER MILLS, INC. * HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


HOWARD BOND 


“THE NATIONS BUSINESS PAPER” 





I cive up!” snarled the purchasing 
agent. “I have had enough. On top 
of everything else, this is the last 
straw!” 

“What is?” I asked, trying to be 
helpful as a printer should be. 

“Paper is. That’s what is! Forms 
and business letterheads. The Chief 
wants to economize and, at the same 
time, get a bond that’s serviceable, 
too. I'm just a second-rate genius - 
can’t do both, y'know!” 


HOWARD PAPER MILLS, INC. 
MAXWELL PAPER COMPANY DIVISION 
FRANKLIN, OHIO 


Soothing the Savage 


“ 


Fact is, friend, you can. Take a read- 
ing on this sheet which I happen to 
have here. Try it with pen, pencil or 
typewriter. Get your gal to make 
some carbons. Erase it. Then — and 
hold onto your hat — look at that 
watermark. And economical? Check 
these figures and be amazed!” 

He did and he was and the three 
of us—the P. A., the Chief and I-— 
are just like that! (That’s me on top 
of a nice order!) The wonder bond? 
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New Graphic Arts 


Methods & Materials 


RECENT article by a former 


employee of the Government 

Printing Office on the so- 
called “one-up-and-one-down” method 
of book printing has aroused consid- 
erable interest. The method re- 
sults in production of work-and-turn 
forms from a single set of plates 
which can be gathered and bound 
2-up. It may also be used for sheet- 
wise production. It is applicable only 
to side-wire-stitched, Smythe-sewed or 
loose-leaf publications not exceeding 


7 inches along the spine. 


Loose-Leaf Binder Wings 

Until recently wings for loose-leaf 
binders were manufactured by hand 
in the Government Printing Office, us- 
ing a Potdevin gluing machine. The 
method was to take the board in- 
serts and run these through the glu- 
ing machine, one side, then placing 
them, spaced properly, on the cloth. 
Next. the cloth on which the boards 
were mounted was run through the 
gluing machine again. The cloth was 
turned over the boards and the edges 
of the cloth turned back to permit 
them to dry. 

Under the new method a Brackett 
gluing machine has been altered and 
special jigs made. We are now able 
to produce approximately 3.000 bind- 
ers daily as compared to about 300 
by the old method. reducing the cost 


of production some 90 per cent. 
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Take next the question of produc- 
tion control which we have developed, 
out of necessity, to an unusual stage 
in the Government Printing Office. On 
our press control boards we keep a 
visible record of every job as it goes 
through the pressrooms. We know 
at a glance where every job is, when 
it is scheduled for press and com- 
pletion and the press group to which 
it is assigned. The principal purpose 
of the boards, of course, is to show 
available press time for scheduling 
incoming work. 

Naturally, this discussion covers 
only a very few of the developments 
in the Government Printing Office. 
Some of these methods are used or 
were originated in other plants, and 
any progressive plant probably has 
equally good tricks of the trade which 
it could share with the industry if it 
had the opportunity to do so. Jour- 
neymen printers know that the best 
way of adding to their knowledge is to 
go into many plants and see how the 
other fellow does the job. Manage- 
ment can profit by the same practice; 
it cannot wholly keep up with ad- 
vances in the industry by sitting still. 
Let’s now turn for a moment to ad- 


vances in printing machinery. 


Progress in Equipment 
Equipment advances, for the most 
part, if we except a few items like 
the electronics press designed by 


Huebner, are following traditional 


lines. Deliveries have been held up 





by shortages of gray metal, and it 
will be many months before manufac- 
turers can catch up with their tre- 
mendous backlog of orders. From 
what I can gather, the improvements 
are numerous, but the changes do 
not embody new principles. Take a 
post-war press, for example—it will 
perhaps have better feed control, bet- 
ter ink distribution, better delivery, 
maybe slightly higher speed. It will 
use, sooner or later, ink formulas 
which have been improved, paper 
with better printing qualities. There 
is a tendency to enclose moving parts 
in housings. The infrared ray is com- 
ing into use for drying. Delivered 
sheets will be jogged by electronic 
vibration. Precision cameras are be- 
ing designed with better diaphragm 
control for more exact exposure con- 
trol. The list of minor improvements 
in nearly every piece of equipment 
the printer uses is far too long to 


allow enumeration here. 


New Methods in Book Publishing 

A recent trade paper article com- 
ments on the letterpress experiments 
of Bruce Wale in the field of the sheet- 
fed rotary. Connected with it was an 
interesting comment by William C. 
Huebner, of Huebner Laboratories. 
He believes that the future trend will 
be toward cylindrical tubes carrying 
the images in predetermined register. 
The Scribner Press has already adopt- 
ed a similar method of production, 
which may result in far-reaching 
changes in the book-publishing field. 
Book printing has been largely re- 
stricted to flat-bed presses because of 


the high per-hour cost of rotaries and 
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A review of wartime and recent research 


developments at the Government Print- 


ing Office and in the graphic arts industry 


in lithography, letterpress and gravure 


the large amount of standing time to 


allow for imposition. Scribner has 


overcome this objection by molding 
rubber plates on flexible spring brass 
which is creased on the ends to fit 
into slots on the plate cylinder in 
predetermined position. They are us- 
ing a letterpress Webendorfer similar 
to this manufacturer's offset rotary. 
| understand that the long-run “For 


Whom the Bell 


duced in this manner. 


Tolls” was pro- 

Other interesting experiments in 
the book-publishing field are being 
made by Garden City. This company 
is making an extensive study of 
binding with a flexible plastic in 
place of sewing. If they are success- 
ful—and the project certainly has 
possibilities—the Perfect Binder may 
replace many of the sewing machines 
now used in book production, This 
undertaking does not contemplate a 
cheaper, flimsier. less attractive vol- 
ume; the method, if successful. would 
be applied to better grade case-bound 


hooks. 


Improvements in Paper 

Quite aside from the fact that gen- 
eral grades of paper have been low- 
ered greatly during the war because 
shortages, 


of materials manpower 


shortages and wartime restrictions. 
there have been notable advances in 
development of improved finish, bet- 
ter surfacing methods, waterproofing, 
scuffproofing, ink receptivity. writing 
quality, and so on. In the relatively 
near future these processes can be 
applied to general commercial manu- 
facture. | am proud of the Govern- 
ment Printing Office’s part in many of 
these developments. 

A valuable outcome of the war has 
been the high wet-strength and scuff- 


resistant papers for map and chart 
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Mr. Giegengack before the 
raftsmen, April 11.) 


making'. The armed forces asked us 
for paper that would stand up in salt 
water, rain, blood, and sweat, as well 
as the grease and grime of machinery 
and ordnance equipment. 

Working with paper manufacturers, 
our chemists developed stock with 
high folding, tensile. tearing and 
bursting strength, with resistance to 
scufing and abrasion, good erasing 
properties, good opacity, minimum 
expansion and contraction, and good 
printing quality. These properties are 
retained by the paper even when wet. 
All it required to accomplish this 
was treatment of the paper fibers in 
the heater with insoluble _ resins. 
When thus attached to the fibers, the 
plastic forms such a firm bond that 
it cannot be washed free. Since they 
are effective to some degree on any 
kind of fibers, the use of the resins 
will permit the manufacture of many 
kinds of paper in reduced weight 
without sacrifice of streneth. The re- 
sult—a saving of pulp. 

I want to show you how printing. 
paper, and fluorescent pigments and 
dyes have been combined in the Gov- 
ernment Printing Office and by Gov- 
ernment Printing Office contractors to 
produce effects entirely new under 
the sun—or perhaps I should say 


entirely new after dark. 


Fluorescence in Printing 

Perhaps the greatest single use of 
printing or paper having fluorescent 
properties was for tables, maps, and 
charts used by the Air Forces in 
night bombing. These tables were a 
highly specialized product and had 
to be tailored to meet rigid specifi- 
cations for nonglare, brightness, visi- 


bility under normal light, visibility 


1See “Wet Strength Paper.”’ Modern Lithoa 
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under ultraviolet light, effect on the 
dark-accustomed eye, and so on, al- 
most endlessly. Fluorescent printing 
has many other uses*. 

It was during the most highly tech- 
nical of all wars that the science of 
fluorochemistry went to work for the 
printing trade. Army and Navy re- 
quirements, as well as emergency 
civilian regulations, made it neces- 
sary for the Government Printing 
Office to bring into serious practical 
use fluorescent chemicals and the ul- 
traviolet ray. 

With the institution of rationing, it 
became evident that measures would 
have to be taken to safeguard the pro- 
eram and protect the public against 
counterfeiting of ration 


When the 


produce the first ration book in a 


coupons. 
Office was called on to 
manner which would make stamps 
counterfeitproof, we turned to the use 
of fluorescence as a means of identifi- 
cation. It was then almost a new 
science as applied to printing, but 
has since been greatly developed. Our 
first principal means of identification 
was to beat into the paper a certain 
proportion of fibers that were fluor- 
escent under ultraviolet rays. Our 
chemists went immediately to work to 
perfect means of identification. The 
fluorescent property of surface print- 


ing was only one of these methods, 


and we now have many infallible 
means of separating true stamps 


from counterfeits. All the methods 
now used were developed by the Gov- 
ernment Printing Office and are used 


without any royalty payments. 


Through a joint effort of the Coast 
and Geodetic Survey and the Govern- 
ment Printing Office, fluorescent mul- 
ticolored aeronautical charts were de- 
veloped and printed in millions dur- 
ing the course of the war. Fluorescent 
charts, tables. and other printed mat- 
ter are used by pilots and bombard- 
iers. since ultraviolet light is invisi- 
ble if inadvertently directed toward 
the enemy. 

The charts were first printed with 
fluorescent inks on ordinary chart 


paper, which, however, appears al- 


2See “Fluorescent Lithography,” Modern 


Lithography; April, 1944, pg. 24 
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to the XVIII Century bore the royal fleur-de-lis... 
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weavers of Flanders for the State-owned atelier in Paris. The foremost 
artists of Europe were proud to entrust their finest designs to these 


EAGLE-A 


splendid artisans. 


So treasured were the tapestries thus produced that the royal Fleur-de-Lis 
was woven into these fabrics as a mark of identification. 


+t 


PAPERS EAGLE-A CONTRACT BOND 


This famous watermark 
in Eagle-A Papers is A 75% Cotton Content Paper—is recognized by discriminating 


your guarantee of value. business men as belonging in the fine bonds group. 

Highest quality materials plus years of papermaking skill give 
Eagle-A Contract Bond the fresh clean appearance and durability that makes it the choice 
of experienced paper buyers for all business and legal uses. 

If you have not already experienced the satisfactory results this bond gives for any purpose 
— try it on your next job. 

Recommend Eagle-A Contract Bond to your customers. Samples are always available from 
your Eagle-A Paper Merchant. 





Eaglh-A Contract Bond is also available in 
EAGLE-A TYPEWRITER AND BOXED PAPERS 


FAGLE-A PAPERS 


AMERICAN WRITING PAPER CORPORATION e HOLYOKE MASSACHUSETTS 
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most black under a well filtered ultra- 
violet light so that it was impossible 
to read penciled notes and hand cor- 
rections. 

A paper was next produced on 
which a fluorescent coating was laid 
and the printing done with ordinary 
lithographic inks. While this product 
was more satisfactory, it was not 
ideal. The paper had low resistance to 
handling. The 
could -be too easily destroyed by 


fluorescent coating 
erasure. We continued our experi- 
ments and finally developed a higher 
quality lithographic chart paper in 
which the fluorescent properties were 
incorporated into the structure of the 
paper itself. With this latest develop- 
ment, the printing of aerial naviga- 
tion maps or charts involved no spe- 
cial technique for the lithographer 
and the fluorescence is almost as en- 
during as the paper itself. 

Other fluorescent bombing tables 
include several different types of 
white fluorescent inks applied by let- 
terpress to a dull black paper which 
completely absorbs ultraviolet rays; 
ordinary letterpress printing on a 
specially dyed fluorescent paper; re- 
verse plate on this same paper; and 
finally, reverse plate using a very 
dull black offset ink on a highly 
fluorescent, beater impregnated paper. 

Letterpress on dull black paper, 
was discarded because we were un- 
able to blend an opaque, nonfluores- 
cent pigment with a zinc-sulphide- 
cadmium-sulphide fluorescent _ pig- 
ment. By this method we failed to get 
a satisfactory balance between day- 
light and ultraviolet light visibility. 
Titanium oxide supplied the neces- 
sary opacity but served to quench the 
brightness of the fluorescence. 

Letterpress on fluorescent-dyed pa- 
per was not acceptable, because it 
gave off a visible light in a wave- 
length which destroyed dark-adapta- 
tion of the eye. A reverse plate on the 
paper 


duced too much glare and inadequate 


same fluorescent-dyed pro- 
daylight contrast. 

The approved method of produc- 
ing this table was to impregnate the 
paper with fluorescent pigment in the 


process of manufacturing the stock 


(Continued on Page 84) 
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HE lure of the greensward was 
the LNA Atlantic 


City convention as the LNA golfers 


answered at 


again held their traditional tourna- 


ment in connection with the more 


serious business of wrestling with 


postwar problems, 
ml 


Heard on the golf course: “We can’t 
hire girls to work in the office anymore 





because every time one comes in for 
an interview, she turns down the job 
because she can get as much take home 
pay from the government for not 
working as we can pay her for work- 
ing.” ... “Remember the conventions 
at White Sulphur?” ... “Last week I 
sold a dozen pre-war golf balls for 
$40.” ... “The panel sessions on tech- 
nological advances and on training 
were well organized.” . “T didn’t 
mind my hotel room not having run- 
ning water, or a bathroom, or an ocean 
view, and an old strap (patented 1906) 
hanging out the window as a fire 
escape—but I thought the least they 
could do was to put in a 40-watt bulb 
instead of a 25.” ... “It was a nice 
stunt to have many of the sessions 
preceded by a brief sound motion pic- 
ture to run while the late comers 
drifted in.” 
ml 


The party sponsored by International Print- 
ing Ink held in one of the sun rooms over- 
looking the world famous beach was one of 
the social highlights of the four-day conven- 






tion. Another highlight was the return of 
the annual president’s reception, given by 
the Harris-Seybold Co. This event preceded 
the annual banquet. The banquet was a 
gala affair with about 400 attending. Many 
came in formal dress, while many others, 
choosing the optional course, wore business 
suits. Either way they seemed to have a good 
time. After the entertainment program the 
dancing continued until after midnight. 
ml 

The poor underfed taxi drivers only 
got five bucks for a one way trip to 
the Seaview Country Club where the 
volf tournament was held. 


They might have made more than 
that running from one end of the hotel 
to the other. Out of 379 persons inter- 
viewed in the hotel, 379 admitted they 
could not find their way around in it. 


The leather paper weights with a magnify- 
ing glass in the center for examining halftone 
dots, delivered to the rooms of registered 
guests, were attractive gifts, compliments of 
Sinclair & Valentine Co. 


ml 
The escape maps used in the war, 
consisting of lithographed silk so fine 
that a complete map could be con- 
cealed inside a button on a uniform 
were described to reporters at the 
convention and an Associated Press 
release on the item appeared in news- 
papers all over the country. The maps 
were designed to aid in the escape 
from enemy territory. By unscrewing 
the button the map could be removed, 
and if necessary could be swallowed 
without harm if capture appeared im- 
minent, 
ml 


In the May issue of “Holiday,” Cur- 
tis’ gay new magazine, only 32 pages 
out of the 128 total were printed with- 
out color. Every other page had color 
and most of them had four-color 
process. The power of color is really 
asserting itself these days.kye 

















Sharp, snappy contrast . . . hard-edged dots. . 
these are qualities that make Du Pont Photolith Film 
the favorite of cameramen in many lithographic plants. 


Try Photolith Film in your own plant. Note its 
blacker blacks . . . whiter whites. Ask your dealer for 





WW Du Pont Photolith by name. E. I. du Pont de 
Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. 












































V Check these 8 
outstanding features 
of Photolith Film 










Contrast 
Speed 
Wide latitude 
Quick drying 


: : y DU PONT 
Flat lying j 
viele ,, Lill PHOTOLITH 
lol itp, 
= FILM 


BETTER THINGS FOR BETTER LIVING 
...- THROUGH CHEMISTRY 


Convenient packaging 








Exclusive “Lite-Lok” box 
for cut film simplifies 
handling Photolith. 


REG. U.S. PAT.OFF. 


(Listen to ‘Cavalcade of America’’— Monday evenings— NBC) 
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ALA Studies 35-Hr. Week 
The Amalgamated Lithographers 
of America, CIO. in an international 
convention has recommended a change 
in by-laws to provide for a 35-hour 
work week. subject to the approval 
of the membership. William J. Riehl, 
international president, told Modern 
Lithography, following the ALA con- 
vention, May 20-25, at the Antlers 
Hotel. Colorado Springs, Colo. The 
policy of seeking SIX paid holidays 
and two-week vacations was also ap- 
proved, subject to membership ap- 
proval. Apprentice rules “remain 
about the same.” Mr. Rieh] said. and 
there is no change in the status of 
veterans are 


“if they work 


veterans. At present 
admitted to the union 
out well in the shop and seem to be 
qualified.” 

Mr. Riehl! said that no definite pol- 
icy had been formulated on the idea 
of a national lithographic labor con- 
tract. and that such a move would 
be up to the employers. The status 
of the Joint Lithographic Advisory 
Council was not changed. he said. 

The convention, formerly held 
every three years will be held every 
two years in the future. It was at 
tended by internationalunion officials 


and elected delegates of locals. 
* 


Rossotti Gets Coast Plant 
Purchase of a building at 5700 
Third St.. San Francisco, in which 
lithographic equipment will be in- 
stalled. has been announced by Ros- 
sotti West Coast Lithographing Co.. 
afhliated with Rossotti 
North Bergen, N. 
120.000 


a company 
Lithographing Co.. 
J. The 


square feet of floor space. Production 


building contains 


at the new plant will supplement the 


work of the company’s plant in New 
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Jersey to serve the west coast markets 
already being serviced by the Rossotti 
sales offices in San Francisco. 


Stevens Joins NAPL 





William J. Stevens (above), plant superin- 
tendent of Edward Stern & Co., Philadelphia, 
and an active participant in lithographic in- 
dustry activities, was to join the staff of the 
National Association of Photo-Lithographers 
June 17, Walter E. Soderstrom, executive sec- 


retary, announced. Mr. Stevens is a member 
of the Philadelphia Club of Printing House 
Craftsmen, is president of the Litho Club of 
that city, and is first vice-president of the 
National Associaticn of Litho Clubs. He has 
been with the Stern company for the last five 
years, serving in various capacities. He will 
make his headquarters at 1776 Broadway, New 
York 19, in the association offices. 





NAPL to Meet in 
Chicago, Oct. 17-19 


The National Association of Photo- 
Lithographers has announced that its 
1946 convention will be held in Chi- 
cago at the LaSalle Hotel, Thursday, 
Friday and Saturday, October 17, 18 
and 19. Thirty-six exhibit spaces for 
the showing of equipment and supplies 
have been arranged. The convention 
program will cover the industry’s labor, 
costing, selling, and production prcb- 
lems. 


Fire Changes Plans 


The fire at the LaSalle Hotel early 
in June will cause a change in plans 
for the NAPL convention Mr. Soder- 
strom said on June 6. Any changes 
in the plans will be announced as 
scon as possible, he said. 















Coordinate Ink Research 
Research work in the ink making 
field. being carried on by two separate 
organizations, will be carefully co- 
ordinated to avoid duplication of ef- 
fort. it was announced during May. 
Representatives of the Lithographic 
Technical Foundation and of the 
Printing Ink Research Institute. met 
May 14 at Atlantic City, \. J., to dis- 
cuss plans for research in this field. 
Included among those present at the 
meeting were. Robert F. Reed, re- 
search director of LTF, Wade FE. Gris- 
wold, executive director of LTE. Paul 
W. Dorst, and Michael H. Bruno, of 
LTE and Armour Research Founda- 
tion, respectively, I. M. Bernstein. 
director of the Printing Ink Institute. 
Anthony J. 
printing ink makers research com- 
mittee, G. L. Erikson, Braden-Sut- 
phin Ink Co., Cleveland. Dr. A. C. 
Zettlemoyer, of 


Math. chairman of the 


Lehigh University, 


Bethlehem. Pa.. where the ink in- 


dustry’s research program is be- 
ing carried out. and David A. Sloane, 
executive secretary of the National 
Association of Printing Ink Makers. 
with which the ink institute is afhili- 
ated. 
° 

Remove Ink Ceilings 

“inks for 
paper printing” removed by 
the Office of Price Administration May 
9. Although no mention was made in 
the OPA order of inks for metal dece- 


orating or for application to other 


The price ceilings on 


were 


surfaces, it was reliably reported 
that a correction would be issued ex- 
empting these inks from price con- 
trol. 
* 

Norcross Expands 

Norcross, greeting card publishers, 
New York. during May leased two 
floors, 35,000 square feet of floor 


space. at 401 East 163rd St., Bronx. 

































Prominent Users of Strathmore Letterhead Paper: No. 67 of a Series 


STRATHMORE 
ADVERTISEMENTS 


in national magazines tell 






















your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will produce 


quality results. 


xk & 





This series appears in: 


what would field research say 


about YOUR letterhead? 
/ 


/ 


FORTUNE 

TIME 

BUSINESS WEEK 
UNITED STATES NEWS 
NEWSWEEK 

NEW YORKER 

FORBES 

ADVERTISING & SELLING 
TIDE 

PRINTERS’ INK 

SALES MANAGEMENT 


A young company that gets around, James O. Peck 
Company, two years old, covers the country with 
thorough-going surveys in industrial field research. 
The Peck Company makes it their business to know 
the wuy of sales acceptance by getting the customers’ 
viewpoints and practices. Actual conditions to be met 
in the prospective market are thus the basis for mar- 


keting and sales counsel. 


The James O. Peck Company are represented by com- 
petent personnel...and an effective letterhead on 
Strathmore Paper. You, too, should use a quality 
letterhead that says competence for your company. The 
Strathmore watermark is your assurance of quality. 


Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, 


Strathmore Bond, Thistlemark Bond, Bay Path Bond, Alexandra Brilliant. 


STRAT MONE ese 


Strathmore Paper Company, West Springfield, Massachusetts 
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Buys Newick Bros. 

The firm of Newick Brothers, New- 
ark, N. J., lithographers, has been 
purchased by Multi Lithographers, 
Inc., New York, a company affiliated 
with Alfred Allen Watts Co., New 
York printers. Under the new owner- 
ship George Kohler will manage the 
Newark plant which will be operated 
under the original name, and there 
will be no change in personnel, equip- 
ment or company policies, a spokes- 
man said. Ruskin Watts, vice presi- 
dent of the purchasing company will 
have general charge of sales. 

° 


Announce St. Louis Awards 

Radio Station KMOX of St. Louis 
won first prize of $50 in the local 
classification of the national Erma 
Proetz award of the Women’s Adver- 
tising Club of St. Louis. The entry 
consisted of samples of the direct mail 
campaign of the radio station from 
March 1945 to February, 1946. The 
lithographic work done on the entire 
year’s project which won the award 
was divided between Simmons-Sisler 
Printing Co., and the Von Huffmann 
Press, both of St. Louis. 

Second prize in the local classifica- 
tion was awarded to Huffman Adver. 
tising Company, of St. Louis, for out- 
door advertising of a local rug clean- 
ing concern which told the story of 
rug beating in cartoon and caricature 
style, and was another winner pro- 
duced by lithography. 

In the national classification which 
was open to women advertising execu- 
tives. first prize of $200 was awarded 


to Mrs. Elizabeth Eyerly, vice presi- 
dent of Botsford, Constantine & Gard- 








ner, New York, for a national maga- 
zine campaign. Second award in the 
national classification was made to 
Mrs. Annia K. Hart, Sears, Roebuck 
& Co., Chicago, for national institu- 
tional and merchandising campaign 
and catalogue advertising. 

The awards banquet climaxed a 
three day exhibit of all entries at Ho- 
tel Jefferson, St. Louis. The Associat- 
ed Printers & Lithographers of St. 
Louis participated in the exhibit with 
15 panel boards showing the various 
kinds of both letterpress and litho- 
graphic printing done by members 


of the association. 


Strike at St. Louis 

A strike, called by the Allied Print- 
ing Trades Council, slowed down 
operations at the Con P. Curran Co.. 
combination plant in St. Louis in May. 
The company reported that a settle- 
ment was reached May 23, and that 
the letterpress department was now 
a closed shop. Some controversy over 
the lithography department was con- 
tinuing, it was reported, although 
workers were not on strike late in 
May. 

e 
350 Attend MASA Meeting 

About 350 


many lithographers, attended the 27th 


persons, including 


annual luncheon meeting of the Mail 
Advertising Service Association, May 
13 at Hotel New Yorker, New York. 
and heard U. S. Senator James M. 
Mead, of New York, speak. In his 
address, Senator Mead, declared that 
he saw little prospect for a reduction 


in postal rates for third class mail. 


Detroit Firm 
Buys Building 


The Brownell Photo- 
Lithograph Company of 
Michigan has purchased 
this building at 6327 
Linwood Avenue, De- 
troit. The plant has 
been moved to this lo- 
cation and is now in 
complete operation. Ac- 
cording to D. A. Ross, 
general manager, the 
area of 16,000 square 
feet will be entirely 
devoted to offset lith- 
ography and will afford 
an expansion of all de- 
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partments. 


Talks on Photo-Type 

At the meeting of the New Jersey 
Type Setters Association, held in 
Newark at the Robert Treat Hotel, 
May 14, Alex G. Highton, president 
of Alex G. Highton, Inc., of Newark, 
discussed photographic typesetting 
for use in lithographic and other 
processes. He discussed his method 
for the composing of type characters 
without the use of metal. Mr. Highton 
has spent most of his life in the print- 
ing and publishing business. He is 
the inventor of a method for setting 
type photographically which he 
claims will provide the rapid produc- 
tion necessary for use in modern 
newspaper, magazine, and book print- 
ing. With his method, which is cov- 
ered by U. S. Patent No. 2,351,126, 
the master type characters are mount- 
ed on the rim of a wheel. One char- 
acter is photographed with each revo- 
lution, while the wheel is revolving 
at high speed. 


Einson-Freeman Buys 
Einson-Freeman Co., Long Island 
City, N. Y., display lithographers, 
during May purchased a three story 
factory-type building at Grand Ave- 
nue and 54th St., in nearby Maspeth. 
The building is 100 by 420 feet and 
the property has a frontage of 250 
feet and a depth of 625 feet. The 
building will be used as a finishing 
plant, supplementing present facili- 
ties. Offices and present manufactur- 
ing facilities will remain at Starr and 


Borden Avenues. Long Island City. 
t =) d 


Rand Avery Expands 

Expansion plans which include a 
$139.000 addition to its present plant, 
have been announced by Rand Avery- 
Gordon Taylor, Inc., Boston. Con- 
struction is already under way, hav- 
ing been started before the recent 
prohibition order on non - resident 
construction. 

° 


Harry E. Votaw Dies 

Harry F. Votaw, 76, former sales 
director of Commercial Printing & 
Lithographing Co., Akron, Ohio, died 
recently. He was a wood engraver for 


many years. 


a9 





Is there More Macc . 


in this Mirror? 


The halftone screen—a magic mirror, reflecting any scene. Only 
paper can truly capture its image. And if better papers are 
made, papers of finer texture, more uniformity, will they find 
still greater magic in the halftone? 

Bryant says "Yes!" And to make that promise good, Bryant 
research is moving to the most modern paper laboratory in 
existence —the Graphic Arts Research Laboratory. Here, aided 
by the latest scientific equipment, Bryant can better continue 
the improvement of printing paper—know more fully its char- 
acteristics and physical properties—and even more important, 
its worth in a printed piece. The reaction of papers to various 
inks will be tested and predetermined so that they may do full 
justice to engravings. 

Thus Bryant research will work toward the same goal as 
your own—better printing. Look to Bryant for the Measured 


Quality papers that achieve it. 


Sold Through Leading Paper Merchants 


BRYANT PAPER COMPANY | 


Kalamazoo 29F, 











NAPL Has 42 New Members 

Forty-two new member companics 
in the National Association of Photo 
Lithographers were announced } 
that organization following its direc 
tors: meeting during May at Atlantis 


City. N. J. 


+4 are lithographing firms and eigh 


Of these new members 
are supply firms listed as associat 
members. The additions bring thi 
associations membership to 241, The 
new ones are: Safran Printing Co. 
Detroit: Rust Craft Publishers, Ine 
Boston; Wetzel Bros.. Printing Co. 
Milwaukee: The MecCullers Press 
Dallas. Dependable Printing 
Co.. New York: Compton Engraving 
& Printing Co.., 
Lichty 
Straus Printing Co., Madison. Wis.: 
Fort Wayne Printing Co.. Inc.. Fort 
Wayne, Ind.: Krieger-Ragsdale & Co.. 
Inc.. Evansville. Ind.; Krauss Litho 
Co.; Charles W. Joslyn; Arkansas 
Printing & Litho Co.. Little Rock. 
Ark.: Jos. Hoover & Sons, Ine.. Phila 
delphia: W. B. Hall. High Point. 
N. C.; Autographic Register Co.. 
Hoboken. N. J.: Oficina Graf Mana 
Ltd... Rio de Janeiro. Brazil: Wash- 
burn Printing Co., Charlotte, N. C.:; 
York Lithograph Co.. Detroit: Max- 
well Printing & Lithographing Co.. 
Chicago: Williamson Offset Co., Bos- 
Fine Arts Lithographing Co.. 
Kansas City. Mo.: Reproduction Off- 
set Printing Corp.. New Brunswick. 
N. J.: Fenn & Fenn, New York: Rufus 
H. Darby Printing Co.. Washington. 
D. C.; Pioneer Publishing Co.. Leeds. 
Mass.: The St. Lawrence Lithograph- 
ine Ltd... Montreal. Canada: Buffalo 
Lithograph Inc.. 1200 Niagara St.. 
Buffalo. N. Y.: Litho Co.. 


Boise. Idaho: Lithotype Process Co.. 


Tex.: 


Portsmouth, Ohio: 


Printing Co... Cleveland; 


ton: 


» 
Beacon 


San Francisco, Calif.; Peterson Litho- 
graph & Printing Co.. Omaha. Neb.: 
Hotels Statler Press. Buffalo. N. Y.: 
D. L. Terwilliger Co.. New York, and 
Sanderson Brothers, 380 N. Ave.. N. 
Abington, Mass. 

Associate members are Martin 
Driscoll & Co.. Chicago; Walden Sons 
& Mott Inc... New York: George R. 
Keller. Washington, D. C.: Ek. P 
Lawson Co. Inc.. New York: Graphiv 
Arts Corp. of Ohio. Toledo, Ohio: 


William Gegenheimer Inc.. Brooklyn. 
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N. Y.: Sinclair & Carroll Co. Ine.. 


New York; and Marty 
New York, XN. Te 


Heads Metal Decorators 





Winslow H. Parker (above), Parker Metal 
Decorating Co., Baltimore, was elected presi- 
dent of the National Association of Metal 
Decorators recently, succeeding Earl E. Gray, 
Caspers Tin Plate Co., Chicago. (A more com- 
plete story was published in the May issue.) 


Dunwoody Adding Offset 

The William Hood Dunwoody In- 
dustrial Institute. Minneapolis 5. 
Minn., is installing a complete offset 
department in preparation for offer- 
ing training courses in lithography. 
The equipment will include camera. 
platemaking and press facilities, F. J. 
Landon is head of the printing de- 
partment. The project is in coopera- 
tion with the employing printers of 
Minneapolis. 

> 


Forms Miller Plate Co. 

The Miller Offset Plate Co.. at 118 
West 22nd St.. New York. has recent- 
ly been established by Arthur Miller. 
formerly in the armed forces. The 
shop was getting into operation dur- 
ing May, Mr. Miller reported. and 
was equipped to make black and 
white and color plates either albumen 
or deep etch. 

@ 


Installs Photocomposer 

A Rutherford 69” photocomposing 
machine was recently installed by 
Ardlee Service, New York lithogra- 


phers. 


Paper i@:. 


Bentley Dies; Elect Eddy 
Arthur Bentley. president of the 
Miehle Printing Press and Manufac- 
turing Co., Chicago, for the past 
twenty-four years. died in Chicago 
during the month of April. Born in 
England, Mr. 


came to the United States in 


Bentley 
1902 


and from 1905 to 1910 he was comp- 


Manchester. 


troller of the American Steel Foun- 
dries. He 


the Miehle company as first 


became associated with 
vice- 
president in 1910. serving in that 
ofice until 1921 when he was elected 
president of the company. 

John E. Eddy was elected president 
to succeed Mr. Bentley. Phelps Kel- 
ley. elected executive vice-president, 
was appointed assistant to the presi- 
dent in 1930 and vice-president’ in 
1942. Mr. Eddy attended Princeton 
1927 he entered the 


U.S. Army. was later commissioned 


University. In 


captain and served in the infantry 
during World War I as aide to Major 
General Martin. Commander of the 
86th and subsequently the 90th Di 
Vision, 


seas in 1919 he took his first) posi- 


Upon his return from over- 


tion which was with the Miehle com- 
pany at Chicago. He became branch 
manager of the company’s Philadel- 
phia sales office, was elected vice- 
president in 1952 and served in that 
position until 1943 when he was elect- 


ed first y ice-president. 


i 
Form Mail Plate Service 
Manhattan Photolith Plates. Ine.. 


19 Warren St... New York, has an- 
nounced a mail offset plate service for 
plants in all parts of the country 
which do not have platemaking facili- 
ties, The firm claims to make plates 
and ship them the same day copy is 
Plates from 10 x 14” to 
17 x 22” are handled. Charles Com- 
stock and Miss Kathleen Branner are 


company 


received. 


principals, 
. 
PMC Appoints Brestel 
Clarence Brestel has been appoint- 
ed purchasing agent of the Printing 


Machinery Co., Cincinnati. He en- 


tered the employ of the 
in 1929, 
his responsibilities in connection with 
the PMC Flinker Fountain Divider. 


company 


He will continue to handle 
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A 75°; cotton fibre content paper made with extreme care, Success 















Bond in the Neenah line is distinguished by its appearance and finish, 
its crispness and strength. Success Bond is designed for age-resisting 
records, impressive business and personal stationery, legal forms and 


other papers that are being handled constantly. 


NEENAH 


BETTER BOND PAPERS FOR EVERY PURPOSE 





These famous names identify the papers manufactured by the Neenah Paper 
Company. The name Neenah appears in each watermark to identify the 
genuine for your protection. 


OLD COUNCIL TREE BOND TUDOR LEDGER 
SUCCESS BOND STONEWALL LEDGER 
CHIEFTAIN BOND RESOLUTE LEDGER 
NEENAH BOND NEENAH LEDGER 

NEENAH THIN PAPERS NEENAH INDEX BRISTOL 


NEENAH PAPER CO. ¢ NEENAH, WIS. 
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Show Offset Direct Mail 
Lithographed winners of awards 
among the 56 direct mail campaigns 
selected by the Direct Mail Adver- 
tising Association were on display at 
the annual meeting in May at Atlantic 
City of the Lithographers National 
Association. Of the 50 campaigns of 
house 


oC 
32 


mailing pieces, other than 
magazines and processed letters, 
were done in whole or in part by 


The 


most of the lithographed pieces for 


lithography. exhibit included 
26 different campaigns; some ma- 
Over 300 


different pieces were shown, running 


terial was not available. 


from small folders to reproductions 
of watercolors in the fine arts, and 
occupied twelve large panels. 
Starting with the 1941 Direct Mail 
Advertising Association Winners, the 
use of lithography for direct mail 
pieces became quite noticeable, ac- 
cording to the LNA, with a still great- 
er use of this process in producing 
The 


use of process color work on various 


the winners in the 1942 awards. 


types of papers with rougher surface 
or in fancy finishes is noticeable for 
much of the work; size is an impor- 
tant factor for the use of lithography 
with some of the pieces, particularly 
the RKO campaign which used “cir- 
cus” techniques. The Upjohn folders 
in brilliant colors with unusual art 
Full 


color envelopes used for mailing were 


treatment attracted attention. 
a feature of the Upjohn campaign. 
This material was assembled and ar- 
ranged by the LNA’s education de- 
partment. 

* 
Begins Press Installation 

Newman - Rudolph _ Lithographing 
Co.. Chicago, began installation of 
new equipment early in June in its 
new $1,900,000 plant under construc- 
tion since last October. First to go in 
was a Harris four-color offset press, 
to be followed by a Miehle two-color. 
Other facilities were to follow as rap- 
idly as available. 

While the new structure is stil] in- 
complete, the first floor has been fin- 
ished to a degree which makes pos- 
sible this early beginning of the task 
A strike 


of brick makers in May slowed up 


of setting up the machinery. 
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delivery of supplies of this material 
but completion of the plant to the 
point where full occupancy will be 
possible is expected by early fall, 
Rudolph Mathesius, company execu- 
tive, stated. By late fall, he said, the 
company anticipates being fully set- 
tled in the building, which occupies 
a block onVan Buren street. between 
streets, just 


Jefferson and Clinton 


west of the river. 
. 
Arkansas Firm Remodels 
A remodeling program involving 
about $7,500 has been announced by 
Arkansas Printing & Lithographing 


Co., Little Rock. 





F & L Man Retires 

Fred E. Lidington, for over 20 
years manager of the Fuchs & Lang 
Philadelphia Branch, has retired be- 
cause of ill health and will make his 
home in Florida, Robert J. Butler, 
General Manager of the Fuchs & Lang 
Division, Sun Chemical Corporation, 
announced, Mr. Lidington, a practical 
lithographer, formerly held executive 
positions in several plants both in the 
paper and metal decorating fields. 

Edward J. Bryson, who has been 
connected with the Philadelphia of- 
fice for over 25 years, has been ap- 
pointed to succeed Mr. Lidington as 


branch manager. 





Randall Claire 


Harris-Seybold Appoints 

Appointing three branch managers, 
and a new office manager, J. W. Val- 
iant, vice president and eastern dis- 
trict manager for Harris-Seybold Co., 
Cleveland, has announced a program 
of reorganization and expansion in 
the Eastern District. Newly appointed 
branch managers are S. E. Arnett, 
New York metropolitan area; J. C. 
Doty, New England area; and R. H. 
Randall, Philadelphia area. W. I. 
Claire, has been appointed eastern 
district office manager. 

Mr. Arnett, with approximately 18 
years experience in the graphic arts, 
has been a New York representative 
of Harris-Seybold for the past six 
years. During the war he served as an 
aviation engineering officer with the 
Marine Corps. His headquarters are 
at 75 Varick St., New York. 

Mr. Doty joined Harris-Seybold 
than 20 


years experience in the graphic arts 


last July, following more 
and paper industry. Formerly he was 
manager of Aetna Mill of the How- 


ard Allied Paper Mills and sales en- 


Arnett 


Doty 


gineer for the Simonds Worden White 
Co. His offices are in the Rice Build- 
ing, 10 High St., Boston, 

Mr. Randall has served in various 
executive positions in litho plants 
during his 20 years in the lithographic 
industry. He has been with Harris- 
Seybold for 12 years, excepting time 
spent in military service as a major 
in charge of Air Technical Service 
Command Printing Plant Headquar- 
ters at Dayton. His office is in the 
Morris Building, 1421 Chestnut St., 
Philadelphia. 

Mr. Claire joined the Harris-Sey- 
bold service department in 1935, and 
except for time spent in the navy, 
has been selling, servicing, and in- 
stalling Harris-Seybold equipment 
for the past 11 years. While in the 
navy. he was assigned to the Bureau 
of Aeronautics as a specialist in pho- 
to-lithography. 

Eastern district personnel, accord- 
ing to Mr. Valiant, has more than 
doubled in the past ten months to 
meet the requirements of Harris press 
and Seybold cutter users in the east- 


ern seaboard states. 


3 





Science Contributes 
to Better Printing! 








INK 
CONDITIONERS 





Improve the Quality 
of Your Presswork 


AYEUTHIULALE u can avoid many printing 
l l troubles by using “3 

tn DITIONERS in all your inks. It’s 
chemically-balanced to insure the best results under all 
conditions. There’s no guesswork—no rule-of-thumb adjust- 
ments—no experimenting. Add “33” according to simple 
directions ... and your inks will always be “Just right!”’—in 
spite of age, humidity, difficult stock and other variable 
factors. Print quality is improved. Halftones stay “clean” 
and open. Colors print more brilliantly. Ink gloss is pre- 
served. Customers are better pleased. 








See your local dealer or jobber—or write direct for an 
8-/b. trial can, as guaranteed below. Ask for a free copy 
of “To The Pressman”. 











8-LB. TRIAL ORDER 
If our Ink Conditioner does not satisfy you com- 
pletely, return the unused portion at our expense. 
33” (letterpress) “O-33” (litho and multilith) 


100% GUARANTEE 














coverage, when writing for attractive proposition 


] 
2 CUMPOUNUING COMPANY 


N CANADA- & CANADIAN FINE COLOR CO. LTD.,TCRONTO 





Los Angeles + San Francisco + Miami + Orlando + Tampa . Jacksonville 
Tallahassee + Charlotte + Knoxville + Atlanta + Milwaukee . Kansas City 
Cincinnati + Dayton + Toronto + Montreal + Honolulu 


Export Division: Guiterman Co., Inc., 35 S$. William St., New York 4, N. Y 
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3” INK CON- 








FOR OVER HALF A CENTURY 


Whiting’ 
TEXTILE BOND 


_ has enjoyed nationwide popularity 
It is the standard of medium priced 
BOND papers. Clear in color and forma- 
tion, bulky, rugged, and with its excep- 
tional een finish— 


TEXTILE BOND |S THE 
OUTSTANDING 50% RAG BOND 
WHITING'S TEXTILE BOND 


is offered in white (Sub 13, 16, 20, 24) 

and seven colors (Sub 13, 16, 20) Blue, 

Buff, Gray, Melon, Pink, Primrose, 
Quaker Gray 


(Write for samples) 


WHITING PAPER COMPANY 


HOLYOKE, MASS 


HILADELPHIA 5 


NEW YORK 11 


154 W. 14th ST 619 CHESTNUT ST 
CHICAGO 6 BOSTON 10 
111 N. CANAL ST 10 HIGH ST 


When you think of wriling— 
think of Whiting 
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Above: At the POPAI luncheon. Front row, 
L. to R.: Royal A. Hoffman; Edw. Batchelder, 


Assn. of Natl. Advertisers; Maurice Saunders, 
Lithographers Natl. Assn.; Val Schmitz; Ralph 
Thomas; and Charles Solomon. Back row: John 
Kurie; George C. Kindred; Dr. Ralph E. Rind- 
fusz; Ken Ozmun; and F. L. Wertz. 

At right is C. L. Vander Bogart, new POPAI 
president. 


* L. VANDERBOGART, | vice- 
» president of Niagara Litho- 
graph Co.. Buffalo, was elected presi- 
dent of the Point of Purchase Adver- 
tising Institute at its annual meeting 
May 16. He succeeds Homer John- 
son of Snyder & Black, New York 
Ralph W. 
Forbes Lithograph Mfg. Co., Boston. 


lithographers. Thomas. 
was elected first vice-president; Ed- 
gar W. Reutner, Wm. A. Howe Co.. 
Cleveland. mounters and _ finishers. 
Was reelected second \ ice-president ; 
and Carl Percy, Carl Percy. Inc.. New 
York, was elected treasurer. Clifford 
Hodder. 


tinues. 


executive secretary, con- 

The meeting was held at the Marl- 
borough-Blenheim Hotel. Atlantic 
City, \. J.. following the LNA con- 
vention there. Forty persons attended 
the luncheon meeting and heard Dr. 
Ralph E. Rindfusz. president of Fact 
Finders Associates, discuss the prob- 
lems involved in measuring point of 
purchase advertising results. He 
stressed that it is not a memory me- 
dium and cannot be measured by the 
tests used for other media. 
Kindred, Kindred. Mac- 
Lean & Co., Long Island City, N. Y.. 
presided at the meeting in the absence 


of Mr. Johnson. 


New directors elected included, be- 


memory 


George C. 


JUNE, 1946 








Point of Purchase Group Elects VanderBogart 





sides the new officers: Carl Rupprecht, 
Underwood-Elliott Fisher; 
Kurie. M & M Ltd., Newark. N. J.; 
P. B. Merry. B. V. D. Corp., New 
York: and Mennen 
Co., Newark. Directors re-elected in- 
clude Royal A. Hoffman, Arvey Corp.. 
Chicago; George Rose, Mounting & 
Finishing Co.. Brooklyn; Ken Oz- 
mun. Chicago Cardboard Co.. Chi- 
cago; Mr. Johnson; William Walters, 
U.S. Printing & Litho Co., Brooklyn: 
C. Willard. Whitehall 
Chas. Solomon, American Safety 
Razor Co.; Val A. Schmitz. F & M 
Schaeffer Brewing Co.: W. S. Brown. 
Canada Dry Co.; W. Stensgaard, W. 
S. Stensgaard & Assoc.; and F. L. 
Wertz. Window Advertising of N. Y. 
° 
Labels Scarce, Affect Food 


Scarcity 


Lewis Bonham. 


Pharmacal: 


of labels for processed 
foods. due to insufficient supply of 
paper, is causing concern in the food 


industries and threatened curtailment 


in the deliveries of processed foods. 


John B. 


according to a report in The Neu 
York Times. A 


particularly 


number of traders, 


wholesalers handling 
private brands, are now facing se- 
rious difficulties because of inability 
to obtain replacements of label sup- 
plies, it was reported. Pending addi- 
tional supplies of labels, canners may 
be forced to store many canned prod- 
ucts for an indefinite period, it was 
said. 
e 

Chemical Div. Expands 

The Chemical Division of the Har- 
ris-Seybold Co., Cleveland, has un- 
dertaken an expanded program of re- 
search, production, and sales, accord- 
A. S. Holford. 


chemical sales. The program of ex- 


ing to manager of 
pansion involves the addition of tech- 
nical personnel, procurement of new 
manufacturing and laboratory equip- 
ment. and intensified chemical re- 
search in the Harris Laboratories, Mr. 
Holford stated. Increased production 
of Harris litho 
under the direction of Walter Burke, 


chemicals will be 


recently named production manager 
of chemical manufacturing, and _re- 
under W. H. 
Wood, director of chemical research. 

Mr. Burke. 


duty with the United States Navy in 


search will continue 


released from active 
April, formerly served as production 
manager, research and development 


engineer, and metallurgist for various 


manufacturing firms in Northern 
Ohio. A graduate of Ohio State 


University. Mr. Burke holds chemical 
and engineering degrees. 

Another recent addition to the tech- 
nical staff of the Chemical Division 
is Miss M. P. Harris, analytical chem- 
ist. Her duties include quality control 
of incoming raw materials and fin- 
ished product testing. 

The Chemical Division has grown 
considerably in the eight years since 
its organization, according to Mr. 
Holford, and the 1946 volume is ex- 
pected to be five times that reported 
for 1941. 

. 
Craftint Moves 

The Craftint 

announced during May that it had 


Manufacturing Co., 


moved to larger quarters at East 152 
St., at Collamer Ave., Cleveland 10. 
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No Worries About 
eat DAMPENER 
<— CONTROL 


Adequate supply of water is essential to 













successful reproductions by lithography. 
“AQUATEX” and “DAMPABASE” will 
assure you water control and give you lint 
free plates for perfect working conditions. 
The ease of application will increase your 
production hours. Write for descriptive 


literature today! Agents throughout the 


world. 
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GPO Shifts Executives 

Raymond H. Lecraw. former direc- 
tor of commercial planning in the 
Government Printing Office. has been 
made consultant on methods and pro- 
cedures. A. FE. Giegengack, Public 
Printer, has announced the creation 
of the new position and Mr. Lecraw’s 
appointment, which became effective 
April 1. On the same date Daniel H. 
Campbell was promoted to assistant 
director of purchases. During the 
war Mr. Campbell had general super- 
over the GPO 


vision warehouse or- 


ganization. 
+ 


Ruebsam Leaves GPO 
A, E. 


has announced the 


Giegengack, Public Printer. 
resignation of 
Charles A. Ruebsam. chief of the spe- 
cial service section in the Government 
Printing Office’s planning division. 
Mr. Ruebsam is joining Robert A. Rit- 
ter’s firm. which offers management 
counsel on printing production and 
organization. The Ritter organization 
has offices at 103 Park Avenue in New 
York City. 
. 

Will Buy for Sun 

Fred W. Clayton, Director of 
purchases for Sun Chemical Corpora- 
tion. has announced the appointment 


of W. 


chasing agent. who will supervise the 


A. Keating as assistant pur- 


buying of colors and pigments (dry 
flushed ). black, 


lamp blacks. bronze. shipping mate- 


and carbon driers. 


rials and supplies. For a number of 
years Mr. Keating was superintendent 
of the East Rutherford plant of the 
Fuchs & Lang Division of Sun Chem- 
Arthur F. Her- 


mann, who was recently appointed 


ical Corporation. 
assistant purchasing agent for Sun. 
will supervise the buying of chem- 
icals. corn products, vegetable oils. 
petroleum oils and products. solvents. 
varnishes, etc. 
> 

N. Y. Craftsmen Elect 

Edward Kelley. H. W. Wilson Co.. 
was elected president of the New York 
Club of Printing House Craftsmen at 
the annual meeting May 16. Other 
oficers elected were first vice presi- 
dent. Henry Schneider, Charles Fran- 
cis Press: second vice president. Wil- 


liam P. Gleason. Colonial Press Co.: 
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secretary. Edward Sanna. Arco Mani- 


folding Co.; and treasurer. Fred 
Bruno, Strawberry Hill Press. 

The club planned a resumption of 
its annual outing Saturday. June 22 
at Blasbere’s Grove. Hawthorne. 


N. J. 
e 
Wins ALA Bowling 
The second annual bowling tourna- 
ment sponsored by Chicago Local No. 


|. Amalgamated Lithographers of 





The winning Newman-Rudolph Litho Co. 
team. L. to R.—Frank Drahos, Louis Turek, 
Luther Trousdale, Joseph Lock and Stanley 
Kulk. 


America. was finished with the New- 


man-Rudolph  Lithographing Co's 
team in top place on a showing of 65 
won, 25 lost. 


oames Second place 


winner was the Wallace Press. which 


won 55, lost 35. Other teams parti- 
cipating. with their won-lost score. are 
as follows: R. R. Donnelley & Sons 
Co.. 51-39; J. Imber Co.. 50-40; In- 
land Litho. 19-41; Custom Printing 
Co.. 48-42; Edwards & Deutsch Litho 
Co.. Team No. 1. 48-42: Gartner & 
Co.. 46-44: Rowen Litho. 
Edwards & Deutsch, Team No. 


14-46; Etching Company of Amer- 


Bender 


15-45; 
r A 


ica, 42-48; Superior Litho. 39-51; 
Gothic Press, 38-52: C. M. & H. Off- 
Keogh Printing Co.. 34- 
56: Magill-Weinsheimer Co.. 31-59. 


Other statistics, supplied by Harry 


a 
set. 0-00: 


Spohnholtz, of Local 4 are as fol- 
Team high series Newman 
Rudolph, 3028; Imber Co.. 3001; In- 
land Litho, 3000. 
game, Custom Printing, 1.071: Don- 
nelley’s, 1,064; Keogh Printing, 
1.063. Individual high series. Del- 
bert Kunde, 647; Joseph Lock. 622: 
Luther 621; 
high game, Wm. Richards, 254: Chas. 
Arthur Melone, 245. 


lows: 


Team high single 


Trousdale. Individual 


Timmel. 248 





Treasury Plants to GPC 


The Joint Committee on Printing 
and the Director of the Bureau of the 
Budget have announced the transfer 
of the duplicating and distribution 
branch of the Procurement Division. 
Treasury Department to the Govern- 
ment Printing Office, effective July 1. 
19146. Under the provisions of the 
GPO 


sponsibility for the operation of the 


transfer. the will assume re- 


duplicating and distribution plants 


presently located in’ Boston, New 
York. Philadelphia. Atlanta, Cleve- 
land. Cincinnati, Chicago, Fort 


Worth, Dallas, Kansas City, Denver. 
San Francisco, Los Angeles, Seattle. 
and Washington D. C. As the opera- 
tor of these plants the GPO will con- 
tinue to provide duplicating and dis- 
tributing service to the agencies now 
served. 

Before proceeding with the instal- 
lation of extensive duplicating and 
distribution facilities or the expan- 
sion of their present facilities. Fed- 
eral departments and agencies with 
offices in the above localities are Gi- 
rected by the transfer order to de- 
termine whether satisfactory and 
timely service can be secured from 
these plants under Government Print 
ing Office supervision. 

In discussing the survey now in 
progress with the Graphic Arts Trade 
Association Executives and with the 
officials of the Printing Industry of 
America, the public printer has 
pointed out that he is concerned as 
to the recommendations that will fol- 
low the completion of the survey. He 
pointed out that on one hand he has 
the request of the Printing Industry 
that field 


plants be closed and on the other 


of America Government 
equally urgent demands from vari- 
ous departments and agencies for 
printing he cannot now place with 
commercial printers. 

His advice to the commercial print- 
ers of the country was that “if they 
really desired to support the PIA in 
its recommendation that government 
printing activities be curtailed they 
must demonstrate that surplus gov- 
ernment printing can be handled sat 
the 


isfactorily by commercial 


printers.” 
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FOR DISTINCTIVE LABEL, 








Always Specify— 


TROJAN “SUPER-FLAT” 
GUMMED PAPERS 


They Print Yaster 


...ce Smooth as Silk! 


TROJAN “SUPER-FLAT” 
GUMMED PAPERS §$are 
the printer's greatest asset 
for product identification 
labels, stickers and_ seals. 
; For years printers the coun- 
Gummed Paper - try over, have chosen them 
_ for better job production 
because of their dependable, smoother 
printing surface. TROJAN “SUPER-FLAT” 
GUMMED PAPERS can be Za 
press-fed at top speed with- — SS: 
out supervision. In white, — 
and colors with dextrine or > 
strong gumming. We have ° 





a distributor in your terri- SS 
tory. 


THE GUMMED PRODUCTS COMPANY 


orFices * TROY, OHIO * mins 


Chicago @ Cincinnati @ Cleveland e@ Los Angeles 
New York © Philadelphia e@ St. Louis 


“When you think of gummed products think of GUMMED PRODUCTS” 








Available on request 1s a new, 16-page, 3- 
color booklet which was composed on Vari-Typer* 
and printed by offset lithography. It is a 
splendid specimen which will interest you 
from two diflerent viewpoints. 


The booklet tells a step-by-step story 

o of Vari-Typer operations and savings. It 

fully describes the Vari-Typer features 

and shows how the machine is used to produce 
work at low cost. 


As an example of offset Vari-Typer work, 
the booklet gives a good idea of Var1- 
Typer’s possibilities for lithographers. 
lt suggests to you a way to increase your 
profits. Why not write today on your business 
letterhead for your copy of this booklet. It 
is available without charge orobligation. 


*Reg. U.S. Pat. Off. & 
foreign countries. 
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( LITHO CLUB NEWS ) 








Litho Obsolete, Club Hears 
The eminent German scientist. Dr. 
Hans Pfeiffer. former technical direc- 
tor. I. G. Farben, Germany. and diree- 
tor of chemistry. Hollingsworth In- 
Ltd.. of litho. 


erapher extraordinary. master of the 


dustries. Australia. 


“micro dot”, and father of the “elec- 
addressed the 


Litho Club of Baltimore May 20. pre- 


tronic screen”, who 
sented one of the most unusual tech- 
the club. 


Dr. Pfeiffer startled his audience by 


nical talks ever heard by 
revealing that many lithographic op- 
erations and controls handled in the 
U.S. by large and complicated ma- 
chinery were being handled in Ger- 
before the through the 


many war 


use of a tiny 3” radar electronic 


tube, and that the new “micro dot” 


would render present lithographic 


methods obsolete. 


After discussing such amazing de- 
velopments at some length, in g thick 
European accent. Dr. Pfeiffer sudden. 
ly lapsed into the English vernacular 
and revealed himself as a humorist. 
Lee Maines of New York. billed in 
circles as “the who is 


show man 


never serious” 

In introducing the speaker, Edwin 
\. Steinwedel, club president. ex- 
that al- 


though the final meeting of the club 


plained, without smiling. 
each year was traditionally devoted 
to fun. they were foregoing that pro- 
gram this year because of the oppor- 
tunity of hearing this “outstanding 
scientist”. Mr. Maines sprinkled his 
talk with a great deal of local color. 
telling of fictional visits he had made 
to various plants and what he found 
there. 

Mr. Maines was also the speaker 
at the March meeting of the Washing- 
ton Litho Club. 
as Dr. 
scientist. At that time he ribbed local 


when he was billed 


Carl Czemak. Czechoslovakian 


Washington lithographers and repre- 
sentatives of government plants. on 
their backwardness compared to Euro- 
methods. The 


pean character of 
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that meeting was not reported at the 
time because of Mr. Maines’ engage- 
ment to address the Baltimore club. 

About 70 
Three new members were admitted: 
Lt. (s.¢.) George \. Hall. USN, H. 


Douglas Cotton. Barton-Cotton. Ine.. 


attended the meeting. 


and Thomas Bowden. Vulcan Proof- 
ine Co, 

Final plans were announced for 
annual crab feast to be 
held Saturday July 20 at Cape May 


Baltimore. A 


the club’s 


Beach. near program 
of outdoor sports. games. and con- 
tests is scheduled for the event which 
is to run from | to 6 p. m. Norman 
\. Heath, Photo Litho Plate Graining 
Co.. is chairman. Mr. Heath said that 
members of the Philadelphia, and 
New York clubs are expected to al- 
tend. Joseph Winterburg is making 
arrangements in Philadelphia and 
Walton Sullivan is arranging the trip 
from New York. Transportation from 
the Baltimore railroad station is pro- 


vided by the host club. 


NALC Helps New Clubs 

{ pamphlet. “So You Want to Join 
a Litho Club”. containing suggestions 
on how to organize a litho club, was 
recently issued by the National Asso- 
ciation of Litho Clubs. and is being 
offered to persons seeking to form 
The booklet states that 


new clubs. 


“willing workers” is one of the re- 
quirements for the formation of a 
club, and offers the assistance of the 
national organization as well as that 
of any member clubs which happen 
to be located near a city where a new 
club is to be formed. 

Qn the procedure of organizing a 
club. the booklet savs: 

Call o1 
firm in your city or area, and ask them 


write to each lithographic 


to send a representative to a _pre- 
liminary meeting. 
This group should meet several 


times to iron out organization prob- 
lems. 


From this group, elect the first offi- 
vice-president, 


cers. A 


president, 








A board if 
appointed. 


treasurer, and a secretary. 


governors should also be 


Most clubs have from ten to fifteen 
on the board, including the officers. 
It is now necessary to establish a 


rate of dues, meeting place and date of 
meetings. 

Application blanks for membership 
should be circulated to the men who 
are eligible to join. 

Then call your first general meeting. 
At this meeting the officers are usual- 
ly confirmed. 

The president then should appoint a 
committee to draft the club constitu 
tion, which should be ratified as soon 
as possible, 

After your constitution is 
your ¢lub is eligible to membership in 
the National Association of Litho 
Clubs. 


passed, 


However, the National is most de 
sirous of giving you a helping hand in 
forming your new club. Other es- 
tablished litho clubs will also help. In 
nearly all instances a group of repre- 
sentatives from the nearest club will 
be glad to visit with you, 

k. O. Bitter, 523 Wilton Road, Tow 
son 4, Md. is secretary of the National 
Association. 

. 


Phila. Hears Two Speakers 

Alfred F. Rossotti. president of the 
National Association of Litho Clubs. 
William Kelgarde of 
were speakers at the May 27 meet- 
ine of the Litho Club of Philadel 
Mr. Rossotti told) of — the 


work of the national association and 


and Canada. 


phia. 


reminded the club that the national 
movement had its start four years ago 
club 


now meets. at the Poor Richard Club. 


in the same room where the 
He gave the Philadelphia club credit 
for being one of the leaders in get 
ting the national organization under 
way. Mr. Rossotti reported that with 
an application on file from the De 
troit Litho Club. the national group's 
membership had reached ten clubs. 
Other clubs are being talked about 
in Boston, Cleveland, Minneapolis, 
Los Angeles and San Francisco. 

Mr. Kelgarde reported some un- 
usual experiments which he claimed 
to be carrying on, including an elec 
tric eve system for measuring the time 
a press is idle. a new latex material 
which can be sprayed onto rubber 
blankets to put a new surface on 
them. and a new plastic material for 


the back of blankets to keep them 
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OTHERS” 


\ 2 That is what a prominent printer 

COMPARE No and lithographer in California had 
THESE VITAL ti a? x to say in favor of the PMC DIE-CUT- 
' aA TING Machine that has startled the 

FEATURES: vA cA es Bes label printing world with its up to 

: ai 300,000 per hour production. His 


B, ae * to 300,000 7 “4 statement reads, ‘‘Your machine has 
abels per hour. = practically replaced our four old 


2. Cuts in perfect register. style die-cutting ma- 
chines and it has proved 


3. Cuts any type of label : - rT) 
from 1” square up to IZ \3 more than satisfactory 
from the standpoint of 


6%" square. 
4. Produces more labels per ti both speed and accu- 
grind from hollow dies. y racy.” 
“ Let us tell you more 


5. Easy to adjust — simple Ls 
to operate. ~ 5 about this amazing ma- 
a chine. 


436 COMMERCIAL SQUARE 


THE PRINTING MACHINERY COMPANY cincinnari 2, onto 


LAWSON COMPANY @¢ = 426 West 33rd Street © New York 1,N.Y 


Eastern Sales Agent ; 


MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON -* BRANCH FACTORY, MILWAUKEE, WIS. 
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After 


“startling 


from stretching or shrinkine. 
reporting these and other 
developments’. Mr. 
launched into a rapid fire round of 
jokes and stories revealing 
as a professional entertainer having 
no connection with the industry. 

\ highlight of the program was 
the presentation of a cowhide travel- 
ing bag to William J. Stevens, presi- 
dent of the club, as a farewell gift 
before he leaves to join the staff in 


New York of the National 


Photo-Lithographers. The 


\ssocia- 
tion of 
presentation was made by Fred W. C. 
French. Lanston Montoype Machine 
club 


praised Mr. Stevens for his leadership 





Co.. former secretary. who 
and ability. 

This was the last regular meeting 
of the club until September, but the 
held June 


annual outing was to be 


& at Medford Lakes. N. J. 
. 


Cincinnati Sees Movie 

{ motion picture showing pape 
manufacture at the Hammermill Co.. 
plant was the feature of the May 11 
meeting of the Cincinnati Litho Club. 
The film was presented by Tom Clan. 
cy. Diem Wing Paper Co. The meet- 
held at Dan 
about 30° attended. 

The club's 


<cheduled to be 


in@ was Tehan’s and 


annual election was 
held June 10 at a 
meeting at the same place. 

An outing. originally planned for 
June 30 was canceled. club officials 
reported. 

° 


Chicago Hears Safety Talk 
The Chicago Lithographers Club at 
its May 25 meeting. heard a talk on 
“Traflic Safety in the Postwar World.” 
the speaker being G. W. Greenwood 
safety director of the Western Elec- 
Mr. Green- 


wood has been active in both public 


tric Co’s Chicago works. 


and industrial safety for over 15 years 
and in his relations with the National 
Safety Council and the Center fo1 
Safety at New York University. has 
acquired a wide familiarity with acci- 
dent problems and their prevention 
throughout the country. At the re- 
of Martin Wezeman. 


quest Chicago 
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Kelgrade 


himself 





club president. he brought to the 
lithographers ag first hand report of 
the program developed at the confer- 
ence on traflic accident 

held in Washington, D. C. 


the Chicago Club’s formal speaking 


prevention 


As usual 


program was preceded by a dinner at 
the Bismarck Hotel. 


New York Has Quiz 

The last spring meeting of the 
Litho Club of New York was held 
May 22 with a quiz session covering 
all phases of lithographic reproduc- 
tion. The “board of experts” com- 
prised William Carey, Sweeney Lith- 
ograph Co., Harold Mobus. Williams 
& Heintz Co., Philip Quartararo, Kin- 
dred, MacLean & Co.. Joseph Mazza- 
Philadel- 


phia, Charles Latham, Lithographic 


ferri. The Coloreraft Co.. 


Technical Foundation. and Reuben 


Wohl. Grinnell Lithograph Co. 
Walton W. Sullivan, Tooker Litho 
Co.. club president. introduced Mr. 
Latham who acted as chairman for 
Members of 
each made introductory remarks on 
Mr. Carey. 


production; Mr. Mobus, estimating: 


the quiz. the panel 


their various subjects: 
Mr. Quartararo. camera: Mr. Mazza- 


W ohl. re- 


touching, dot etching. and staining. 


ferri, platemaking: Mr. 

Three new members were intro- 
duced—Arthur Zinck. National Can 
Co., Louis J. Duryea. National Proce- 
and Gerald L. Urban. Brett 
Included 
the guests were William J. 


president of the Litho Club of Phila- 


ess Co.. 
Lithographing Co. among 


Stevens. 


delphia. The club’s next regular meet 
ing is to be the fourth Wednesday of 


September. 


Detroit Joins NALC 
Phe Detroit Litho Club has joined 
the National Litho 


Clubs. bringing to ten the organiza 


Association of 


tions now making up this new associa 
tion. Alfred F. Rossotti. NACL presi- 
May 14. The an 


nouncement was made at the Atlantic 


dent. announced 


City convention of the Lithographers 
National 


sotti told the assembled lithographers 


Association when Mr. Ros 


of the new litho club association. 
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622 Race Street, 

Philadelphia 6. 

Meets 4th Monday, Poor Richard 
Club, 1319 Locust St 


ST. LOUIS 
George F. Langenh 
Cupples-Hesse Corp. 
4175 N. Kingshighway, St. Loui 
Open meetings in Fel April, June 
and Aug. 
WASHINGTON 
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930 Wayne Ave., 
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PROCESS LITHO ARTS 
craftsmanship guaran- 
tees the same care and 
supervision as main- 
tained in your own shop 
and produces more sat- 


isfactory results. 
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PROCESS LITHO ARTS 


INCORPORATED 


We operate no presses. 


HAROLD DETHLEFSEN, eres 
549 South Wells Street WAB 8862 
Chicago 7, Illinois 














KNOWN FAR 
AND WIDE 


BY HUNDREDS OF PRESSMEN 


FORITS QUALITY 
BECCARD's 


COMBINED 








INK REGULATOR 


AND 


DRIER 


MANUFACTURED BY 
CO: Lo. 
B. BECCARD jiis.Mo 


4 . 
©30 UNIVERSITY ST. ST- 


Here's what Beccard’s will do to those ink and paper prob 
lems in the pressroom: It’s a neutral drier that will not 
crystalize, makes ink trap when one color is printed over 
another; improves distribution of inks making them lay 
smooth and even on solids; gives ink good lifting properties, 
producing sharp, clear impression when fine screen half- 
tone plates are used; eliminates smudgy, smeary appear- 
ance, makes ink set rapidly diminishing offset, eliminates 
ink from piling or caking up on plates, rollers, and rub- 
ber blankets. Beccard’s does all this without darkening 
or weakening the color of inks. Let your pressman read this. 


HUNDREDS OF LITHO OFFSET PRESSMEN FROM COAST 
TO COAST HAVE PUT THEIR APPROVAL ON BECCARD’S 
AFTER GIVING IT A FAIR TRIAL IN THE PRESSROOM. 





SEND IN A TRIAL ORDER 
WE WILL SHIP 5S OR 10 
POUNDS ON APPROVAL 





Selling Agents 


ROBERTS & PORTER, Inc. 


Lithographers’ Suppliers 


402 SOUTH MARKET STREET 
100 LAFAYETTE STREET 


ASSOCIATED INK CO. 


West Coast Agents 
SAN FRANCISCO. CALIF 


CHICAGO, ILL. 
NEW YORK, N. Y. 


237 FIRST STREET 
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Capital Has Quiz, Music 

A technical lithographic quiz ses- 
sion interspersed with music by four 
club members highlighted the “home 
talent” night of the Washington Litho 
Club, May 28. 


tendance of 97 members and guests. 


and brought an at 


It was the club’s last regular meeting 
of the spring season, but an outing is 
planned for Sunday, June 30. at 
Marshall Hall. Md. 

The introduction of a three-piece 
band with a singer was thought to be 
an innovation for litho club meet- 
ings. Members of the musical quar 
tet were William H. Pistel, Army Map 
Service who alternately played a 
banjo and a saw, Martin A. Leibold. 
Coast & Geodetic Survey. piano, Rob- 
ert Brady. Guthrie Lithograph Co.. 
tenor. and Albert Alsleben, Soil Con- 
servation Service, guitar, 

Paul A. Heideke, Washington Plan- 
ograph Co.. presided at the quiz ses- 
sion. and read a number of questions 
which had been submitted by mail. 
covering many phases of lithographic 
production. Instead of a “board of 
experts’ questions were answered 
from the floor by members. 

o 
Conn. Changes Book Date 

The Books by Offset Lithography 
exhibit announced by the Connecticut 
Valley Litho Club for June has been 
postponed until fall, when it will he 
tied in with a regular club meeting 
and will also be opened to the pub- 
lic. club officials announced. The ex 
hibit will be held in Hartford. 


National Process Vacations 

The closing of the plant and office. 
with only a skeleton staff remaining 
on duty. from June 29 to July 15. 
has been announced by National 


New York. to provide 


for two weeks vacation for employees. 


Process Co.., 


The company is in the process of 
moving to a newly acquired plant 
at Clifton, N. J.. and George E. 
Loder. president, reports that some 
map folding equipment and other 
machinery has already been installed 
in the new plant. As new presses be. 
come available they will be installed 
in the new plant, and as each new 
press is running there. a press will 


be removed from the present plant at 
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75 Varick St.. so that there will be 


no loss of present capacity during 


the move. ° 


Peller Joins Lawson 


Donald Peller (inset) 
recently released from 
the army after three 
years of active duty, 
has joined E. P. Law- 
son Co., Inc., New 
York, manufacturers 
of paper cutters and 
bindery equipment, as 
a sales representative. 
Mr. Peller, who spent 
112 years overseas in 
the Pacific, was a technician. He is a graduate 
of Tiiden and studied engineering at Brook- 
lyn Tech. Mr. Peller will represent Lawson in 
New Ycrk area and on the east coast. 

Toledo Firm in New Plant 


Lithographers and printers are be- 





ing extended an invitation to inspect 
the new and enlarged plant facilities 
and ofhces which have just been ac- 
quired by the Graphic Arts Corpora- 
tion of Ohio at Toledo. The modern 
building, with 60,000 square feet of 
floor space is located at 110 Ottawa 
Street. and is designed and equipped 
for the production of all phases of 
plate-making services. 

Operating 24 hours a day, Graphic 
(rts produces color process plates, 
black and whites, highlights, origin- 
als for hand transfer, crayon color 
plates, posters, line or halftone nega- 
tives or positives for machine trans- 
fer, photo composed — press plates. 
albumen or deep etch, direct color 
separations, commercial art. commer- 
cial photography, or any preparatory 
work for the offset or letterpress 
printer, 

Graphic Arts also operates a 
branch in Detroit and offices in Chi- 
cago and New York. 


. 
Rotogravure Appoints 


Rotogravure Engineer - 
ing Co. subsidiary of 
Miller Printing Ma- 
chinery Co. has an- 
nounced the appoint- 
ment of Elmer G. 
Stacy as sales man- 
ager. Mr. Stacy has 
been in the printing 
industry over 20 
years, the last ten 
years of which were 
concentrated on rotogravure web printing 
presses and engraving of rotogravure cylin- 
ders. During the war, Mr. Stacy served as sales 
manager for the Chambers-Storck Engraving 
Company of Norwich, Conn. Prior to this pe- 
riod, he was sales manager of the Chambon 
Corp. (now the Champlain Co.). 





Harris Holds Conference 
The first general sales conference 
of the company to be held since the 
end of the war was held recently by 
Harris-Seybold Co., at Cleveland and 
Dayton, and was attended by 90 sales 
and management men from the U. S. 
and Canada. Company officials dis- 
cussed and explained policies, com- 
pany objectives, manufacturing pro- 
grams, engineering programs, adver- 
tising and promotion, and demon- 
Harris-Seybold 


strated new equip- 


ment, 

H. A, 
charge of sales gave the keynote ad- 
dress and G. S. 


dent and general manager. discussed 


Porter, vice president in 
Dively, vice presi- 
company objectives and their rela- 
tion to sales. Discussion of produc- 
tion and engineering was led by A. S. 
Harris, company president; C. W. 
Harrold, chief engineer of the Harris 
Division, and W. R. Spiller, chief 
engineer of the Seybold Division. 
Chemical production was discussed 
by A. S. Holford, manager of chem- 
ical sales. and W. H. Wood, research 
director. 

Panel discussions on company 
problems and procedures were led 
by C. C. Sorensen, director of person- 
nel, and J. C. Dabney, assistant man- 
ager of sales, 


Hold Detroit Poster Show 

On May 9 and 10, the MeCandlish 
Lithograph Corp., — Philadelphia, 
staged an exhibition of approximately 
200 21-sheet poster designs, advertis- 
ing various automobiles. at the Hotel 
Book-Cadillac, Detroit. 


tion was attended by automobile ad- 


The exhibi- 


vertising executives, advertising agen- 
and Detroit out- 
The 24-sheet 


poster designs displayed were selected 


cy representatives, 


door advertising men. 


entries from the sketches submitted 
for the “MeCandlish 


1946, the annual 24-sheet poster de- 


Awards for 


sign contest, 
. 


Proko’s Son Joins Firm 
Bernard Proko. son of David Pro- 
ko. president of the Lithographic 
Plate Graining Co., of America, Inc., 
Brooklyn, has become plant manager, 


the company announced in May. 
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Sun Appoints 


York. 
announced early in May that Sher- 
wood M. 


secretary 


Sun Chemical Corp.. New 


Bonney has been elected 


and appointed assistant 
treasurer of the corporation. William 
IF. Talbot. who was formerly secretary 
of Sun is now technical director for 
the corporation and president of its 
kine Chemicals Division. 

For two and one-half years during 
the war Mr. Bonney was a lieutenant 
in the U. S. Naval Reserve. assigned 
to Aviation, Technical Training Com- 
mand. Prior to this Mr. Bonney was 
associated with Dunnington, Bartho- 
low & Miller and with Arthur Ander- 
sen & Co. He received his LL.B from 
Harvard Law School in 1937. 


St. Louis Firm Moves 

The American Lithographing Co.. 
St. Louis, recently moved to larger 
modern quarters in the Publicity 
Building, 1127 Pine St.. postal zone 


lL A 


nouncing the move was issued by the 


lithographed brochure an- 
company and featured a crayon draw- 
ing of the entrance to the Publicity 
Building. with die cut doors which 
could be opened to reveal the com- 
pany s message inside, 


Installs New Press 

Young & Selden Co., Baltimore. re- 
cently installed a new 35 x 45” Harris 
offset press. which is reported to be 
the first new press to be installed in 
that city since the 


war. The com- 


pany. which specializes in the produc- 
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At Books by 
OffsetOpening 


Representatives of the 
sponsoring organization 
were on hand at the open- 
ing of the Books by Off- 
set Lithography exhibit in 
New York recently. L. to 
R.—George E. Loder, 
chairman, Joint Litho Ad- 
visory Council; William }. 
Rieh!, Amalgamated Lith- 
ographers of America; 
Walter E. Soderstrom, ex- 
executive secretary, Natl 
Assn. of Photo-Lithcgra- 
phers; and Edward D 
Morris, secretary, Lithog 
raphers Natl. Assn 


tion of bank stationery. already op- 
erates two 22 x 34” offset presses and 
has one more on order. KE, B. Young. 
company president. recently returned 
from service in the navy as a lieuten- 
ant commander. 


Crocker-Union Expands 
8. S. 


one of the components of the Crock- 


Crocker Co.. San Francisco. 


er-Union organization, early in May 
announced the purchase of a site in 
$1.500.000 


printing and lithographing plant. The 


San Bruno for a new 
plant is to have approximately 160.- 
000 square feet of floor space and 
work is to begin as soon as materials 
are available. The company is also 
reported to be planning a new plant 
in Baltimore. Plants are operated at 


Los An- 


present in San Francisco. 


veles and Baltimore. 


Issues Paper Catalog 

\ sample book of text and cover 
papers has just been issued by W. C. 
Hamilton & Sons. Miquon, Pa.. and 
the first such books to be 


is one of 


issued since the end of the war. 
Samples in various weights and col 
ors are included for Andorra text 
and cover. Hamilton text and cover. 
Victorian text. Weycroft text and 
cover. and Kilmory text and cover. 
The catalog suggests that the papers 
are suitable for a range of work by 
offset. letterpress or gravure, includ- 
ing direct mail campaigns. menus. 
booklets, covers, programs. book jack- 


ets. announcements. bank or cor 


poration” statements, return post 
cards. college annuals. greeting cards 
and brochures. They are “definitely 
new peace-time weights and quali- 
ties.” the foreword states, 


Southwerth Appoints 

The E. P. Lawson Co.. New York, 
has been appointed exclusive dis- 
Kast Maine 
through North Carolina, for the prod- 
ucts of Southworth Machine Co.. 
Porthland. Maine. Melville C. Cole. 


president of Southworth. announced 


tributor in the from 


May 10. The Lawson company will 
handle punching machines, mechan- 
ical binding attachments, tab and in- 
dex cutting equipment, round corner 
cutters, Universal paper joggers and 
other products. The sale of Simplex 
Paper conditioners, Holdfast hangers. 
and Southworth humidifiers, were not 
included in the arrangement. For 
service requirements the Lawson com- 
pany will maintain a stock of replace. 
ment parts as well as a staff of me 
chanics. 
7 

Strathmore Appoints Clark 

Strathmore Paper Company. West 
Springfield, Mass., early in May an- 
nounced the appointment of Robert B. 
Clark, Jr., as advertising manager to 
fill the vacancy in that position left 
by the recent promotion of Harry F. 
Riggs to the post of sales manager. 
Mr. Clark, recently released by the 
army to inactive duty as a lieutenant 
colonel, prior to the war was assistant 
advertising manager at the paper com- 


pany, and advertising manager of Old 


Colony Envelope Company. West- 
field. He went to Strathmore in 1929 


as an assistant in the advertising de- 
partment. 
® 


Can Co. Moves Dept. 
Continental Can Co. during May 
was completing the moving of the 
camera and platemaking department 
Div 


Jaltimore to 


from the Owens-Illinois Can 
lithographic plant in 
the Continental Can plant in Passaic. 


a. Bs 


carried on at the Baltimore plant but 


Presswork will continue to be 


photography and platemaking for the 
plant will be handled in Passaic. a 


company spokesman said, 








Joins Kansas City Firm 
Norman Williams Co., Kansas City, 
Vo.. planographers. 


printers. have announced the appoint 


lithographers, 


ment of Fred Lawrence as vice-presi- 
dent. Mr. Lawrence has been with 
LaRue Printing Co. for the past 25 
vears. The Williams company, 


located at 1621 Main St.. 


expansion 


plans ex- 


tensive as soon as machin- 


available. 
° 


ery is 


Honor Himmell 


Samuel S. Himmel], president of 
Baldwin Paper Co.. New York. 
May & at a surprise 
Advertising Club on 
The 


mill men. 


the 
honored 


at the 


was 
luncheon 
the occasion of his 50th birthday. 
party was given by paper 
An informal after-luncheon speaking 
program was held, 
° 
Sleight Appoints 
J. E. O'Donnell 
pointed Washington manager for 


Sleight Metallic Ink Companies suc 


was recently ap 


ceeding Louis Thomas who joined a 


government agency serving the graph 


Prior to joining the Sleight 
Mr. 
Donnell was director of publications. 
Chemical Warfare Service. Edgewood 
Arsenal. Md.. and previously served 
Army Map Service. Washing- 
and Edwards & Deutsch Litho 
Chicago. 
. 
Western P & L Builds School 
Western Printing & Lithographing 
Co.. W is.. 


new 


ic arts. 


company nine months ago, 


with 
ton, 


graph Co.. 


Racine. is completing the 


erection of a company school 
and increasing the 


The 


camera, platemaking. 


used for training 


skills of employees. training fa- 
cilities include 
and research 


art and etching. press, 


equipment. Classes cover all phases 
of lithography including chemistry. 
and some have been under way for 


some time. 
a 
Equipment Prices Up 
{ 20 per cent interim increase in 
ceiling prices for printing trades ma- 
chinery and equipment early in June 
replaced the former 12 per cent in- 


Office 


January. 


crease granted by the of Price 


Administration 
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When will 
SUPPLY 


————— 


While we are shipping lenses every day, 
duction reduces only slightly, if at all, our backlog of unfilled 
The waiting line is now longer than it has ever been. 


So today, to satisfy the ever-increasing demand for the world- 


“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


an American Product since 1899 


our plant is working at full speed, yet under the same rigid 
standards of highest accuracy, which has been our motto from 
the start almost half a century ago. 


Rush shipments are in most cases impossible as there is not 
sufficient overrun in the production of any type of lens to 
build up any reserve stock. 
self of the highest possible place on our waiting list by speed- 
ing in your order through your dealer for the lens you have 
“First come—first served” 
in fairness to everybody. 
if you let yourself be guided by the following 


For making first-class pictures a 


“GOERZ AMERICAN” 


lens will give you a lifetime of profitable satisfaction 


The C. PP. GOERZ AMERICAN 


OFFICE AND FACTORY MLS 
. 7 317 East 34th St., 





PIA Suggests Light Papers 


The 


is urging users of book, 


Printing Industry of America, 
ground wood 
and fine papers to reduce paper 
weights to wartime standards in order 
to conserve the inadequate paper sup- 
The 
was suggested as a guide: 
70 Substance 


ply. following simple schedule 


Coated and lighter 





Offset 50 
Bonds 16 
Super 50 
English 
Finish 45 
Newsprint 32 
Cover 50 os 


Walkout at Pacific Press 

\ walkout, 
the company's 
the 


said to be caused by 


failure to accede to 
Printing Pressmen’s Union to re- 
move three lithographic employees 
who are members of the Amalgamated 
occurred 
Press. Inc.. Angeles. 


A National Labor Re- 


to determine 


Lithographers of America. 


at Pacific Los 
early in May. 
lations Board election 


bargaining units was scheduled for 


the 


hearing in 


firm as a result of a recent NLRB 


Washington. 





sALance DEMAND 


our possible pro- 


We suggest, you assure your- 


is the rule adhered to 
You will be repaid for your patience 


OPTICAL COMPANY 





Beew Vout: 06, 06. Woccccel 





MODERN LITHOGRAPHY 











NE OS eatin Bama 











New Book on Selling 


A new book. “How to Sell Lithog- 


raphy” is in the process of publica- 


tion, to be on the market at a later 


date. The volume. written by Arthur 


M. Wood. sales manager of W. A. 


Krueger Co.. Milwaukee. is being 
published by Waltwin Publishing Co., 
1776 Broadway. New York. As a 
preview of the book. Vodern Lithog 
raphy was permitted by the publishe: 
to look over the galley proofs. 

Chapter I deals with the story ol 
lithography. relating the history and 
development of the process, its future 
prospects, its function compared to 
letterpress printing, and pointing out 
the advantages of lithography ove 
letterpress, Succeeding chapters covet 
copy preparation. intelligent selling 
of the product, selling technique, the 
use of color and its place in lithogra 
phy, prices and quotations, office pro 
cedure, company policies and trade 
customs, importance of knowing pos 
tal regulations, etc. A list of hooks on 
salesmanship readily adaptable to the 
sale of lithography is given. The 
new book will be profusely illus 
trated. and will contain a complete 
glossary of lithographic terms. 

The author savs in his preface that 
this book is written on the premise 
that the reader already knows some- 
thing about selling lithography, o1 
that the reader is anxious to learn 
It is intended to be a “helpful guide 
to those who attach to the lithographic 
process the full significance it de 


serves.” he states. 


Revise Litho Manual 

The Lithographers Manual is now 
being revised for publication of a new 
edition. Waltwin Publishing Co 
New York. has announced. The re 
vision is being made by A. P. Rey 


nolds, lithographic consultant, and 
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QULP MINT & BU LILIS IONS 


former chief chemist of Spaulding- 
Moss Co., Boston lithographers. The 
manual is a 9 x 12” hard-bound book 
containing a wide range of informa- 
tion on industry organizations, proce- 
esses. equipment, etc. 
> 

Issue Design Handbook 

The Handbook of Designs and De- 
vices, by Clarence P. Hornung, a book 
which contains 1.836 designs based 
on the basic elements of geometric 
ficures. has just been published in a 
Second Revised Edition and repro- 
duced by offset lithography, by Dover 
Publications. 1780 Broadway, New 
York 19. The publishers say that the 
hook is the result of many years of 
study by the author, along with much 
practical experience. and provides 
diverse and usable variations and 
combinations of such basic forms as 
the line and band, the square. circle. 
hexagon, scroll, snow crystals. tri- 
angle. cross, octagon, 
shield. ete. 


Keyptian. Roman, Greek, Arabian and 


pentagon, 


Designs include ancient 


Japanese, as well as modern motifs. 
The second edition also contains 14 
pages of notes on the historical back- 
eround of the plates and their sym- 
holism. The author is a letter de- 
signer. commercial artist and trade 
mark designer. The original edition 
of the handbook was published in 
1932 and has been out of print for 
some time. The new edition is priced 
at $3.75. 
. 

Syntron Issues Catalog 

Svntron Co.. Homer City. Pa.. has 
just issued a catalog of Syntron elec- 
tric tool equipment including por- 
table electric hammers, drills. screw 
drivers, nut runners, grinders. semi- 
portable hack saws, and other prod- 
ucts. Copies of the catalog, identified 


as No. 464. are available from the 


company. 








To Market Deep Etch Line 


Thompson, vice presi- 


George L. 
dent of Litho Chemical & Supply 
Co.. Inc.. New York, has announced 
that his company is starting the dis- 
tribution of a line of deep-etch chem- 
icals. The line has everything need- 
ed for the production of deep-etch 
plates, and includes positive sensi- 
tizer, developer, zinc etch, alumi- 
num etch, lacquer, developing ink. 
step-out solution, stencil remover and 
asphaltum solution. 

At the present time, dealers are 
being appointed throughout — the 
country and the demands of the in- 
dustry. for these chemicals, can be 
supplied almost immediately, — he 
said, 

These chemicals have been in pre- 
paration for several years, have been 
thoroughly tested under actual work- 
ing conditions, and are under com- 
plete laboratory control, the company 
states. 

The company has prepared a book- 
let describing each chemical and its 
use, and copies are available from 
the company at 63 Park Row. New 
York 7, N. Y. 

. 
Announces Black Coating 

Watson-Standard Co., Pittsburgh. 
has announced a postwar line of Jet- 
cote black 


civilian production. 


finishes available for 
The series of 
black protective coatings is available 
in a number of types, each of which 
has been designed to meet specific re- 
quirements as to use and method of 
application. Among features of the 
coating the company lists appearance, 
fabrication, increased resistance, heat- 
resistance for service at elevated tem- 
peratures, formulation to withstand 
abrasion and severe handling. 
Complete information will be fur- 
nished by the manufacturer, Pitts- 


burgh 12. Pa. 
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now being held there. The principal 
point to be remembered. he said, is 
the importance of the cooperation of 
employees in a training program. Dr. 
MacDonald re-emphasized this point 
as he told of the New York program 
which has about 300° students en 
rolled at present. 

Mr. Griswold read a report from 


Thomas Moellman. Continental Litho 


Co., Cleveland, on the training pro- 
gram in operation there. He also read 
a report from Lester E. Oswald, EF. F. 
Schmidt Co., Milwaukee. on a similar 
program in that city. Mr. Spalding 
told of the lithographic training pro- 
gram now operating in Hartford. 
An in-plant program carried on by 
an individual company was described 
by Mr. Brinkman. He told how his 
company had utilized a small storage 
shed as a place of training. had built 
three light tables in it and had trained 


several employees in black and white 
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stripping, using the foundation train. 


ing literature. 

Mr. Hawkins asserted that there 
isn't a lithographic plant in the U. S. 
that isn’t doing some degree of train- 
ing, whether in a formal program or 
not. And “it costs plenty,” even 
though it does not always show up on 
the cost sheets, he added. 

Mr. Latham outlined the plan of 
action as prepared by the foundation, 
which is a step-by-step procedure for 


vetting a training plan under way. 


Trend in Labor Relations 

Dr. Alfred P. Haake, economist. 
and labor relations consultant to 
Motors 


bargaining, said Dr. Haake, should 


General Corp. Collective 
not be on the basis of strength but on 
the basis of the economic principles 
involved. But. he added. the trend is 
not in that direction but is toward the 
building up of power, The trend is 
toward centralized bargaining. and 
this trend is to the interest of labor. 
Management is the most important 
factor in industry, he insisted, and 
illustrated his point by declaring that 
a business nearly always fails under 
poor management. regardless of what 
kind of labor is involved. while on 
the other hand a well-managed busi- 
ness usually survives. “Our task is to 
restore management to its full digni- 
tv.” Dr. Haake said. and he warned 
that an association should never be a 
substitute for management. 

There are only two ways to in- 
crease an individual’s income. he said, 
referring to what he termed labor's 
demands for more and more while 
viving less and less. These two ways 
are by doing more to produce more. 
or by taking more from the other 


fellow for the same amount of work. 


Labor's Expanding Demands 
Leonard J. Smith. management and 
labor relations advisor. chairman of 
Northern New Jersey Chapter. So- 
ciety for the Advancement of Man- 
agement, Inc.--Mr. Smith summar- 
ized labors expanding desires as a 
demand for more and more pay for 
less and less work. Principal points. 
he said. include an increase in the 
standard of living. security. and a 


vreater share of productivity. Labor 
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does not always ask for more money 
directly, he said, but there is now a 
trend to ask for more concessions, 
more fringe issues, such as holidays. 
shorter work week. higher overtime 
rates, etc. “Today's benefit becomes 
tomorrow's right.” under this proce- 
dure, he asserted. He said that unions 
thrive on distrust between employers 
and employees. As for labor contracts, 
he warned against such clauses as “all 
other legal holidays.” “with consent 
of the union,” “right to re-open nego- 
tiations,” “unlimited arbitration.” and 
“orievance time unlimited.” He 
termed these “sleeper clauses.” and 
told how they can cause trouble. 

As a positive course of action he 
urged management to take the offen- 
sive in bargaining. In addition he 
urged a sound public relations pro- 
gram by which management can tell 
employees and its community what it 
has done for the employees. 

Have someone qualified and with 
time enough to handle employee re- 
lations, he urged. and give them 
rank and authority. Mr. Smith also 
emphasized the importance of having 
the lower strata of management in 
accord with the policies of top man- 
agement. 

As Public Sees Labor 

William A. Lydgate, editor of the 
Gallup Poll, former member of staffs 
of Time and Life. Labor unions are at 
present facing a very serious public 
relations problem. much more of a 
problem than is management, Mr. 
Lydgate said. Public opinion is now 
definitely anti-strike. he said. al- 
though it is not anti-union. There is 
no question but that the public ac- 
cepts the principle of collective bar- 
gaining. History shows, he said, that 
minority groups must be careful of 
public relations to avoid retribution. 
As an example he pointed out that the 
public wanted regulation of business 
after 1929 and got it. The pendulum 
is now swinging the other way, toward 
control and regulation of labor, he 
said. He pointed out that organized 
labor is a minority group, number- 
ing about 12 to 16 million members 
out of about 50 million persons gain- 
fully employed in the U. S. 

Mr. Lydgate told something of the 
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Gallup Poll and how it operates by 
taking the opinion of representative 
samples of the public. A staff of 1,000 
is maintained for interviews. he said. 
and polls cover from 3.000 to 40.000 


persons, 
Golf Tournamen! 


The annual LNA golf tournament 
was played on Friday. May 17. for 
the first time since the wartime ban 
on conventions. About 40. lithogra- 
phers and supply and equipment men 
signed up for the competition which 
was held at Seaview Country Club. 
Absecon, N. J. G. W. Mathison. Mich- 
igan Lithographic Co.. Grand Rapids, 
was chairman of the golf committee 
which ineluded John M. (Jack) Wolff. 
St. Louis Div.. Western Printing & 
Litho Co.. and Alfred F. 
Rossotti Lithographing Co.. 
Bergen, N. J. 


Winners in the various competi- 


Rossotti. 


North 


tions were: 


Ladies putting: Mrs. George McGinley, Mrs 
Helen Kraemer, Mrs. George E. Loder, wor 








prizes given by Niagara Lithograph Co., iM 
Wolff, Jr., Geo. LaMonte & Son. Co tior 
prize of playing cards donated by Rol M 
Wadewitz 

David Godfrey won the Charles Traung Me 
morial Prize given by Steche raung thos raph 
Corp. E. Smith won the Warren ( Browne 
Memorial Prize 

Other winners in various competitions were 

Winne Pri Donor 

L. H. Jackson.. ... George E. Loder 
John M. Wolff, Jr John F. Devine 
E. DeMuth Alfred F. Rossott 
R. R. Heywood, Jr Crescent Ink & Color ¢ 
M. P. Thwaite Graph Arts Corp. of Oh 
Charles W. Fraziet Rapid Roller Co 
Harrison K. Caner, Jr Harris-Seybold C 
Alfred F. Rossotti Sinclair & Carroll ¢ 
W. P. Gildea, J1 .-Carl R. Schmidt 


W Floyd Maxwell Valette, It 
Wm. Winship .. Jersey City Printing ¢ 


M. Monset Eastman Kodak ( 
George Walsh Rutherford Machinery Div 
George C. Kindred. E. H. Wadewitz 
George E. Loder G. W. Mathisor 
Gordon C. Hall .. The Steck ¢ 
C. Weis, Ji The Kaumagraph Co 
Ww. ¢ Johnson Rapid Roller ¢ 
W. F. Carroll Western Lithograph ¢ 
Edward D. Morris Modern Lithograp! 
Ed Moran H. D. Roosen ¢ 
Robert Gibson ‘ Kindred, MacLean & Co 
G. W. Mathison Robert Butler 


Sinclair & Valentine ¢ 
Roberts & Porter, In 


G. MeGinley 


Ernest Jone S. 


Carl Schmidt Forbes Lithograph Mfg. Ce 
Maurice Saunders ; Curt Teich & ¢ 
( R. Gregory Ideal Roller & Mfg. ¢ 
E. H. Wadewitz American Colortype Ce 
H. Merten Monsen Chicag 
Rene F. Daubenbis Vulcan Proofing Co 


The door prize of a fur coat, donated by Kohl 
& Madden Printing Ink (« was awarded t 
Mrs. W Floyd Maxwell There were a number 


f other door prizes given at the banquet 
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Coated Papers 
If you are not getting what you 
consider to be an adequate amount of 


coated label it may be because of the 





very short and difficult situation in 
casein. Domestic casein production is 
running about 20 per cent of what it 
ran a year ago. Most mills that are 
out of casein will have to use starch 
as a substitute (if they can get the 
starch), Casein is necessary in a coat- 
ed label because the surface must be 
waterproofed. Starch cannot general 
ly be used in a coated label. Hence the 
manufacturer confronted with this 
situation may have to make little o1 
no coated label and transfer all of his 
productive facilities to the letterpress 
coated grades that can take starch as 
an adhesive. 

Running throughout all these in 
dividual situations is the influence of 
OPA price ceilings. Lithographic 
papers are expensive to manufacture. 
They require large amounts of expen- 
sive sulphite pulp. as T have indi 
cated. They demand relatively slow 
machine speeds. They demand care 
in manufacture to get a tight knitting 
ogether of the fibres. In the case of 
oated label they require an excess ol 
‘asein. 

I think it is a fair statement that 
the prices on label paper have his 
orically been too low in relation to 
the cost of manufacture. This was not 
your fault. It was the fault of the 
wok paper industry itself in letting 
‘ts desire for volume influence a pris 
ing on these products at a lower level 
than was justified by the costs of 
manufacture, 

Prices have risen during the past 
six months. as you know, and ol 
necessity they will go up more in the 
future because of the government 
wage policy on the one hand and the 

necessity for competing for foreign 
raw materials such as pulp and casein 
on the other. A situation results 
which must reflect itself in higher 
prices for at least a temporary period. 

Perhaps in the process of these 
adjustments we can arrive at a bettes 
relationship between cost and selling 
price on label papers, and if we do it 
will be a healthy thing for the paper 
industry and over the long haul I 
think would be a healthy thing for 
you as consumers, 

In these three sections of the dis- 


cussion——where we are today. where 
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PLAIN TAGS made single, gangs, continu- 
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forations; slits, scoring, holes and slots. 

PRINTED TAGS in one or more colors, one 
or both sides; numbered, with strings, 
wires, hooks, borbs or deadlock fas- 
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we are likely to be over the next 
couple of years, and why in some in- 
stances you may be disappointed in 
the volume of paper that you are get- 
ting from individual suppliers—I 
have given you a miscellaneous group 
of facts and opinions. You may think 
that I am too pessimistic. But | have 
called them as I see them. I only 
hope I may have been somewhat help- 
ful in clarifying a situation which I 
can assure you is no more to our lik- 
ing as manufacturers than it is to 


yours as consumers. ®* *® 


LTF REPORT 


(Continued from Page 34) 








work of our finance committee. Since 
our financial statement of two years 
ago. they have recovered a shrinkage 
in investments held at that time 
amounting to approximately $50,- 
000.00. During the past year, they 
have realized a profit on the sale of 
securities of $32,513.49. And at the 
end of 1945, they held additional 
contingent assets in market value of 
securities over book value of $46.- 
123.51. 

All of this, together with the en- 
dowment funds raised by our officers 
and committees from the industry. 
has brought our actual assets above 
the $1.000.000.00 goal which we set 
for ourselves in 194-4, when our en- 
dowment fund assets totalled only 
about $475.000.00. 

3. The Board of Directors — As 
promised, the board has been en- 
larged from 12 to 18 members with 
veographic and industry-wide repre- 
sentation. | can personally vouch for 
the active interest and enthusiasm 
which have been in evidence by every 
member of the board in the last two 
years. 

1. Rotation of the Board — As 
promised, the board has instituted a 
three-year rotation rule. whereby no 
board member may succeed himself 
after serving a three year term. This 
has already brought a flow of new 
blood, new ideas and new interest on 
the part of the board, with representa- 
tion from all geographic points and 


all branches of the related industries. 
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5. Location of Meetings — As 
promised, the board has now voted to 
hold a minimum of at least three meet- 
ings every year, with at least one of 
these meetings being held in some 
other location than New York City. 

6. Business Management As 
promised, a full-time executive di- 
rector has been appointed in the per- 
son of Wade E. 


believe his fine record of the past two 


Griswold and | 


vears will speak for itself. Mr. Gris- 
wold has applied himself with energy. 
vigor and foresight and has rendered 
invaluable service to this industry in 
organizing the membership, in build- 
ing the educational and employee 
training materials, in supervising ad- 
ministration and service that deserves 
the highest praise. 

7. Research Committee—As prom 
ised, we have appointed a large and 
active research committee represent- 
ing all branches of the industry. This 
committee has met at regular inter- 
vals and worked unselfishly in guid- 
ing and steering a modern and active 
research program. Its work has been 
outstanding and promises to bring 
ever-increasing dividends from our 
investment in research. 

8. Service Department—As_ prom- 
ised, we have made every effort, 
within our means, to provide a tech- 
nical plant service for the benefit of 
our members. While we are starting 
this service in a modest way, we have 
this year made provision for such 
service by a qualified research and 
technical expert in the field. 

9. Educational Program \s 
promised, we have tackled and all but 
solved the tremendous educational 
problems and needs of the industry. 
With entirely separate financing, we 
have completed a gigantic program of 
production on texts, manuals and 
other publications. And we have pro- 
duced the complete courses of em- 
ployee training materials which stand 
as an example for every industry in 
the country and which I also think 
must stand to the lasting credit of 
Mr. Griswold, Mr, Latham and mem- 
bers of the staff, including Don Black. 
who worked for a long time in helping 
to expedite this production. It has 


been a mammoth achievement. 





10. Expended Research — As 
promised, we have undertaken the 
task by special financing of moving 
and improving our research facili- 
ties. We have in operation a new and 
effective research agreement with 
(Armour Research Foundation of Illi- 
nois Institute of Technology. At 
Glessner House in Chicago. we have 
our own research laboratories. with 
new and improved equipment. better 
facilities and an expanded research 
staff that is second to none. After 
spending an average of $12,500.00 
per year on research for the first 
twenty years of this Foundation’s op- 
erations, we are in 1946 investing 
$60.000.00 and we have every inten- 
tion that this total shall grow from 
vear to year as the value of its re- 


sults becomes apparent. 


Above and beyond these ten points. 
| think we have accomplished much 
of value. We have for all practical 
purposes reached our goal of $1.000.- 
000.00 for endowment. We have in- 
creased our total membership to well 
over 600 companies participating on 
a full membership basis and we have 
a like number of individuals partici- 
pating as contributing members and 
receiving the benefit of our work. By 
the end of 1945, we had built from 
scratch a total of $65,150.00 per 
year in annual dues and this annual 
dues membership is increasing stead- 
ily toward a goal of $100,000.00 
which we have set for ourselves in 
1946. In 1945. aside from endow- 
ment and annual dues, we raised an 
additional $75,000.00 for special pur- 
poses by which we have accomplished 


these three major projects: 


(a) Acquired our own. self-con- 
tained headquarters building 
and facilities in the city of 


New York. 


(b) Located our new laboratory 
headquarters and facilities at 


Glessner House in Chicago. 


(c) Prepared and produced the 
texts, the manuals and the ed- 
ucational publications so es- 
sential to meet the needs of the 


industry at this time. 


Two years ago, we called our ten 
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point program “Looking Ahead with 
Lithography * Now. as we pause to 
look back for just a moment. I think 
we can say safely that we have not 
only fulfilled the promises of that 
program but have far exceeded them 
in many instances. This progress 
would have been impossible without 
the wholehearted and unselfish COOP 
eration of our board members and 
committee men, the tireless efforts of 
our executive director and his. staff 
and, above all. the confidence and 
active support of the progressive 


members of the industry. 


But we are still looking forward. 
Qur ten point program of two years 
ago was designed largely to set up 
the organization, the membership. the 
facilities. the tools and the manpower 
to do the kind of a job this industry 
needs and deserves. 

Today. | firmly believe we have 
accomplished those aims and pur- 
poses. And as a result. | have confi- 
dence that our industry faces the 
greatest opportunity in its history to 
capitalize on its opportunities, | am 
confident. too, that the best available 


men in the industry will continue to 
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give their time, effort and interest to 
make the very best of this great asset 
which we know as the Lithographic 
Technical Foundation. 

I wish to recommend to you the 
reports and comments of your Presi- 
dent and Executive Committee as con- 
tained in the printed Financial State- 
ment for 1945, 

In closing. I wish to express my 
own personal thanks and gratitude 
for the splendid work of all the ofh- 
cers. directors, committee members 
and every member of the staff. in- 
cluding my able assistant, Don Black. 
with whom you are all acquainted. As 
you may know, he has devoted his full 
time for two years to this work with- 
out any expense to the industry and 
he has helped to carry the largest 
share of the work that I have con- 
tributed personally. Thanks also for 
the interest. the confidence and the 
support of all the forward-thinking 
members of the industry. Let us all 
continue to look ahead and work to- 


gether with lithography. *® * 
° 


Chicago Bowling Ends 

Top honors in the Chicago Crafts 
mens bowling league tournament 
went to the H. D. Roosen Co.'s team 
of ink makers which won 57 games 
out of the 90 played. Miehle Printing 
Press & Mfg. Co.'s team placed see- 
ond on a won 53, lost 37 showing. 
Among teams from lithographing 
plants American Coating Mills placed 
fourth in the contest and Workman 
Mfg. Co.. tied for fifth with the Me- 
Cutcheon Bros. & Qaulity team. Chi- 
cago Litho Plate Graining Co., shared 
ninth place with the team from Butlet 
Bros. private litho shop and Central 
Envelope & Litho Co.. tied with Amer- 
ican Roller Co.. for eleventh place. 

Robert W. Haas of the Sheldon 
Printing Corp. was elected president. 
succeeding James Yates. sales man- 
ager of Martin Driscoll & Co. Roy 
Miller of the Butler Bros. print shop 
was chosen vice president. while Wr. 
Walker of the Sigmund Ullman Co 
and H. W. Schlegeman of the M. J. 
Neahr Bag Co.. were re-elected trea- 


surer and secretary. respectively. 
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Coal Strike Slows Chicago 

Chicago printing plants were crip- 
pled as a result of the coal strike and 
its effect on electric power production 
in that city last month. Shortage of 
soft coal forced a rationing of elec- 
tric power under which manufacturers 
in Chicago and downstate were per- 
mitted to operate only 24 hours in any 
one week. Publication printers were 
especially hard hit, many of them not 
vet being back on schedule as the re- 
sult of strikes which disrupted their 
services early last winter. Many 
lithographers and printers had been 
operating up to 60 hours or more a 
week in their efforts to catch up with 
old work and to handle the volume of 
new jobs created by the expansion of 
business generally. 

Some of the larger plants were able 
to obtain Diesel engines which tem- 
porarily supplemented their power 
supply problems and the two-weeks 
truce in the coal conflict brought signs 
of relief to many executives. 

@ 
Joins Vulcan Proofing 

Vulean Proofing Co... Brooklyn. 
\. ¥.. has announced the appoint- 
ment of Philip Anderson, a former 
army captain, as Vulcan representa- 
tive covering Minnesota, Wisconsi: 
lowa. North Dakota and South 
Dakota. with headquarters at Minn- 
eapolis. Mr. Anderson was stationed 
at the Recruiting Publicity Bureau. 
Governor s Island, \. Y.. in the litho- 
graphic plant. 

. 
Consults on Roto 

Frank W. Hyman. president. trea- 
surer and a director of Rotogravure 
Engineering Co. has sold his interest 
to Miller Printing Machinery Co.. 
and will act as rotogravure consultant 
in the field of coating, printing and 
laminating, he has announced. He is 
located at 299 Marginal St.. East 
Boston 28. 

° 
Boston Craftsmen Meet 

John A. Hofling, Forbes Lithograph 
Mfg. Co., Chelsea. Mass... was the 
speaker at the May 20 meeting of the 
Boston Club of Printing House 
Craftsmen. at Hotel Gardner. The 
subject was “The Evolution of a 24- 


sheet Poster.” 
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media. (First is newspaper space.) 

Qur job is to increase the size of 
the slice coming our way. What de- 
termines whether newspaper. maga- 
zine, radio, or direct mail will get the 
nod? Well. of course. a lot of differ- 
ent considerations go into the final 


decision. But I suppose we could say 








that in a nutshell, the advertiser puts 
his money in the medium which gives 
him the best results per dollar. Peo 
ple with money to spend don’t usually 
spend it without wanting to know 
in advance what they re going to get 
even in spite of excess profits taxes 
which may have promoted spending 
in certain cases. 

If an advertiser buys newspaper or 
magazine space. he knows what to 


expect. He can turn to ABC (Audit 
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Bureau of Circulation) ; or to Media 
Records; or to Standard Rate and 
Data Service; or to publishers’ sworn 
statements of circulation breakdowns, 
or to Starch readership studies, which 
tell him what percentage of men, 
women, or both, actually saw which 
advertisement in this or that maga- 
zine—-how many associated the ad 
with the trademark, etc. (Usually used 
after publication, the Starch surveys 
are also used in advance by shrewd 


advertisers who can plan similai 


campaigns to those which got the 
highest readership. ) 

If an advertiser buys radio time, 
he knows what to expect. He can turn 
to CAB (the Cooperative Analysis of 
Broadcasting); he can turn to the 
well-known Hooper ratings; or he 
can go to the very fine A, C. Nielsen 
research studies, among others. 

If an 
space, he knows what to expect. He 


advertiser buys car-card 


can turn to the Advertising Research 


Foundation. 








SYVZTRON 


“VIBRATING” 


heavy board. 


585 LEXINGTON 





PAPER JOGGERS 


Speed Up the Job! 


Eliminate unnecessary fumbling of paper stock— 
hand pounding and riffling. 
Handle all types of stock from onionskin to 


The jogger illustrated is the Model PJ-15 Table 
Jogger, equipped with s 14’x20” vibrating deck. 
Other models include the Floor Model, CPJ-15, 
having a 14”x20” deck and equipped with casters 
for portability, and the big Floor Model, PJ-55, 
having a 28’x40” vibrating deck. 


Write for descriptive literature 
SYNTRON CO. 








HOMER CITY, PA. 











With any and all of these media, 
the advertiser can tell exactly how 


much coverage he gets per dollar . . . 
and by comparing past performance 
on similar campaigns, he can tell 
pretty much in advance what results 
to expect. . . . because these compe- 
titive media have scientific, statistical 
data behind them. 

When Mr. Advertiser buys direct 
mail, what is his scientific proof that 
he will get his money’s worth? Well, 
he can rely on past experience; on 
estimates given by the producers 
either advertising agency or printer; 
or he can spend his money, then guess 
and pray. Direct mail has no recog- 
nized authoritative method of evalua- 
tion—no scientific advance measure- 


ment of results. 


(In a concluding installment, Mr. 
Schmidt will discuss in some detail the 
problem of selling creative direct mail. 

—EDITOR. ) 
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and printed it with a reverse plate. 
The objection to excessive glare was 
eliminated by successful experiments 
with lampblack, varnish, and drier. 
The exact differences between the 
several tables and the advantages of 
the approved method can be brought 
out only by scientific measurement. 

The principal advantage. of course. 
is that any qualified printer can pro- 
duce them if given our formulas. Thus 
we took them out of the specialized 
class and broadened the facilities for 
making the tables at a time when our 
Air Forces needed them most. Despite 
the great amount of testing and re- 


testing, search and experiment we 


had to put into the job, the produc- 
tion of these bombing tables has 
been one of our most satisfying as- 
signments. 

We still have a long way to go 
before we win the peace. It will re- 
quire a lot of press impressions be- 
fore we can settle down to our normal 
stride. Present indications are that 
the Government will be buying 25 
million dollars’ worth of printing 


annually. * * 
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Abstracts of important current articles, patents, and books, are compiled by 
the Research Department of the Lithographic Technical Foundation, Inc. 
These abstracts represent statements made by the authors of articles ab- 
stracted, and do not express the opinions of the abstractors or of the Research 


Department. 
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Abstracted by the Department of Lithographic Research, and (2) Books of 


Interest to Lithographers. 


for ten cents in coin or U. S. stamps. 
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Photography 


Electro-Optical Apparatus for the 
Reversal of Color Negatives. F. Bie- 
dermann, “U. S. Patent No. 2,374,916” 
(February 17, 1942). An electro-op- 
tical apparatus for the 
color negatives, permitting them to be 
viewed as color positives, comprises an 
image-converting tube provided with a 
photocathode, a control electrode hav- 
a light-sensitive layer and controlling 
the electrons emitted by the cathode, 
and a fluorescent screen, an objective 
between the cathode and the color 
negative, and two filter sets in iden- 
tical primary colors, one set being in 
the light path between the negative 
and the cathode, and the other set in 
the path between the fluorescent screen 
and the observer, in such a manner 
that identical filter colors are always 
in the two beams simultaneously in 
scanning the negative. “Kodak 
Monthly Abstract Bulletin” 31, No. 12, 
December, 1945, p. 390. 


reversal of 


Process for Production of Gray 
Printers for Photomechanical Multi- 
color Printing. V. C. Hall and R. S. 
Morse, assignors to Eastman Kodak 
Company. “German Patent No. 732,- 
535” (March 25, 1939). A process for 
the production of gray printers fo1 
photomechanical multicolor printing 
by electro-optical scanning of a mul- 
ticolor original is distinguished by the 
fact that, for the electro-optical repro- 
duction, an electronic amplifying cir- 
‘uit of known type with a common 
output is employed in which, for every 
channel, a special amplifier is pro- 
vided, to which the corresponding 
alternating current as well as the 
rectified potentials of the channels 
are conducted in such a way that am- 
plification takes place only if the cur- 
rent strength or potential in the chan- 
nels in greater or less 


question is 
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than in the neighboring channels. 
“Kodak Monthly Abstract Bulletin” 
31, No. 12, December, 1945, p. 390. 


Contact Halftone Screen. H. C. 
Alger. “U. S. Patent No. 2,387,048” 
(July 18, 1942). The contact halftone 
screen described has solid black par 
allel lines or lines superim- 
posed on the graded density elements 
to act as “gravure” screen lines. 
“Kodak Monthly Abstract Bulletin” 
32, No. 2, February, 1946, p. 69. 


crossed 


Polyurethane Used as Binding 
Agent for Light-Sensitive Substances. 
I, G. Farbenindustrie. “French Pat- 
ent No. 881,779” (May 5, 1942). Asa 
binding agent for light-sensitive sub- 
stances of all kinds, polyurethane is 
used. Such layers may be used with. 
out a special support, such as glass, 
paper, or film. The combination of the 
with the 
polyurethane can be effective in any 
desired manner, for example, by mix- 
ing in a melt, by impression, by diffu- 
sion and subsequent precipitation, ete. 
“Kodak Monthly Abstract Bulletin” 
31, No. 12, December, 1945, p. 405. 


light-sensitive substances 


*Photogravure — Exposure Meters 
in the Studio. H. M. Cartwright. “Pro- 
cess Engraver’s Monthly” 53, No. 628, 
April, 1946, p. 101 (1 page). The 
author discusses the use of exposure 
meters in the technica] studio, with 
special emphasis on the visual photo- 
meter form of exposure meter de 
signed by Dunn and Plant. One im 
portant feature of this instrument is 


A Correction 

In the abstracts published in May the 
article on photo gelatin credited to Ameri- 
can Photography, was actually published 
in The American Printer, March, 1946, 


Pp. 22 to 24. 





its small acceptance angle, which is 
stated to be about half a degree, which 
makes it possible to base exposure on 
light reflected from the darkest part 
of the subject as well as to measure 
the darkest and the lightest parts to 
find the total brightness range. Other 
features include the long range of in- 
tensities covered by it and its sensi- 
tivity which permits readings to be 
taken in moonlight or in dark jnter- 
iors. The uses of this instrument in 
general photography, and in the copy- 
ing studio, as well as in the technical 
studio, are considered. 


*Photo-Lithography — Dot Etching. 
A. Haigh and H. M. Cartwright. “Pro- 
cess Engraver’s Monthly” 53, No. 628 
April, 1946, p. 106 (1 page). In dot 
etching, when the positives have re- 
ceived their preliminary general re- 
duction, it is often possible to effect 
all the retouching by local reduction 
with the brush. Large areas requiring 
uniform dot etching however are best 
reduced in a bath. The staging pro- 
cedure is described and two alterna- 
tive methods of local reduction are 
presented. Instructions are also given 
for removing the staging paint, when 
retouching is complete, and for final 
fixing and washing. 


“Lenses. J. S. Mertle. “Modern 
Lithographer and Offset Printer” 
XLII, No. 3, March, 1945, pp. 50, 52 
(2 pages). The author tells how to 
choose and use the correct lens for 
monochrome and color work. It should 
be remembered that a process lens is 
primarily for copying and therefore 
the optical corrections are directed 
more to same-size images than to dis 
tant ones, as in ordinary lenses; also 
the lenses are used at relatively small 
apertures—seldom larger than F. 11. 
For black and white work, a lens of 
comparatively simple optical design 
ean be used. For color work many 
additional characteristics must be in- 
troduced to ensure that each color is 
brought to focus at the same plane. 
Also discussed are: relation between 
definition and aperture, anastigmat 
and apochromat lenses, relation of 
lens to plate, and an infra-red tech- 
nique developed, 


Planographic Printing Surfaces 


Application of Light-Sensitive Sub- 
stances to Plates, Films, or Photo- 
mechanical Printing Sheets of Super- 
polyamides. I. G. Farbenindustrie. 
“Danish Patent No. 60,806” (February 
24, 1940). Light-sensitive organic or 
inorganic substances are applied to 
plates, films, or photomechanica] print- 
ing sheets of superpolyamides. Pre- 
ferably, stretched supports are em- 
ployed. The stretching can also be 
done after the application of the light- 
sensitive layer. Such sheets are suit- 





85 




















MAKERS OF 


THE FINEST QUALITY COLOR PLATES | 
OFFSET LITHOGRAPHY 








THE STEVENSON PHOTO COLOR SEPARATION CO. 


400 PIKE STREET 


CINCINNATI 2, OHIO 

















LEARN ABOUT THE NEW DAMCO, 
Molleton Sleeves for Baby Offset and 
all Duplicating Machines. 


BETTER DAMPENING 
WITH DAMCO 


A change of Dampers in 3 minutes 


sold in packages of 12 sets 


Ww 


Write for Particulars 


Ww 


Agents wanted in leading cities 
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DAMCO ROLLER COVERING CO. 


46 MIDDLE STREET 
LOWELL, MASSACHUSETTS 








When You Buy 
Zinc Litho Plates 


Specify 





Extra Selected Quality 


ILLINOIS ZINC COMPANY 
Established 1870 
NEW YORK 
630 Fifth Ave. 


CHICAGO 
2959 W. 47th St. 



































Ready to Use LITHOGRAPHIC ETCH — Nothing To Add 


1c and aluminum-—-Used for more than 
twelve years by leading lithographers Trial Order—$5.00 per 
single gallon. in quantities of 5 gallons or more—$4.75 per 
gallon delivered Further details on Request. 
PARKER PRINTING PREPARATIONS CO. 


METUCHEN, N. J POMONA PARK, FLA. 








COLORED PRINTING 
and LITHOGRAPHIC 
INKS 


with that Sleight Difference! 


SLEIGHT METALLIC INK COMPANIES 





INC. 
PHILADELPHIA CHICAGO NEW YORK 
WASHINGTON CLEVELAND KANSAS CITY 
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able as optical polarizers, for which 
purpose they may be dyed with dich- 
roic substantive cotton dyes. “Kodak 
Monthly Abstract Bulletin” 31, No. 
12, December, 1945, p. 404. 


Use of Colloidal Layer as Printing 
Surface. I. G. Farbenindustrie. 
“French Patent No. 878,037” (Decem- 
ber 26, 1941). As a printing surface 
for a duplicating process, a strongly 
hardened colloid layer with the addi- 
tion of solid or liquid hygroscopic sub- 
stances is employed which is_ not 
thicker than 0.1 mm., even when swol- 
len. This is written upon with a 
typewriter or by hand with a dye 
containing a bichromate. The harden- 
ing action of this upon the layer is 
intensified by treating the layer with 
solutions of hydroxylaminehydrochlor- 
ide, hydrazinehydrochloride, or similar 
compounds in organic solvents. Ex- 
posure to light is then no longer neces- 
sary. After sufficient moistening, the 
surface treated in this manner is 
suitable for planographic printing 
with a hand or mechanical press. 
Textiles, paper, metal foil, cellulose 
ester films, and artificial resin films 
are employed as a base for the col- 
loidal layer. ‘“‘Kodak Monthly Abstract 
Bulletin” 31, No. 12, December, 1945, 
p. 411. 


Repellent Solutions for Plano- 
graphic Printing Plates. Charles H. 
Van Dusen, Jr., assignor to Addresso- 
graph-Multigraph Corporation. “U. S. 
Patent No. 2,393,875” (January 29, 
1946). A composition for etching and 
dampening planographic printing 
plates comprises an aqueous solution 
of (NH,.)H:P0O,., Ni( NO:)2.6H:0O, 
NH,NO:, diethylene glycol and CH.O. 
In place of diethylene glycol equiva- 
lent quantities of ethylene glycol or 
propylene glycol may be employed. 
The glycols may be replaced with cer- 
tain water-soluble invert sugars. In 
place of CH.O, other water-soluble 
aldehydes may be used, such as AcH, 
BzH. “Chemical Abstracts” 40, No. 7, 
April 10, 1946, pp. 1955-6. 


Surface Useful Materials. Cole 
Coolidge, assignor to E. I. du Pont de 
Nemours and Company. “U. S. Pat- 
ent No. 2,399,208” (April 30, 1946). 
An improved process of making a 
planographic printing plate which 
comprises providing a suitable base, 
coating said base with a substantially 
completely hydrolyzed vinyl acetate- 
ethylene polymer having, after hy- 
drolysis, from 3-30°7 ethylene in the 
copolymer and_ selectively locating 
grease-receptive printing layers on 
the interpolymer surface. ‘Official 
Gazette” 585, No. 5, April 30, 1946, 
p. 697. 


Equipment 
Humidifying Unit. Spraying Sys- 


tems Company. “Chemical Industries” 
58, No. 4, April, 1946, p. 624. The new 
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industrial humidifying unit produced 
by Spraying Systems Company intro- 
duces a departure from conventional 
methods in that the entire, compact 
unit is delivered ready for installation. 
It is made with two or four nozzle 
units with humidistat control and the 
nozzles can be set at various angles to 
increase efficiency of moisture distri- 
bution, Siphon type humidifying noz- 
zles are used which utilize compressed 
air, mixed externally, producing an 
exceedingly fine, round (full cone) 
spray. A complete two-nozzle unit is 
shown in an accompanying illustra- 
tion. 


Paper and Ink 


Phycocolloids: Useful Seaweed Poly- 
saccharides. C. K. Tseng. “Colloid 
Chemistry” 6, 1946, pp. 629-734. <A 
comprehensive paper covering agar, 
carrageenin, algin, laminarin, their 
manufacture, chemistry, raw material, 
and uses. Irish moss, funorin, kelps, 
Japanese and other processes; gels 
and their behavior are treated in de- 
tail. Uses include foods; baked goods; 
dairy products; confectionery; phar- 
macy; cosmetics, bacteriology; dental 
molds; textile sizings, finishes and 
fibers; paper; paints; latex. “Chemical 
Abstracts” 40, No. 8, April 20, 1946, 


p. 2245. 


Coating Compositions for Paper and 
the Like. Chester G. Landes, assignor 
to American Cyanamid Company. 
“U.S. Patent No. 2,399,489” (April 30, 
1946). A coating composition having 
a pH within the range 4.0 to 7.0 and 
having a total solids content of from 
about 20 per cent to 65 per cent by 
weight comprising a mineral pigment, 
an alkali metal polyphosphate dis- 
persing agent, starch in amounts of 
from about 15 per cent to 40 per cent 
by weight of the dry weight of the 
pigments, a member of the group con- 
sisting of acid-curing ureaaldehyde 
and melamine-aldehyde condensation 
products in amounts of from 5 per cent 
to 50 per cent by weight of the weight 
of the starch and an acidie curing 
catalyst for said condensation prod- 
uct. “Official Gazette 585, No. 5, April 
30, 1946, p. 765. 


Printing Ink. John W. Kroeger and 
Harry F. O’Connor, assignor to F. H. 
Levey Company, Inc. “Canadian Pat- 
ent No. 432,154” (December 25, 1945). 
The ink comprises a pigment and a 
vehicle consisting of a mixture of non- 
resinous, thermo-setting liquid con- 
densates of a monohydriec phenol or its 
C-alkylated products with HCHO ad- 
mixed with a polyhydrie alcohol. The 
liquid keeps its liquidity and chemical 
composition on standing at normal 
temperatures, but forms into a solid 
resin at elevated temperatures. 
“Chemical Abstracts” 40, No. 7, April 
10, 1946, p. 2010. 


Drying Oils and Method for the 
Preparation Thereof. Fred J. Stark 














PR) PPP) 
Law eet | 


Laake 


sri ry) nian 
They are strong and durable, yet 
have minimum bulk. Their light- 
ness and strength combined, allow 
us tomake numerous clean,clear 
carbon copies. We use them now 

for Thin Letterheads on all our 

Branch Office, Foreign and Air 

Mail correspondence. We also 

use the distinctive colors for 

our office records and factory 

forms. 








Fidelity Onion Skin 
Clearcopy Onion Skin 


Superior Manifold 


END FOR SAMPLE 


ESLEECK 


WE vatbbe-Voiabbab ele ml rod cihol-bebis 
Turners Falls, Mass. 














LE sou 


* is peeled for a good 
/ . grain— 


/ \ 
/ \ 


| you need look * 
/ no further. We ms. 

Z are specialists in 
! giving lithographers 

| the kind of grain they 
! want—on zinc or aluminum. 


\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 








THE PHOTO-LITHO 


PLATE GRAINING CO. 


1207-15 S. Highland Ave. e Baltimore, Md. 
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BLACK OPAQUE 


With these extraordinary, long-wished for features: 
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e Extra good coverage 


e Greatest density and smoothness even on hair- 
lines and delicate work 


e Spreads easily, evenly and lays flat — free- 
flowing 


e Excellent for ruling pens 

@ Does not chip or crack 

e Excellent adhesion 

e Costs no more than ordinary black opaque 
Packed in 2, 8, 16 ounce and quart sizes. 


ORDER A TRIAL SIZE TODAY! 


A. E. HANDSCHY COMPANY 


Manufacturers of Fine Letterpress and Lithographic Inks and Supplies 
538 SOUTH CLARK STREET CHICAGO 5, iLL. 
Wabash 6388-89 
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When Quality Counts Most—Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 


Here is a summary of useful information that well help you choose the 
right panchromatic plate for any job. 





) 
\ndee Code) | CHARACTERISTICS USES 
Do eae “Direct” process half- 
PP-50 | Highest contrast; thin} tone negatives when 
Halftone Pan film emulsion sharp solid dots are re- 
os __ (HD. 75) quired. 
5 ' Slightly lower in con-| ‘‘Direct’’ process halt 
PP-40 trast than above but tone negatives and 


Rapid Process universal standard i: 
Pan 


increased speed. 











(H.D. 135) use for years 

* a “Indirect’’ continuuo 

PP-20 — speed and con-| tone negatives and posi 

Special Rapid | *'ast. tives in lithography an 
Pan. (H.D. 700) photogravure 

* ae “Indirect’’ continuou 

PP-10 Fast; soft- ‘working long | tone negatives and posi 

Soft Gradation delicate gradation scale. | tives and all color sep 
Pan. (H.D. 1200) aration work 

*Also furnished in ‘“‘MATTE”’ surface In ordering ““MATTE"™ add 


“M” to code SOLE U. S. DISTRIBUTORS 






Complete Stocks 











Vid-West Depot 
316 W. Washington St. 
CHICAGO, iLLINOIS 


Eastern Depot 
27 Pearl Street 
NEW YORK, N. Y. 
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and George H. Slack, assignors to 
Fred J. Stark, George H. Slack, R. M. 
Rutledge, and Harry A. Hirst. “U. S. 
Patent No. 2,399,697” (May 7, 1946). 
A method of producing a drying oil 
which comprises chlorinating a soy 
bean oil by the action of nascent 
chlorine and then subjecting the re- 
action product to the action of nascent 
oxygen. “Official Gazette” 586, No. 1, 
May 7, 1946, p. 76. 


*Zein—Its Use in Coatings. T. T. 
Collins, Jr. “Paper Industry and Paper 
World” 27, No. 12, March 1946, pp. 
1810-1816 (7 pages). 


General 


*The Measurement of Tone Repro- 
duction of Halftone Prints and Uni- 
formity of Solid Prints. R. Buchdahl, 
M. F. Polglase, and H. C. Schwalbe. 
“Paper Trade Journal” 122, No. 18, 
May 2, 1946, pp. 41-5 (5 pages). The 
measurement of tone reproduction 
quality is based on the assumption 
that the tone values of an idea] print 
are identical to the tone values pre- 
dicted by the printing plate. The ac- 
tual tone values, expressed as densi- 
ties, are obtained from the spectro- 
photometric measurements of bright- 
ness. Ideal densities are calculated 
from the print and non-print areas of 
the printing plate, and the bright- 
nesses of the unprinted paper and the 
solid print. The deviation of the ac- 
tual tone values from the theoretical 
tone values has been used as the ob- 
jective measure of tone reproduction. 


Miscellaneous 
The Skin and Its Technological 
Hazards. Frank C. Combes. “Colloid 
Chemistry” 6, 1946, pp. 742-81. Occu- 
pations are listed, together with the 
hazards involved, and preventive mea- 
sures are suggested. “Chemical Ab- 
stracts” 40, No. 8, April 20, 1946, pp. 
2243-4, 


Method of Forming a Drawing Sur- 
face. G. F. Nadeau, E. H. Hilborn and 
C. S. Hunter, assignors to Eastman 
Kodak Company. “U. S. Patent No. 
2,386,626” (January 30, 1943). A 
method of forming a drawing surface 
comprises dissolving soluble salts from 
a preformed cellulose ester sheet con- 
taining insoluble crystalline particles. 
“Kodak Monthly Abstract Bulletin” 32, 
No. 2, February, 1946, p. 62. 


Prevention of Occupational Derma- 
titis in Lithography. Louis Schwartz 
and Leon Goldman. “Lithographic 
Technical Foundation,” 131 East 39th 


FOR SALE Webendorfer Offset 
Press. 12” x 18”. Good condition. Used 
two and one-half years. Bought in 
1933. Two sets rollers. Four hundred 
used zine plates. Can be demonstrated 
in Pittsburgh. Box 415, MODERN 
LITHOGRAPHY. 
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Street, New York 16, New York. The 
causes and effects of ‘ chromic poison- 
ing” are described and a list is given 
of the direct irritants and sensitizers. 


“Revolutionary Realities and Immi- 


nent Developments in the Printing 
Industry. J. L. Frazier. “Inland 
Printer” 117, No. 2, May, 1946, pp. 
31-37 (7 pages). The author describes 
some of the new ideas and develop- 
ments in the lithographic industry. 





CLASSIWF NAD 


All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals seeking 
employment, where the rate is five cents 
per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Num- 
ber, care of Modern Lithography, 254 W. 
31st St., New York 1. Closing date: Ist of 
month. 


Help Wanted: 


~eXPERIENCED ARTIST with orig- 
inal ideas for fancy labels to create 
color sketches with precise lettering— 
some dot etching. Have most modern 
air-conditioning plant in the Middle 
West. Address Box 388, c/o MOD- 
ERN LITHOGRAPHY. 


PRESSMAN CAPABLE of. high 
quality work. Also cameraman and 
layout man. Excellent opportunities. 
Commercial Photo Offset Co., 220 East 
Washington St., Syracuse 2, New York. 


POSTER ARTIST, dot etch artists, 
steady employment. McCandlish Litho- 
graph Corp., Roberts Avenue and 
Stokley Street, Philadelphia 20, Pa. 

LITHOGRAPHIC EXECUTIVE: 
Experienced man to supervise the 
planning, scheduling and placing of 
lithographic and allied production in 
an organization which is one of the 
largest of its type in the country, ex- 
cellent starting salary with many 
future opportunities. Address Box 389, 
c/o MODERN LITHOGRAPHY. 


LITHOGRAPHIC PRESSMAN: Ex- 
perienced Harris pressmen and opera- 
tors wanted for night shift work by 
old established lithographic house in 
3oston, Massachusetts. Good wages, 
with opportunity to increase by pro- 
duction. Paid vacations, and good 
working conditions. Must be union or 
willing to join union. Give full infor- 
mation regarding age, experience, 
previous positions, and availability. 
Address Box 390, c/o MODERN LITH- 
OGRAPHY. 


PRINTING INK SALESMAN: If 
you have a knowledge of the process of 
printing ink manufacture, and if you 
have had experience in the selling of 
high grade printing and lithographing 
inks, this ad. is for you. We are in 
position to make an exceptional offer 
to the man who is anxious to advance 
in this field. All correspondence held 
in strict confidence. Address Box 391, 
LITHOGRAPHY. 


c/o MODERN 


PRODUCTION MANAGER and 
foreman combined in straight litho- 
graph plant. Must know color work 
and bindery department. Should know 
something about Harris presses. Loca- 
tion Ohio. Give outline of experience 
and places employed. References strict- 
ly confidential until permission given 
to contact. Salary open. Address Box 
392, c/o MODERN LITHOGRAPHY. 


REQUIRED BY SOUTH AFRI- 
CAN FIRM OF LITHOGRAPHERS 
(1) ARTIST—Must be particularly 
qualified in designing of labels. Prefer- 
ably to have knowledge of Photo Litho 
Process. (2) PHOTO-LITHOG- 
RAPHER must be camera man and 
plate making expert. Must be capable 
taking full charge of complete photo- 
litho department and willing to train 
and supervise staff. When applying, 
kindly submit specimens of work and 
advise details regarding age, experi- 
ence and salary. Principal of above 
South African firm will be in New 
York during June and July possibly 
August 1946. Write for interview to 
“MAX” c/o J. A. Ewing McDonald 
Inc., Greeley Square Building, 101 
West 31st Street, New York. 


YOUNG MAN for assistant to pro- 
duction manager to learn estimating 
in lithographing plant. Prefer man 
about 25 years with some college train- 
ing in engineering or its equivalent. 
Applicant must have good knowledge 
of mathematics. Good future with 
growing firm. Some knowledge of 
lithography helpful. Address Box 393, 
c/o MODERN LITHOGRAPHY. 


ARTIST: Experienced in all phases 
of fine label work. To take charge of 
Art Department as working foreman; 
black and white drawing. Continuous 
tone color correction, etc.; sketching 
desirable—by an old established house 
in Baltimore. Correspondence confi- 
dential. Address Box 394, c/o MOD 


ERN LITHOGRAPHY. 
PRESSMAN: Webendorfer 22x29. 
High grade color house, New York 


area. Only man accustomed to earn- 
ing higher than scale wages wanted. 


Permanent. Write in detail. Address 
box 395, c/o MODERN LITHOG- 
RAPHY. 
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- ANNOUNCING A NEW CONVERSION PROCESS - 
FOR OFFSET LITHOGRAPHERS 


Photoengraving cuts Letterpress type 4 Color type cuts 
converted to ad converted to bd converted to 


OFFSET OFFSET OFFSET 


Stone Engravings, Steel and Copper Engravings converted on film or glass, perfect 
reproduction with no loss of tone value. Conversion up to 150 line screen, color 
proved to match originals. 


525 Broadway JOHN G. MARK & SON New York 12, N. Y. 


Pm |CRUSADER 


OFFSET BLACK 
USE THIS JUSTRITE No. 403 


SAFETY-APPROVED CAN 
FOR Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 


4 FLAMMABLE LIQUIDS much research and experiment, Crusader 
Don'trun risks in handling or storing Offset Black No. 403 will produce the mest 
¢ flammable liquids. Use this Justrite beautiful solids you ever saw. Halftones 
Safety cote ri Can— sparkle with clear, sharp highlights. What's 
it Sapproved for safety . H . 8 H 
he Menmotedal Maconas more, when the job is finished there is ‘no 
Mutual Fire Insurance Companies and chance of scratching or rubbing when handling 
Underwriters’ Laboratories, Inc. And or folding 
it keeps your insurance costs to a 
minimum! 












Write today regarding a trial order. 

Justrite Safety Cans are made of 
heavily coated 24-gauge steel, double 
seamed and soldered. High-gloss, 
baked-on red enamel finish. Non-spill 


bahed-on red ename ae a BENSING BROS. & DEENEY 
pc g liy izes from | pt. to 5 gal. Safety Gasoline Con 


See your supplier — today! 401 N. Broad St. Philadelphia 8, Pa 
JUSTRITE MANUFACTURING COMPANY 538 S. Wells St., Chicago, Ill. 











2063 N. Southport Ave., Dept. M-7, Chicago 14, Illinois 














One of the Largest Files of BAUM 
KODACHROMES FOLDING MACHINES 


No matter what type of COLOR shot you require, 
we probably have it on hand. Let our quality 
kodachromes perfect your Car Cards, Counter SUCTION FEEDERS 
Cards, Calendars, Displays, Posters and Booklets. 

If you desire special shots we have the organization ’ y , 
to fill assignments all over the country. Name Fastest Selling Folders in America 
photographers only. 


Let us know your “illustrative” problem and we'll 
do the rest. Prompt airmail service. Write... 


wire... telephone! R U S S$ ELL ERNE S T B A U M 


THE SHOSTAL AGE 
515 FIFTH the — gy Y. : ~onged 06-5056 615 CHESTNUT ST PHILADELPHIA, PA 
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DOT ETCHER & COLOR ARTIST 
who is experienced in all phases of 
color work in label field. Position 
offers more than a good salary which 
is commensurate with your abilities, 
but a chance to ‘really live’ and work 
in the healthy, cool, dry climate of 
Denver, and to fully enjoy your work- 
ing conditions. State full experience. 
Replies held strictly confidential. Ad- 
dress Box 396, c/o MODERN LITH- 
OGRAPHY. 


PRESSMAN: Offset on 17x22 Web- 
endorfer. Must be capable of high 
quality work. In reply give references 
and wages expected. Permanent job. 
Hubbard, Ine. 1188 Main St., Bridge- 
port, Conn. 


Position Wanted: 


CAPABLE CAMERAMAN with A-1 
references wants permanent position. 
First class half-tone and duo-tone 
negs., some color experience. Union 
or non-union shop. Address Box 397, 


c/o MODERN LITHOGRAPHY. 


POSITION WANTED: Man with 19 
years’ experience as cameraman, lay- 
outman and platemaker, seven years 
as dept. foreman and assistant super- 
tendent, seeks connection with small 
or medium-sized progressive concern 
as working foreman or in an entirely 
supervisory capacity. Address Box 
398, c/o MODERN LITHOGRAPHY. 


WANTED: Position as foreman or 
working foreman in platemaking de- 
partment, 20 years’ experience on high 
Capable work planning. 
Considerable exprience in dark room. 
Willing to move anywhere in U.S.A. 
Address Box 400, c/o MODERN LITH- 
OGRAPHY. 


class work. 


PRINTER, LITHOGRAPHER, Com- 
mercial Photographer. Twenty - one 
years’ practical production and super- 
visory service with highest recommen- 
dations. Executive with rock-sound 
background and enthusiasm for qual- 
ity printing. Address Box 401, ¢/o 
MODERN LITHOGRAPHY. 


POSITION WANTED: Middle-aged 
man with over 30 year’s experience in 
lithography business seeks position as 
foreman or superintendent of litho 
plant on the West Coast. Address Box 
102, c/o MODERN LITHOGRAPHY. 


PHOTO-LITHOGRAPHER: Combi- 
nation camera man and platemaker, 
experienced color separation, mask- 
other ad- 
1 


ing, contact screen and 
vanced methcds. Albumin, deep etch 
and photo-composing. Twelve years’ 
experience and technical training. De- 
sires position as superintendent or 
working foreman. Address Box 403, 


co MODERN LITHOGRAPHY. 


VETERAN: Seeking position as op- 


erator. Two years’ experience on multi 
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color and sheet fed 
presses. Would like a position with 
advancement. Will work in New York 
City area only. Good references. Ad- 
dress Box 403, c/o MODERN LITH- 
OGRAPHY. 


SITUATION WANTED: Production 
Manager, 30 years old, married, col- 
lege graduate, veteran, extensive litho 
experience. Address Box 405, ¢/o 


MODERN LITHOGRAPHY. 


VETERAN: Four years’ army expe- 
rience. Desires position as Ccamera- 
man. Some halftone experience, some 
stripping. Address Box 406, ¢/o 
MODERN LITHOGRAPHY. 


COLOR, DOT ETCH ARTIST: Ex- 
perienced in work on four color posi- 
tives and negatives, eligible for GI 
training program, seeks position with 
company offering apprentice-training 
under this plan. Can show samples 
of work. Address Box 407, ¢/2 MOD- 
ERN LITHOGRAPHY. 


PHOTO - LITHOGRAPHER: _ Vet- 
eran, six years’ experience. Halftone, 
continuous tone and color separation. 
Expert worker. Thoroughly experi- 
enced. Excellent references. Address 
30x 408, c/o MODERN LITHOGRA- 
Puy. 


VETERAN: Age 33. Lithographic 
Artists, Color separator, Stripper, 
some dot etching, with photo engrav- 
ing experience—21!2 years with topo- 
graphic unit in the army. Address Box 
110, c/o MODERN LITHOGRAPHY. 


POSITION WANTED: Veteran, 31, 
Offset Pressman, nine years’ experi- 
ence, Harris and Webendorfer sheet 
fed, also multi color web fed presses. 
Prefer New York or vicinity. Would 
locate elsewhere. Address Box 411, 


c/o MODERN LITHOGRAPHY. 


VETERAN: 37, estimating, produc- 
tion, follow up, locate N. Y. State or 
vicinity of Greater N. Y. Address Box 
112, c/o MODERN LITHOGRAPHY. 


Opportunities: 


EXPERIENCED CAMERAMAN 
and platemaker, age 37, with some 
sales experience will buy share in 
small offset plant or willing to start 
plant on partnership basis with expe- 





Immediate Delivery 


Late Style 44” Oswego Auto. Clamp 
Paper Cutter, Rebuilt 50” Dexter 
Auto. Clamp Cutter, 14 x 22 Laureate 
Printer and Die Cutter, Baum 14 x 
20—5 fold Auto. Folder, Burton Ro- 
tary Slot Hole Perforator, Model] 104 
Latham *4” Stitcher. 


J. SPERO & CO. 


372 W. Ontario Chieago 10, III. 





Webendorfer 


rienced pressmen. Address Box 399, 


c/o MODERN LITHOGRAPHY. 
COMMERCIAL ARTIST: Will in- 


vest $10,000 and services for interest 
in small active plant, New York area. 
Address Box 409, c/o MODERN 
LITHOGRAPHY. 


OFFSET PRESSMAN with com- 
plete knowledge of camera, and plate- 
making. Production Minded. In- 
terested in becoming affiliated finan- 
cially with established Drug Label 
House. Address A. C. McCrum, P. O. 
Box 5925, Kansas City, Missouri. 


Wanted: 


WANTED FOR IMMEDIATE PUR- 
CHASE: One lithographic camera: 
minimum focus lens of 24 inches. 
Screen of 133 lines per square inch. 
With complete set of color selecting 
filters. Mounted on optical glass. If 
not new available, would consider 
offer of second hand one in perfect 
condition, also, if one available of 
slightly different specifications. All 
shipping arrangements to be taken 
care of by purchasers. Cash payment 
to be made in New York. Write by air 
mail only to Empresa Litografica, 
S.A., Apartado Aereo No. 163, Bar- 
ranquilla, Colombia, So. Am. 


WANTED: Rotogravure Printing 
Presses—Web of Sheet Fed Copper 
Cylinders, Cellophane Slitters—Sheet- 
ers. Allen Macey Company, 80 Boyl- 
ston Street, Boston 16, Mass. 


For Sale: 


FOR SALE: One 43” Milwaukee 
Bronzer, complete with pile delivery 
and press connection for Offset Press. 
Price $2,000.00 f.o.b. our floor in San 
Francisco. Purchased by us new in 
1939 for $4,285.00. Has had very little 
use and is in excellent condition. Has 
an AC motor. Address: Louis Roesch 
Company, 1886 Mission Street, San 
Francisco 3, Calif. 


FOR SALE: Modern Lithograph 
Business in fast growing central Cali- 
fornia community. Now running two 
shifts and unable to handle available 
volume of business. Has been in busi- 
ness over five years. Equipment in- 
cludes one 17 x 22 Harris press, one 
Multilith, one 3412” Diamond Power 
Cutter, one 24” Montoype camera with 
Zeiss Lens, one Monotype whirler, one 
Monotoype vacuum frame, one 12 x 18 
platen press, three Macbeth lamps and 
all the miscellaneous equipment to 
complete a small plant. Address Box 
113, c/o MODERN LITHOGRAPHY. 


FOR SALE: Vari-Typer Practi- 
cally new, long carriage, 14 Kro-metal 
faces, Electric Automatic Justifier. 
Ideal for house organ and form work. 
Full instruction manual. Frederic M. 
Pannebaker, Lithographer, 201 Tram- 
way Building, Denver 2, Colorado. 

, (Continued on Page 93) 





BARTELS 


HOMO-BUMEN 


(CANNED EGG ALBUMEN) 





HOMO-BUMEN is a homogeneous egg albumen 
prepared expressly for photographic purposes 
which has properties not found in any other plate 
coating. 

STABILITY is imparted to HOMO-BUMEN by its 
unique chemical structure which produces a prod- 
uct that is immune to bacterial growth. NEEDS 
NO REFRIGERATION. 


HOMO-BUMEN is compounded to equal the vis- 
cosity of natural egg whites, thus eliminating 
any unnecessary bulk. 


GORDON BARTELS COMPANY 
Rockford, Illinois 








THE RATHBUN & BIRD CO., Inc. 


IN BUSINESS SINCE 1898 


MACHINISTS 


| For LITHOGRAPHERS—PRINTERS 


| PLANTS MOVED REPAIR SERVICE 
MACHINES RECONDITIONED 


85 GRAND STREET NEW YORK, WN. Y. 
Telephone: CAnal 6-4145-4146 
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CLIP AND MAIL TO 


(For a group—attach s@parate sheet with names of persons 
and addresses.) 
aie ne ee ee ee oe oe 


1 
; MODERN LITHOGRAPHY, 254 W. 31st St., New York 1, N. Y ; 
i Please enter subscription(s) as follows: i 
g (Check or money order enclosed) i 
8 © One year, $3.00 (In Canada, $4.00) i 
; [] Two years, $5.00, | 
1 (] Group. (Four or more entered together as a group, $1.50 i 
i each. May be sent to different addresses.) : 
f NAME i 
i Please Print) ‘ 
g FIRM ack ; 
; STREET PY i 
a ‘ 
i city o i 
} ' 
H b 
, ” 
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HAMMER 


DRY PLATES 


NOW AVAILABLE 
* 


Regular Offset A.H. 
Special Ortho Offset A.H. 
Special Super Process A.H. 
Commercial Panchromatic A.H. 
Process Panchromatic A.H. 
OTHER BRANDS SOON 
* 


USE HAMMER 
LINE O TONE FILM 


FOR LINE OR HALFTONE 
NEGATIVES OR POSITIVES 





OHIO AVE. AND MIAMI ST. ST. LOUIS 18, MO. 

















LITHOGRAPHIC 
GUARANTEES 


AYES | L-10 YNUSUAL RESULTS 


DESIGNED TO PREVENT EMULSIFICATION 
A SPECIAL BENEFIT IN HARD WATER 


Exclusive Selling Agents 


THE FUCHS & LANG MFG. CO. 


Div. Sun Chemical Corp. 
100 Sixth Avenue New York 13, N. Y. 


Branches in Principal Cities 














We Cover the West Coast 
FOR PLATEMAKING 
EQUIPMENT 
FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 
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FOR SALE: Available for immedi- 
ate delivery—2,000 11 x 17 Multilith 
Plates in Original Crates, Never Used, 


make an offer. Address: Box 86, Bay- 
onne, N. J. 
FOR SALE: Complete lithographic 


plate making equipment: 24” R_bert- 


son Camera tilting copy board, 19” 
Apochromat lens with fitted prism, 
optical color filters, three screens 133, 


120 and 100 line, Macbeth double deck 


are lamps, stripping table, 40” x 60” 
printing frame, Twin are printing 


lamp, proving hand transfer 
press and other items. Write to Frank 
M. Rogers, c/o Arnolc’s Studio, 859 
McKean Avenue, Donora, Pa. 


press, 


FOR SALE: New all metal vacuum 
printing frames, plate whirlers, strip- 
ping tables; rebuilt printing and cam- 
era lamps. Complete plate making 
equipment. Singer Engineering Co.., 
248 Mulberry St., New York 12, N. Y. 
WaAlker 5-7625. 
FOR SALE: 


n hi-grade lenses: 644 


This month’s specials 
x 815” F8 Zeiss 
er. 111 in bbl. with Iris $37.18; 
14 x 17 F7.5 B & L Zeiss Anast. Ser. 

$139.50; 11” F8 Cooke 


11A in bbl. 
Process Ser. V in bbl. with Iris coated 


Anast. S 


$117.50; 12” F. 4/5 Carl Meyer Ana- 
stigmat in Betax shutter, coated 
$199.50; 12” F:4.5 Carl Meyer Ana- 


stigmat in bbl., coated $159.00; 12” 
F:8 Spencer Process in bbl. with Iris 
coated, $142.50; 12%” F:10 Wol- 
lensak Process Velost. in bbl. with iris 
coated, $119.50; 13” F:8 Cooke Ser. 
V. Process in bbl. with iris, $99.50; 


1546” F:12.5 Zeiss Anast. in bbl. with 
iris coated, $99.50; F11 Goerz Alethar 
Ser. 4 in bbl., with iris coated, 
$142.5 18” F:10 Wollensak Process 


Ve “er in bbl. with iris coated, $164.50; 
18” F:8 Graf Super Anast. in bbl. with 
iris coated, $153.50; 18” F:8 Spencer 
Levy Apochromatic Process in bbl. 


with iris coated, $151.50; 18” F:10 
Graf Process Anast. in bbl. with iris 
coated, $139.50; 19°34” F:10 Eastern 


Anast. in bbl. with iris coated, $181.50; 
21” F:10 ee —, in bbl. with iris 
coated, $261.50; 22” F:16 Harrigon in 
bbl. with iris, ge. 24” F:9 Luxor 
Process in bbl. with iris coated, 
$139.50; 30” F:8 Voigtlander Eury- 
scope in bbl. with stops, $88.50; 30” 
F:10 Wollensak Process in bbl. coated, 
$349.50; 38” F1l Zeiss Anast. Ser. V. 
n bbl. with water house _ stops, 
$189.50; 39” F:8 Rapid Rectilinear in 
bbl. with water house stops, $99.50. 
Many others. Send today for lens list 
CL446. Will pay spot cash for your 
surplus lenses. Tell us what you have 
or send them in for appraisal. Write 
today. Burke & James, Inc., 321 So. 
Wabash, Chicago 4, Illinois. 


FOR SALE: New 20x24 all-metal 
dark room camera with screen raising 
mechanism, stay flat, 19” lens, scaled. 


Address Box 414, c/o MODERN LITH- 
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Vo. we aint got it. Dat stuf} sold so fast we 


wuz always out ob it. so we doan stock it no more!” 


Repeat Business... 


OOD, bad or indifferent, almost any product backed 

by the right sales effort will sell the first time. But 

when it comes to the second, third, and subsequent sales, 
merit of the product is the determining factor. This is 
also true in the case of paid subscribers to business papers. 
The percentage of readers who RENEW their subscriptions 
year in and year out is the real acid test of advertising 


value. 


The subscription renewal percentage of Modern 
Lithography has been consistently high for many years. 
This high ‘repeat business” in subscriptions means that 
if you desire to advertise in a magazine which is really 
READ in the field of Lithography, look into 


MODERN LITHOGRAPHY 


254 WEST 31st STREET NEW YORK 1 
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TALE ENDS 


IME, INC., is reported by Adver- 


tising Age to be conducting more 








extensive experiments than any news- 
paper for simultaneous publication in 
several key cities using radio fac- 
simile transmission, These experi- 
ments include the development of 
photo offset presses, the transmission 
by radio of page proofs for recep- 
tion on aluminum plates which can 
be prepared immediately and used 
directly on the presses. and a revised 
editorial, circulation and production 
system to accommodate the new setup. 

According to these reports, the 
cover and some inside advertising 
pages would be printed in Chicago 
and shipped to key cities, including 
San Francisco and New Orleans. The 
other pages would be transmitted by 
facsimile for simultaneous printing 
in Jersey City. Chicago, San Francisco 
and New Orleans. In addition, content 
of the various regional editions of 
Time and Life would be varied to 
meet local interests. and special local 
news forms would be made available 


to regional advertisers. 


James A. Richard. a press foreman 
at Zabel Bros. Co.. Philadelphia, is 
believed to hold some sort of a record 
for youthfulness. He started with the 
company when he was 14 and by the 
time he was 16 had become a press- 
man. That was more than 30 years 
ago, and today, in his middle 40s he 
has piled up an unusual number of 
years of experience, Then. too, Mr. 
Richard is the third generation of his 
family to carry on in lithography. 
His grandfather, James Richard was 
a lithographic stone grinder, and his 
father, Wallace Richard, is still with 
Zabel Bros. with more than 50 years 


in the trade behind him. 
* 


The paper situation being what it 
is. extra issues of ML are still in 
short supply. So renew your sub- 
scription when you get the pink 
notice. Then you won't miss any 


copies. 


MODERN LITHOGRAPHY 





























We don’t pretend that we can give you the exact figures 
. but we do know that any printer who uses INTER- 
NATIONAL OFFSET saves plenty of press time. 


That’s because INTERNATIONAL OFFSET is specially 
made to give the most productive kind of press per- 
formance—by offset-lithography or letterpress. This 
flat-lying paper safeguards against curling—speeds 


up long runs of single or multiple color jobs. 


Strong, surface-sized and fuzz free, INTERNATIONAL 
OFFSET can be depended upon when time is short but 
a quality job is wanted. Naturally it’s a top choice 
with leading lithographers for broadsides, envelope 


enclosures, brochures or booklets. 


“how many hours can a printer save each year?” 























This paper is not yet plentiful enough to supply 
everyone who wants it. As the world’s largest maker 
of papers, however, we are putting all our efforts into 
increasing production as far as current conditions 
permit. International Paper Company, 220 East 42nd 
Street, New York 17, N. Y. 


INTERNATIONAL” 
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Advertisings ole one 


expands the marker 


The advertising agency's Sunday punch is the full-page, four- 
color magazine advertisement. But the continuing jabs consist 
of what gccount men call collateral material. 

“Collateral” is right down the offset lithographer's alley— 
blowups of advertisements, direct mail, booklets, broadsides, 
and point-of-sale posters and displays. Agencies are buying 
more of it every year, though the advertising managers they 
serve continue to be big buyers, too. 

In the field of commercial printing, offset is On the March. 
Harris-Seybold wishes to encourage the trend, for it is the 


leading manufacturer of offset lithographic presses. 


HARRIS «SEYBOLD 


HARRIS PRESSES « SEYBOLD CUTTERS * OTHER GRAPHIC ARTS EQUIPMENT 






for Lithogratials 


PRODUCTION OF 
HARRIS PRESSES 


In spite of the heaviest 
manufacturing program in 
our history, our shipping 
promise schedules are al- 
ready full for many months. 
if you are planning to buy 
a Harris-Seybold press or 
cutter, send us notification 
now. The date of its receipt 
determines your scheduled 
position. Do not expect 
early delivery. 

Harris-Seybold Company, 
General Offices, Cleveland 
5, Ohio. 





